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Kako edna od komponentite na javniot `ivot koi 
naj`elno go otslikaa i najbrzo odgovorija na pa-
dot na komunizmot, po~nuvaj}i od 1989 godina, 
televizijata vo Romanija so neverojatna brzina gi 
promeni svoite pogledi i pristapi. Taa sè pove}e se 
pribli`uva{e kon konvenciite na globalnite me-
diumi, do stepen {to sega samo malku potsetuva na 
komunisti~kata televizija, ideologizirana do vi-
sok stepen i ograni~ena so raspored pod kontrola na 
dr`avata. Iako treba da se napravi razlika pome|u 
televizijata vo 1990-tite – koja vo golema merka ja 
preslikuva{e op{tata sostojba na op{testvena i 
politi~ka zbunetost koja{to na golemo dominira{e 
so dr`avata - i romanskata televizija po 2000 godi-
na, koga pregovorite za pristapuvawe kon EU se in-
tenziviraa i vo zemjata se pravea napori za spravu-
vawe so barawata na EU, mo`e da se tvrdi deka proce-
sot na pozajmuvawe elementi od globalnite mediumi 
vo romanskata televizija po~na vo ranite 1990-ti. 
 
Bidej}i televizijata doka`ano be{e glavniot in-
strument koj{to go orkestrira{e i ma~niot „tran-
ziciski” proces i procesot na pristapuvawe kon 
EU, i be{e – ili tvrde{e deka e – vo tesna vrska so 
publikata, funkcioniraj}i kako glaven oblikuva~ 
na misleweto, jas }e ja analiziram kako glavna do-

One of the components of public life that have most 
eagerly reflected and rapidly responded to the fall of 
communism, television in Romania has changed its 
looks and approaches at an amazing speed since 1989. 
It has been getting closer and closer to the conventions 
of the global media, to the point where it now bears little 
semblance to the heavily ideologised, state-controlled, 
timetable-restricted communist television. Whilst a 
distinction needs to be drawn between television in 
the 1990s – which heavily reflected the general state of 
social and political confusion that dominated the country 
at large – and Romanian television after 2000, when 
negotiations for EU accession had gained momentum 
and efforts were made in the country to cope with 
EU requirements, it can be argued that the process of 
borrowing elements of the global media into Romanian 
television started in the early 1990s. 

As television was arguably the major instrument that 
orchestrated both the tedious “transition” process and 
the process of EU accession, being – or claiming to be 
– in tight connection with the audience and functioning 
as a major opinion shaper, I will analyze it as a main 
point of contact between a so-called “public space” 
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pirna to~ka pome|u takanare~eniot „javen prostor”, 
dostapen sekomu, za koj se smeta{e deka do odreden 
stepen ja pretstavuva javnata slika za zemjata. Vo 
interes na konkretnosta, jas odbrav da razgleduvam 
eden opredelen televiziski `anr koj{to e speci-
jaliziran tokmu vo vospostavuvawe dopirni to~ki 
pome|u javnata sfera, koja{to ja pretstavuva slikata 
za zemjata i privatniot univerzum na sekojdnevniot 
`ivot na publikata: televiziskite {ou programi. 
Vo ovie ramki, jas }e razgleduvam kako pretstavite 
na `enskosta go nao|aat svoeto mesto vo televizi-
skite {ou emisii i kako se rezultat na pregovori 
pome|u tradicionalnite lokalni pretstavi i tren-
dovite pozajmeni od zapadnite televizii vo ime 
na toa {to se ocenilo kako potrebno {timuvawe vo 
soglasnost so globalnoto imaginarno koe{to be{e 
pridru`nik na promenite praveni vo pravec na 
pristapuvaweto kon EU. Vremenskata ramka na koja 
se zadr`uvame se glavno godinite koi neposredno 
mu prethodea na momenot na pristapuvawe kon EU (1 
januari 2007 godina), koja{to sepak }e bide tolku-
vana vo svetlinata na dolgite nastani po 1989 godi-
na i spektakularnite promeni koi tie gi donesoa vo 
odnos na godinite na komunizmot. Jas }e se potpram 
na mediumskite studii i na kulturnata analiza vo 
obidot da raspravam za efektot na televiziskiot 
prostor vrz reflektivniot privaten prostor na 
publikata i dijalogot pome|u niv vo formiraweto 
na nova javna sfera koja{to gi sledi o~ekuvawata za 
pristapuvawe kon EU.

Vo razgleduvaweto na formatot na televiziskite 
{ou emisii kako oblast na politi~ka debata pome|u 
javnoto i privatnoto, mora da se postavi va`no 
mno`estvo pra{awa. Na koj na~in televizijata go 
predizvikuva stereotipnoto razmisluvawe – istak-
nata karakteristika na patrijarhalnite op{testva 

accessible to everyone and considered to a certain extent 
representative of the public image of a country. For the 
sake of specificity, I have chosen to look at one particular 
TV genre that specialises precisely in establishing points 
of contact between the public sphere that represents a 
country’s image and the private universe of the audience’s 
everyday life: TV-shows. Within this framework, I shall 
look at how representations of femininity find a place 
in TV-shows and how they are negotiated between 
traditional local representations and trends borrowed 
from western televisions for the sake of what has been 
felt as a necessary tuning to a global imaginary that 
has accompanied the changes made in the light of EU 
accession. The time frame considered is mainly the years 
immediately preceding the moment of EU accession 
(January 1st, 2007), which, however, will be interpreted 
in the light of the longer post-1989 developments and 
the spectacular changes they brought in contrast to the 
communist years. I shall rely on media studies and cultural 
analysis in an attempt to discuss the impact of television 
space on the reflective private space of the audience and 
the dialogue between the two in the formation of a new 
public sphere tuned to the expectations of EU accession.

In considering the TV-show format as an area of political 
debate between the public and the private, an important 
set of questions must be raised. How does television 
challenge stereotypical thinking – a strong characteristic 
of patriarchal societies such as the Romanian one 
– and in what direction? Does it reinforce already 
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kakvo {to e i romanskoto - i vo koj pravec go vodi? 
Dali gi zacvrstuva ve}e postojnite stereotipi zara-
di zajaknuvawe na pretpostavenata „nacionalna 
specifi~nost”, ili pak gi destabilizira? Vo ram-
kite na kompleksnoto mno`estvo stereotipi koi{to 
obi~no vleguvaat vo definiciite za nacionalnite 
identiteti, osobeno vo vremiwa na integrirawe kon 
pogolemi politi~ki tela kako EU, kakva li e sos-
tojbata so rodovite stereotipi, ako se ima predvid 
faktot deka mo`e da se o~ekuva tie da se rangiraat 
povisoko vo op{testvo, rigidno vo odnos na tradi-
cionalnoto patrijarhalno razmisluvawe kakvo {to 
e romanskoto?

Pojdovni pretpostavki:  
Formatot na televiziskite {ou emisii  
na romanskata televizija

Vo poslednite dve godini koi mu prethodea na pa-
dot na komunizmot vo Romanija od 1989 godina, na-
cionalnata romanska televizija se sostoe{e od eden 
kanal koj{to emituva{e programa sekoj den od 8 i 10 
nave~er, so nekoj ekstra ~as za vreme na vikendite. 
Programite bea ograni~eni na filmovi koi{to 
bea `estoko cenzurirani i ~ii naslovi bea surovo 
menuvani so cel da se izbegnat zakonite za za{tita 
na avtorski prava, i na novi programi naprave-
ni samo so cel da se oddava po~est na re`imot na 
Чau{esku. Programite so razgovori so publikata 
prakti~no i ne postoeja i nema{e prostor za dija-
log od kakov bilo vid pome|u mediumite i publika-
ta.  Ima{e takanare~eni „zabavni {ou emisii” za 
vreme na vikendite koi ili bea humoristi~ni for-
mi na begawe od realnosta ili probi na istata ve~na 
ideolo{ka poraka koja{to ja prenesuvaat novite pro-
grami. Edinstvenite programi so publika vo studi-

existing stereotypes for the sake of strengthening an 
alleged ‘national specificity’ or does it destabilise them? 
Within the complex sets of stereotypes that usually go 
into the definitions of national identities, especially 
at times of integration within larger political bodies 
such as the European Union, what is the situation of 
gender stereotypes, considering the fact that they can be 
expected to rank high in a society as rigid in its traditional 
patriarchal thinking as the Romanian one?

Starting assumptions:  
The TV-Show Format  
in Romanian Television

In the last couple of years preceding the fall of communism 
in Romania in 1989, national Romanian television 
consisted of one channel broadcasting between 8 and 
10 pm daily, with a few extra hours at the weekend. The 
programmes were restricted to films that were severely 
censored and whose titles were abusively changed to 
evade copyright laws and to news programmes designed 
only to pay homage to the Ceausescu regime. Audience 
discussion programmes as such were virtually non-
existent and there was no space for a dialogue of any 
kind between the media and the audience. There were 
the so-called ‘entertainment shows’ at the weekend, 
which were either humorous forms of escape from 
reality or rehearsals of the same perpetual ideological 
message that was delivered in news programmes. The 
only programmes that involved an in-studio audience 
were the so-called entertainment shows that ran at the 
weekends, which were based around music and humour 
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jata bea takanare~enite zabavni {ou emisii koi se 
davaa za vreme na vikendite, ~ija osnova bea muzika-
ta i humorot i vo koi publikata nema{e ba{ nikak-
va uloga.1 Nedostatokot na dijalog be{e o~ekuvana 
karakteristika bidej}i go karakterizira{e celoto 
op{testvo. Vo re`im ugnetuva~ki i dvoen govor, os-
novnata namena na televizijata be{e potvrduvaweto 
i zajaknuvaweto na dominantnata ideologija. 

Ne treba da iznenaduva {to edna od prvite reak-
cii na liberalizacijata na romanskata televizija 
– koja{to duri izvesno vreme i se narekuva{e „Slo-
bodna romanska televizija” – vo dekemvri 1989 
godina be{e nejzinoto pribli`uvawe, kolku {to 
mo`e pove}e, do platforma na sloboden govor. Vo 
statijata nare~ena „Vestite kako izvedba: slikata 
kako nastan”, Margaret Mors (Margaret Morse) citi-
ra eden reporter na Si-en-en koj{to gi slede{e 
slu~uvawata {to nastapija neposredno po roman-
skata revolucija, koj zabele`uva deka prvata reak-
cija na lu|eto na liberalizacijata na televizijata e 
`elbata da se govori:

„Sega site sakaat da govorat”, re~e reporterot, izvestu-
vaj}i od mestoto na nastanot. „Samo moment. Eve nekoj 
koj{to saka da razgovara so Vas.” Video snimkata se 
prenesuva na ~ovek koj{to gleda direktno vo kamerata 
i veli deka prvpat e na zapadna televizija i deka ima 
ne{to da im ka`e na Amerikancite.2

Sepak, kako {to naveduva naslovot na statijata na 
Mors, ovoj impuls da se zboruva ne mu nedostasuva 
opredelena `elba za pojavuvawe na televizija i 
da izveduvawe sopstvenata verzija na istorijata 
po dekadi vo koi istorijata bila izveduvana na 
na~inot {to go diktirala ugnetuva~kata vlast. Od 
druga strana pak, rezultatot od ovaa nezgodna kom-
binacija na silnata `elba na celosno necenzurira-

and in which the audience played virtually no part 
whatsoever.1 The absence of dialogue was an expected 
feature, as it characterised the whole society. In a regime 
of oppression and double-speak, the main purpose of 
television was to confirm and strengthen the dominant 
ideology. 

It should come as no surprise that one of the first 
reactions to the liberation of Romanian television 
– which for a while even went under the name “Free 
Romanian Television” – in December 1989 was to bring 
it as close as possible to a platform for free speech. In 
an article entitled “News as Performance: The Image 
as Event,” Margaret Morse quotes a CNN reporter 
recording the immediate aftermath of the Romanian 
revolution, who notices that the first reaction of people 
to the liberalisation of television is the wish to talk:

“Now everyone wants to talk,” said the reporter in a stand 
up. “Hold on a minute. Here’s someone who wants to talk to 
you.” The video image cuts to a man who is looking directly 
at the camera, saying it was his first time on Western televi-
sion and he had some words for the Americans.2

Yet, as the title of Morse’s article suggests, this impulse 
to talk is not innocent of a certain desire to appear on 
television and to perform one’s own version of history, 
after decades in which history had been performed the 
way an abusive government dictated. On the other hand, 
though, the result of this uneasy combination between 
a strong desire for completely uncensored conversation 
and the will to perform led to endless debates in the 

Changes and Challenges in Gender Stereotypes in Romanian TV Shows



Journal for Politics, Gender, and Culture Vol. 6 / No. 1 / Winter 2007

10
�

Identities

na konverzacija i voljata da se nastapuva, vo ranite 
devedesetti dovede do beskone~ni debati okolu ak-
tuelnata tema na gradewe na demokratija, koja{to 
otide otade stepenot na sloboda na govorot koj{to 
se o~ekuva za demokratskite televizii. Zboruvawe-
to mnogu, bez nu`no da se ka`e ne{to, se ~ini kako 
edna od bolestite {to ja karakteriziraa do visok 
stepen haoti~nata atmosfera na 1990tite vo Romani-
ja. Umno`uvaweto na stereotipot na zborlesti Ro-
manci, koi pominuvaa ~asovi vo zboruvawe – vo par-
lamentot, na televizija, doma, na ulicite – ~esto 
raspravaj}i politi~ki pra{awa koi imaat mnogu 
malku vrska so nivnite privatni `ivoti, se ~ini 
kako da e sme{niot aspekt na borbite vo toa vreme.

Ne e ~udo {to televiziskite {ou programi cvetaa 
po padot na komunizmot. Sekako, kako {to denes 
e na{iroko poznato, televiziskiot {ou format - 
isto kako i toj na koe bilo {ou - e sekoga{ vo golem 
stepen ureden, dotamu {to duri i “najavtenti~nite” 
programi so razgovori so publikata sodr`at cela 
niza od vovedni strategii za razli~ni stepeni na 
manipulativni mo}i. Sepak, nivnata popularnost 
le`i vo izluzijata na javna debata koja{to tie ja 
oddavaat. Sowa Livingston (Sonia Livingstone) i Pi-
ter Lant (Peter Lunt) gi definiraat programite so 
razgovori so publikata kako „del od op{testveniot 
prostor, kako mesta kade {to lu|eto se sobiraat za 
javen razgovor, duri i vo oblik na ‘forum’”3 {to ja 
potpomaga „parasocijalnata interakcija”. Navodno, 
tie se vistinska konverzacija pome|u voditelot i 
publikata vo koja publikata treba da u~estvuva, da 
postavuva pra{awa i da predlaga idei, iako vo re-
alnosta sekoga{ ima povisok stepen na kontrola 
otkolku {to bi priznalo {outo. I pokraj toa {to 
nema sporedba pome|u jasno iska`anata manipu-
lacija od vidot {to se koristi vo komunisti~kiot 
re`im i onaa posuptilnata vo televiziskite {ou 

early nineties around the topical subject of building 
democracy, which went far beyond the degree of freedom 
of speech expected on democratic televisions. Talking a 
lot, without necessarily saying much, seems to have been 
one of the plagues that characterized the highly chaotic 
atmosphere of the 1990s in Romania. A proliferation of 
a stereotype of talkative Romanians, who spent hours 
talking – in the Parliament, on TV, at home, in the streets 
– and often arguing over political matters that had little 
bearing on their individual lives seems to have been the 
funny aspect of the struggles of the age.

It is no wonder that TV-shows flourished after the fall 
of communism. Of course, as widely known nowadays, 
the TV-show format – like that of any show, really – is 
always highly edited, to the extent that even the most 
‘authentic’ audience discussion programmes contain a 
whole set of lead-in strategies of various degrees of ma-
nipulative power. However their popularity lies in the 
illusion of public debate they give. Sonia Livingstone 
and Peter Lunt define audience discussion programmes 
as “part of social space, as places where people congre-
gate for public discussion, even as a ‘forum’”3 which fa-
cilitates “parasocial interaction.” They are an allegedly 
real conversation between a host and an audience, in 
which the audience is supposed to participate, ask ques-
tions and contribute ideas, even though in reality there 
is always a higher degree of control than the show will 
admit. Even thus, there is no comparison between the 
clear outspoken manipulation of the kind practised by 
the communist regime and the much more subtle one in 
TV-shows – audience discussion programmes covering 
themes of general interest, framed by various forms of 
entertainment – where the illusion of free, open speech 
between the host and the audience is shrewdly covered 
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emisii – programite so razgovori so publikata 
koi pokrivaat temi od op{t interes, vrameni so 
razli~ni formi na zabava –  iluzijata na sloboden, 
otvoren govor pome|u doma}inot i publikata, itro 
se prikriva so posebni formuli. Neposredno povr-
zana so potrebata od gradewe javna sfera otvorena 
za avtenti~na debata i so formatite koi brzo se uve-
zuvaa od Zapadot, televiziskite {ou programi bea 
najvernite odgovori na potrebata da se govori, na 
koja{to signalizira{e Morsoviot reporter na Si-
en-en, kako i na ̀ elbata na romanskoto op{testvo da 
se pozapadni najmnogu {to mo`e. 
  
Vo godinite koi neposredno mu prethodea na pri-
stapuvaweto vo EU, romanskite televiziski kana-
li gi zgolemija svoite napori za podobruvawe na 
nivniot „izgled” za da gi zadovolat evropskite 
standardi. Ova podobruvawe be{e sfateno na am-
bivalenten na~in: kako imitacija na zapadnoevrop-
skite televiziski programi i kako svesen napor da 
se proizvede originalen materijal, koj e vo sostojba 
da se proiznese za lokalnite, konkretni pra{awa. 
Porano potisnatata publika, prinudena da repro-
ducira {emi na razmisluvawe vo koi kon krajot 
na eden re`im nikoj pove}e seriozno ne veruva{e, 
sega se vdade vo novootvoreniot prostor na javnoto 
emituvawe. Potrebata od kreirawe na lokalna javna 
sfera koja{to bi vospostavila validna sorabotka 
pome|u mediumite i demokratijata, postojanoto in-
formirawe na publikata i ovozmo`uvaweto taa da 
u~estvuva vo odlukite koi se odnesuvaat na zemjata, 
se me{a{e so `elbata da se pozajmuvaat formite i 
{emite na zapadnite televizii so cel da se bide 
„poevropski”.  

Ovaa ambivalentnost odi podlaboko od obi~na 
`elba da se zadovoli evropskiot „golem brat”. 
Toa e povrzano so tradicionalnoto ~uvstvo na 

by specific formulae. Directly connected to the need to 
build a public sphere open to genuine debate and to the 
formats that were quickly imported from the West, TV-
shows have been the most faithful responses to that need 
to talk signaled by Morse’s CNN reporter, as well as to 
the desire of the Romanian society to become as west-
ernized as possible. 

In the years immediately preceding EU accession, Ro-
manian television channels increased their efforts to 
improve their “looks” in order to live up to European 
standards. This improvement was understood in an 
ambivalent way: as an imitation of Western European 
televisions’ programmes and as a conscious effort to 
produce original material, capable to voice local, spe-
cific concerns. The formerly repressed audience, forced 
to reproduce patterns of thinking that nobody seriously 
believed in any more by the end of the regime, was now 
springing into the newly opened space of public broad-
casting. The need for the creation of a local public sphere 
that would establish a valid co-operation between the 
media and democracy, keeping the audience more in-
formed and enabling them to participate in the decisions 
concerning the country mixed with the desire to borrow 
the forms and patterns of Western televisions in order to 
be “more European.” 

This ambivalence goes deeper than a mere desire to 
please the European “Big Brother.” It is connected to a 
traditional feeling of essential in-betweenness that goes 
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su{tinska me|usostojba koja e del od definicijata 
za roman{tinata, koja{to dolgo se sozdava{e vo 
smisla na metafori na grani~nost (tampon zoni, 
most pome|u Istokot i Zapadot, pome|u latinskiot 
jazik/kultura i nelatinskite kulturi, pome|u Oto-
manskata Imperija i Avstro-ungarskata monarhija, 
pome|u Balkanot i Evropa.) Taka, definiraweto 
na romanskiot identitet otsekoga{ bilo golema 
rabota, a vo posledno vreme toa e u{te ponaglaseno. 
@elbata da se „vleze vo Evropa” pottikna kompleks-
na potraga za sekoga{ prisuten, avtenti~en evropski 
identitet koj{to treba{e samo da bide razotkrien 
pod ostatocite na komunisti~kiot mentalitet. 
 
Vo takvi okolnosti, ne e ni ~udo {to cvetaa tele-
viziskite programi, a me|u niv najmnogu onie koi 
gi vodea `eni. Od neodamna, vizuelnite mediumi 
vo Romanija poka`aa zgolemuvawe na brojot na in-
teraktivni programi kako {to e {outo, bidej}i 
tie imaat definira~ka funkcija vo formiraweto 
i obrazovanieto na gra|ansko op{testvo vo novite 
zemji koi pristapuvaat vo EU. Ovoj porast mo`ebi 
ne e celosno ve{ta~ki, bidej}i istra`uvawata 
poka`uvaat deka brojnosta na publikata na televi-
ziskite {ou programi vo Romanija isto taka e vo 
nagorna linija. Prvobitno gledani so somne` 
nasleden od strana na „stariot re`im” vo koj ni{to 
od toa {to se pojavuva{e na televizija ne se smeta{e 
za verojatno, vistinsko i oslobodeno od ideolo{ko 
obrabotuvawe ili „povrzuvawe”, televiziskite {ou 
emisii si najdoa mesto koga lu|eto razvija navi-
ka da gi gledaat kako del od sekojdnevniot `ivot. 
Tokmu ova e celta na zabavnite programi kako {to 
se „Nedela vo semejstvoto” (so Mihaela Radulesku, 
Antena 1, nedela 15:30-18:30) ili na komi~nite {ou 
programi kako „Teo” (ProTV, ponedelnik-petok 
17:00/17:45-20:30). Takvi razonoduva~ki programi 
se nameneti za zabava, taka {to tie ponekoga{ se za-

into the definition of Romanianness, which has long 
been conceived of in terms of borderline metaphors 
(buffer-zone, bridge between East and West, between a 
Latin language/culture and non-Latin cultures, between 
the Ottoman Empire and the Austro-Hungarian Empire, 
between the Balkans and Europe). Therefore, defining 
Romanian identity has always been a major concern, and 
it has been even more so recently. The desire to “enter 
Europe” triggered a more complex search for an always 
existing, authentic European identity that only had to be 
uncovered from the remains of communist mentality. 

Under such circumstances, it is no wonder that TV-shows 
flourished, and among them the ones that flourished the 
most were the ones led by women. The visual media in 
Romania have recently shown an increase in the num-
ber of interactive programmes such as TV shows as these 
assume a defining function in the formation and educa-
tion of a civil society in the new EU-accessing countries. 
This increase may not be altogether artificial, as surveys 
prove that the audience of TV shows in Romania is also 
on the rise. Initially regarded with a suspicion inherited 
from the “old regime” in which nothing that came out 
on TV was deemed to be believable, genuine and free 
from ideological processing or “connections,” TV shows 
have settled in as people grew into the habit of watching 
them as part of everyday life. This is precisely the aim 
of entertainment-oriented programmes such as “Sun-
day in the Family” (with Mihaela Radulescu, Antena 1, 
Sunday 15:30-18:30) or of comic shows such as “Teo” 
(ProTV, Monday-Friday 17:00/17:45-20:30). Such en-
tertainment-oriented programmes are meant for fun, so 
they are based on a sometimes gross chauvinistic humor 
with desired exotic touches, which reiterates old gender 
stereotypes such as the wife in the kitchen, the fashion 
model whose social rise is due to a series of male protec-
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snovani na grub {ovinisti~ki humor so egzoti~ni 
momenti {to gi povtoruva starite rodovi stereo-
tipi kako {to se `enata vo kujnata, modnite mode-
li ~ie{to op{testveno izdignuvawe se dol`i na 
nekolku ma{ki za{titnici, zgodnata uspe{na `ena 
~ii uspesi krijat nekolku valkani prikazni na koi 
~esto se aludira, no za koi ne se zboruva. 

Sepak, drugi {ou programi prezemaat seriozna 
misija i kako takvi – bez da se otka`at od zabavnata 
funkcija – ja me{aat duhovitata poraka (koja{to 
u{te od vremeto na [ekspir, a duri i od porano, se 
smeta za korisna koga nekoj iska`uva komplikuvani 
ne{ta) so celta koja navodno e naso~ena kon menu-
vawe na svetot. Celta mo`e da varira od politi~kite 
opsesii na zemjata do pra{awa za kvalitetot na 
`ivotot na naselenieto. Kako {to znaeme, sostaven 
del od formatot televizisko {ou e mnogu te`ina 
da se stavi na ple}ite na voditelot/kata. Golem 
del od edno televizisko {ou – nezavisno od temata, 
sferata na interesirawe ili celnata publika – se 
slu~uva okolu voditelot/kata, koj/a naj~esto e pa-
metna `ena so uspe{na prikazna zad sebe i so pol-
no pravo na atributite „mlada” i „ubava”. Surprize, 
surprize (Iznenaduvawa, Iznenaduvawa), romanska 
verzija na tradicionalniot evropski format na 
{ou orientirano kon dobrotvorstvoto, vo golema 
mera se potpira na centralnata figura na Andrea 
Marin, `enska verzija na deus ex machina, koja{to 
za~ekoruva so svetot na bolkata na gleda~ite i gi 
re{ava nivnite problemi samo so plesnuvawe so 
racete na na~in koj{to potsetuva na britanskoto 
dobrotvorno {ou Jim’ll Fix It (Xim }e sredi). Sepak, 
pokraj ramkata na dobrotvorstvo, doma}inkata str~i 
kako samovila koja{to nosi razli~na ve~erna toale-
ta napravena samo za nea od trendovskata dizajnerka 
Doina Levinca. Sudirot me|u nejzinite glamurozni 
obleki i ponekoga{ skudnata pomo{ koja {outo & ja 

tors, the good-looking successful woman whose success 
covers some dirty story often hinted at, but not to be spo-
ken about. 

Other shows, however, assume a serious mission and as 
such – without renouncing the entertainment function 
– mix the humorous message (which, since Shakespeare 
and even earlier, has been seen as useful when one has 
difficult things to say) with an allegedly world-changing 
purpose. The purpose may vary from the political ob-
sessions of the country to concerns for the population’s 
quality of life. It is, as we know, part of the TV show for-
mat to place a lot of weight on the host’s shoulders. A lot 
of any TV show – irrespective of topic, range of interests 
or target audience – happens around the host, who most 
often is a smart woman with a success story to back her 
up and with a good claim to the attributes “young” and 
“beautiful.” Surprize, surprize (Surprises, Surprises), a 
Romanian version of a consecrated European format of 
the charity-oriented show, heavily relies on the central 
figure of Andreea Marin, the female version of the deus 
ex machina who steps into the world of the audience’s 
pain and solves their problems by just clapping her 
hands, in a way slightly reminiscent of the British Jim’ll 
Fix It charity show. However, despite the charity frame, 
the hostess stands out as the fairy queen who wears a dif-
ferent expensive night dress produced especially for her 
by the trendy fashion designer Doina Levintza. The clash 
between her glamorous outfits and the sometimes mea-
gre relief the show offers to the audience members in-
volved is striking. Moreover, the show is used as a space 
for commercial publicity spots whose obvious profit and 
pleasure-oriented intentions have little to do with the 
charity nature of the show. The show is clearly meant to 
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nudi na publikata e upadliv. Dotolku pove}e {to 
{outo se koristi kako prostor za komercijalni 
reklamni spotovi, ~ii nameri, o~igledno orienti-
rani kon profit i zadovolstvo, imaat mnogu malku 
zaedni~ko so dobrotvornata priroda na {outo. Jasna 
e namerata {outo da se prodava dobro – za dobrotvor-
ni celi, no o~igledno i vo korist na producentite 
– taka {to toa mora da izgleda glamurozno evrop-
ski, bez ogled na sodr`inskite nesoglasuvawa. Toa 
promovira sebe-egzoticira~ka slika na spravuvawe 
so siroma{tijata od viso~inite na uspehot vo koja 
dvata vida diskurs se ostro protivstaveni: vidlivi-
te tragi na sapunska melodrama i ute{itelniot ton 
na dobrotvorna organizacija namenet ne samo da 
dade pomo{, tuku i mo}. Istovremeno jasno naso~eno 
kon pomagawe na siroma{nite, {outo gi zacvrsnuva 
rodovite stereotipi i kompleksite na inferior-
nost koi Marija Todorova bi gi prepoznala kako 
balkanska ma~o kultura.4 

Iako postoi svest za potrebata od politi~ka korekt-
nost, komercijalnata priroda na televiziskite {ou 
programi, naso~ena kon pazarot i publicitetot, se 
reflektira vo neguvaweto na patrijarhalnite rodo-
vi stereotipi na na~in na koj{to se pretpostavuva 
deka bile preneseni vo folklorot i vo {egite koi 
sè u{te mo`e da bidat zagri`uva~ki {ovinisti~ki. 
Takvite stereotipi se percepiraat kako sme{ni i 
od niv se o~ekuva da obezbedat uspeh kaj publikata 
bidej}i tie se vo soglasnost so  „tradicionalnoto” 
stereotipno razmisluvawe na publikata. Stranskite 
modeli koi gi nudi satelitskata televizija se per-
cepiraat i se preveduvaat na na~in {to se koristat 
samo za da se zacvrsnat postojnite stereotipi. Ova 
signalizira vistinska potreba da se podigne svesta 
na publikata za vistinskoto zna~ewe na tie stereo-
tipi - obrazovna potreba koja{to doprva treba da se 
popolni.

sell well – for charity purposes, but also clearly for the 
benefit of the producers – so it has to look glamorously 
European, regardless of the content clashes. It promotes 
a self-exoticising image of dealing with poverty from the 
heights of success in which two types of discourses con-
trast stridently: the heavy touches of soap melodrama 
and the reassuring charity organization tone meant to 
offer not just relief, but also empowerment. Whilst being 
loudly intent on helping the poor, the show reinforces 
the gender stereotypes and the inferiority complexes of 
what Maria Todorova would recognize as the Balkan ma-
cho culture.4 

Even though there is an awareness of the need for po-
litical correctness, the commercial, market-oriented na-
ture of TV shows and publicity reflects in a maintenance 
of patriarchal gender stereotypes as they are thought to 
have been transmitted in folklore and jokes and which 
at times can still be worryingly chauvinistic. Such ste-
reotypes are perceived as funny and expected to ensure 
audience success as they are tuned to the audience’s “tra-
ditional” stereotypical thinking. The foreign models pro-
vided by satellite television are perceived and translated 
in such ways that they are only used to reinforce already 
existing stereotypes. This signals a genuine need to raise 
the awareness of the audience as to the real significance 
of such stereotypes – an educational need that still has 
to be filled in.
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Popularnosta na {ou emisiite so voditelki posto-
jano raste i pokraj pogolemiot broj {ou programi vo 
koi voditelite se ma`i. Vo prodol`enie }e se osvr-
nam na trite najpro~ueni, koi{to vo poslednite go-
dini dominiraa na scenata kako izbor na publikata: 
Surprize, surprize (Iznenaduvawa, iznenaduvawa), 
Teo i Duminica in familie (Nedela vo semejstvoto), 
so pove}e fokus na Surprize, surprize.

Rodovite stereotipi i romanskite televiziski 
{ou emisii vodeni od `eni 

Televiziskoto {ou e ve{ta~ki konstruirana, ure-
dena, re`irana op{testvena platforma nameneta 
– barem naizgled - da odgovori na potrebata za para-
socijalna interakcija. Prisustvoto na publika vo 
studioto, koja debatira za tekovnite idei so vodi-
telot na {outo treba da napravi publikata pred 
ekranite isto taka da se ~uvstvuva kako del od {outo, 
pokaneta da postavuva pra{awa. No, televiziskite 
{ou emisii se pove}e od prostor za interakcija; tie 
ja gradat zaednicata i formiraat stavovi, davaat 
primeri za sledewe koi  - vo stepen koj{to zavisi 
od serioznosta na {outo - & se prenesuvaat na pub-
likata. Uspe{nata prikazna, presti`ot i izgledot 
na voditelot/kata na televiziskoto {ou su{tinski 
go uslovuva vlijanieto na {outo, zatoa e neminovno 
da imaat silno vlijanie vrz publikata.

Televiziskite {ou emisii koi gi vodat `eni 
neizbe`no gi tretiraat rodovite stereotipi koi 
cirkuliraat vo edno op{testvo. Toa go pravat preku 
izborot na temi (~esto naso~eni kon „`enski” 
pra{awa kako qubov, moda ili neguvawe), preku 
vnimatelno osmisleniot izgled na prezenterite, 
kako i so emocionalnata retorika koja{to ~esto 

The popularity of women-hosted shows has continuously 
grown despite their being outnumbered by shows hosted 
by men. In what follows I am going to refer to the three 
most famous ones, which have dominated the scene of 
audience preferences in the latest years: Surprize, sur-
prize (Surprises, surprises), Teo and Duminica in fami-
lie (Sunday in the Family), with more focus on Surprize, 
surprize.

Gender Stereotypes and Romanian  
Women-Hosted TV Shows

TV shows are artificially constructed, edited, directed so-
cial platforms meant – at least apparently – to respond 
to a need for parasocial interaction. The presence of a 
studio audience that debates current ideas with a host in 
a show is meant to invite the TV-watching audience to 
feel part of the show as well, therefore free to ask ques-
tions. TV-shows, though, are more than just spaces of 
interaction; they are community builders and opinion 
formers, providers of role-models that are – to a degree 
that depends on the seriousness of the show – transmit-
ted to the audience. The success story, prestige and im-
age of the TV-show host essentially condition the impact 
of the show; therefore they are bound to have a strong 
audience impact.

TV-shows hosted by women inevitably address the 
gender stereotypes which circulate in a society. They 
do that in their choice of topics (often centered on 
“feminine” issues such as love, fashion or caretaking), in 
the carefully designed looks of the presenters, as well as 
in the emotional rhetoric which is often used and which 
is clearly meant to appeal primarily to a female audience. 

Changes and Challenges in Gender Stereotypes in Romanian TV Shows
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se koristi i koja e jasno nameneta da ja privle~e 
prvenstveno `enskata publika. Postoi i svesno, 
vnimatelno razmisluvawe za toa kako funkcionira 
psihologijata na stereotipite, bidej}i uspehot vo 
golema mera mo`e da zavisi od toa dali se zadovo-
leni o~ekuvawata na publikata. 

Romanskite rodovi stereotipi se mnogubrojni i 
mo`e da se pripi{at na razli~ni izvori. Sepak, 
va`no e vo romanskata rodova kultura da se  uvidi 
preklopuvaweto na nekolku ma~ovidni stavovi vo 
konstruiraweto na rodovite ulogi koi generalno 
gi karakteriziraat balkanskite kulturi. Vo ovaa 
smisla, sredbata na tradicionalnite konstrukcii 
na rodovite ulogi vo Romanija i anksioznosta vo 
periodot pred pristapuvaweto kon EU za ispolnu-
vawe na evropskite standardi, mo`e da se analizira 
vo smisla na distinkcijata pome|u balkanizmot i 
orientalizmot na Marija Todorova. Ako Orientot 
na Said (Said) be{e feminiziran od strana na Im-
perijata, balkanskata kultura na Todorova se per-
cipira kako divja~ki maskulina od strana na Za-
padna Evropa.5 Zatoa taa }e ohrabruva konstrukcija 
na `enskost koja{to, duri i vo nejzinite pomo}ni 
formi, e pot~ineta na barawata na patrijarhatot. 
Iako Romanija tradicionalno debatirala za svoeto 
grani~no pozicionirawe pome|u balkanizmot i ev-
ropeizmot (bidej}i nikoga{ i ne se smetala sebesi 
za balkanska zemja i vo smisla na geografsko po-
zicionirawe ili kulturna pripadnost), mnogu od 
zabele{kite na Todorova isto taka se odnesuvaat i 
na romanskiot prostor.

Od druga strana, obidite da se zadovolat neokoloni-
jalnite stereotipi usvoeni od zapadnoevropskite 
vizuelni mediumi (dostapni na isto~noevropskata 
publika preku satelitskata televizija) se rastrg-

There is also a conscious, careful consideration of how 
the psychology of stereotyping functions, since success 
can depend significantly on whether the audience’s 
expectations are met. 

Romanian gender stereotypes are numerous and can 
be ascribed to various sources. Yet it is important to 
acknowledge in Romanian gender culture the overlap 
of a number of macho-type attitudes in the construction 
of gender roles which generally characterize Balkan 
cultures. In this sense, the encounter between traditional 
constructions of gender roles in Romania and the pre-
EU-accession anxiety of living up to European standards 
can be analyzed in terms of Maria Todorova’s distinction 
between Balkanism and Orientalism. If Said’s Orient 
was feminised by the Empire, Todorova’s Balkan culture 
is perceived by Western Europe as savagely masculine.5 
It will therefore encourage a construction of femininity 
that, even in its more powerful forms, is subordinated to 
the requirements of patriarchy. Even though Romania 
has traditionally debated its liminal positioning between 
Balkanism and Europeanism (as it has never quite 
considered itself a Balkan country in terms of either 
geographical positioning or cultural belonging), a lot of 
Todorova’s remarks apply to the Romanian space very 
well.

On the other hand, attempts to accommodate neo-
colonial stereotypes adopted from the Western 
European visual media (accessible to Eastern European 
audiences via satellite television) are torn between the 
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nati pome|u pazarno orientiranite komercijalni 
programi kako {to se televiziskite {ou programi 
i reklamite - ~ie osnovno barawe e potrebata da 
se zadovoli publikata - i EU orentiranata ank-
sioznost za politi~ka korektnost. Taka, nie vo mo-
mentot svedo~ime za interakcijata pome|u tradi-
cionalnite i modernite rodovi stereotipi (femme 
fatale nasproti prakti~nata devojka koja mo`e da 
pravi razli~ni ne{ta i za koja izgledot e na vtoro 
mesto, soprugata zatvorena vo privatniot prostor – 
obi~no kujnata ili ali{tata – nasproti uspe{nata 
`ena koja vodi svoj biznis. Vo edna kniga za `enski 
identiteti vo kulturata na globalizacija, Madalina 
Nikolaesku (Madalina Nicolaescu) zabele`uva deka vo 
poslednite godini vo Romanija ima silen pritisok 
vrz `enite da go menuvaat svojot izgled po primerot 
na modelite nametnuvani so zapadnite spisanija. 
Ova naglasuvawe na promenata na nadvore{nosta 
odi raka pod raka so ona {to se do`ivuva kako prome-
na vo slikata, mestoto kade {to le`i silata: od 
malo zna~ewe e koj e nekoj; uslovot na mo}ta e da se 
ostavi vistinski vpe~atok. Dokolku modata go uslo-
vuva `enskiot identitet, mora da se pridr`uva kon 
poslednite trendovi za da se bide uspe{na `ena. Na 
primer, dodeka vo Romanija nema tradicija `enite 
da ve`baat – pa, zatoa mnogu od niv, nezavisno od 
vozrasta i ne go pravat toa – sovremenite mediumi, 
osobeno televiziskite {ou programi i kanalite koi 
go obrabotuvaat stilot na `iveewe, kako {to e tele-
vizijata „Euforija”, promoviraat nov, razli~en, 
model prilagoden na Zapadot, koj{to ja nametnuva 
potrebata da se sportuva za da se bide vo ~ekor so 
barawata na dene{niot svet.6

Ova e voobi~aeno za televiziskite programi {irum 
svetot, no edno zagri`uva~ko pra{awe bdee nad 
Isto~na Evropa: {to e, realisti~ki govorej}i, vrs-

market orientation of commercial programmes such as 
TV shows and publicity – whose main requirement is 
the need to please the audience – and the EU-oriented 
anxiety of political correctness. Hence, we are at the 
moment witnessing an interaction of traditional and 
modern gender stereotypes (the femme fatale versus the 
practical girl who can do things and for whom the looks 
come second, the wife confined to the private space – 
most commonly the kitchen or the laundry – versus the 
woman of success who runs her own business. In a book 
on women’s identities in the culture of globalization, 
Madalina Nicolaescu notices that in recent years in 
Romania there has been a strong pressure on women 
to change their looks following the models imposed by 
Western magazines. This emphasis on change in the 
appearance goes hand in hand with what is perceived 
as a change in the image, which is where strength lies: 
it matters little who one is; the condition of power is to 
give the right impression. If fashion conditions female 
identity, one must abide by the latest trends in order 
to be a woman of success. For example, while there is 
no tradition that women should be doing exercise in 
Romania – hence most of them, irrespective of age, do 
not – the contemporary media, especially TV-shows and 
lifestyle television channels such as Euforia TV promote 
a new, different, Western-adapted model which implies 
the obligation to do sports if one wants to be in step with 
the requirements of today’s world.6

Whilst this is common to TV programmes worldwide, 
there is a worrying question hovering over Eastern Eu-
rope: what is, realistically, the connection of all these 
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kata pome|u site ovie televizirani pretstavi i 
nivnite pandani vo vistinskiot svet? Do koj stepen 
televizijata gi pretstavuva stvarnite rodovi ulo-
gi i do koj stepen nudi ve{ta~ki modeli? Jas }e se 
obidam da gi istra`uvam mo`nite odgovori na ovie 
pra{awa so upatuvawe kon romanskite televiziski 
{ou emisii koi{to gi vodat `eni. 

Vo statija za „Rasata, etnicitetot i filmot” (Race, 
Ethnicity and Film) Robin Vigman (Robyn Wiegman) 
poka`uva deka preovladuvaweto na rasnite stereo-
tipi vo holivudskiot film vo golema mera se dol`i 
na nivnata vizuelna - spored toa i kinematski 
percipira~ka - priroda:

Dokolku site stereotipi na ~ove~kite grupi se temelat 
na sveduvaweto na kompleksnite kulturni kodovi na 
lesno svarlivi vizuelni i verbalni znaci, filmskite 
stereotipi se paradigmatski vrzani so rasniot diskurs. 
Ova ne zna~i deka site stereotipi se rasni, tuku deka 
logikata na rasata kako vizuelno dofatliva garantira 
proizveduvawe i cirkulirawe na stereotipot.7

Kako i rasata, rodot isto taka se predicira na cela 
niza vizuelni znaci koi{to se stereotipni. Koga 
stanuva zbor za televizijata, kade {to centralnata 
uloga ja ima slikata, golem del od zabavata doa|a 
od zadovolstvoto na gledawe, koe ~esto podrazbira 
zadovoluvawe na prethodno formiranite o~ekuvawa 
na publikata. Ottamu, potreben e opredelen stepen 
na predvidlivost za programata da bide uspe{na.

Vo Romanija, so biznisot na televiziski {ou emisii 
dominiraat trite `enski voditelki koi me|usebeno 
se natprevaruvaat: Andrea Marin, Mihaela Radu-
lesku i Teo Trandafir. Tie vodat razli~ni vidovi 
{ou emisii na razli~ni kanali, vo razli~ni ter-
mini i kako del od razli~ni dnevni programi. 

televised representations and their correlatives in the 
real world? To what extent is television representative 
of actual gender roles and to what extent does it provide 
artificial models? I will attempt to explore the possible 
answers to these questions with reference to women-
hosted Romanian TV-shows. 

In an article on “Race, Ethnicity and Film” Robyn Wieg-
man shows that the predominance of racial stereotypes 
in Hollywood cinema is largely due to their visual – hence 
cinematically observable – nature:

To the extent that all stereotypes of human groups are predi-
cated on the reduction of complex cultural codes to easily 
consumable visual and verbal cues, the film stereotype is 
paradigmatically linked to racial discourse. This does not 
mean that all stereotypes are raced, but rather that the logic 
of race as visually discernible underwrites the production 
and circulation of the stereotype.7

Like race, gender is also predicated on a whole set of vi-
sual signs that are equally stereotypical. When it comes 
to television, where image plays a central part, a lot of 
the entertainment comes from the pleasure of watching, 
which often involves satisfying the audience’s precon-
ceived expectations. Thus a certain degree of predictabil-
ity is required for a programme to be successful.

In Romania, the TV-show business is dominated by 
three competing female hosts: Andreea Marin, Mihaela 
Radulescu and Teo Trandafir. They host different types 
of shows on different channels, at different times and as 
part of different daily programmes. Among them, the one 
that ranks highest in terms of length of time, scheduling 
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Me|u niv, najvisoko vo smisla na traewe, raspored 
i privle~nost za publikata – tri ~asa vo sabotnite 
ve~eri od 8 do 11 na prviot kanal na Nacionalnata 
televizija, {to zna~i najudarno vreme – stoi Sur-
prize, surprize (Iznenaduvawe, iznenaduvawe) na 
Andrea Marin, sledeno od Teo, na Teo Trandafir 
i Duminica in familie (Nedela vo semejstvoto) na 
Mihaela Radulesku. Surprize, surprize na svojata in-
ternet stranica e opi{ano kako „dinami~no {ou 
naso~eno kon po{irokata publika vo obid da gi 
obedini lu|eto pod simbolite na qubovta i solidar-
nosta, pokraj razlikite vo godini, pol ili socijalen 
status.” Pet godini po red osvojuva titula za najdo-
bro zabavno {ou od op{testveniot `ivot, koja{to 
ja dodeluva spisanieto VIP za negovata kampawa 
„Neguvajte go `ivotot”.8 [outo na Teo zapo~na vo 
2001 godina i do nejzinoto zaminuvawe od PRO TV 
vo 2007 taa ja ima{e najvisokata gledanost po ~aso-
ven segment. Edna od pri~inite za toa be{e faktot 
{to toa be{e emituvano pred udarniot termin na 
site kanali, imeno tokmu pred intervalot od 7 do 11 
~asot nave~er. Nedela vo semejstvoto, pak zapo~na 
vo 1998 godina i napravi pauza poradi porodilnoto 
otsustvo na voditelkata. Toga{, vo mart 2004 godina, 
Mihaela Radolesku se vrati vo uloga na voditelka na 
{outo koe od toj moment stana voda~ na pazarot na 
gleda~i po ~asoven segment. 
 
Pokraj nekoi razliki, nivnite {ou emisii spode-
luvaat oddelni elementi koi{to ja obezbeduvaat 
predvidlivosta koja{to ja spomenav pogore, na {to 
vo golema mera se potpira uspehot kaj publikata. 
Me|u niv, vredno e da se spomene deka voditelkite 
gi spodeluvaat svoite li~ni `ivoti so nivnite 
gleda~i. Modelot go postavija me|unarodni televiz-
iski voditeli, od koi mo`ebi najpoznata e Opra 
Vinfri bidej}i se gordee so faktot {to publikata 

and audience appeal – three hours on Saturday nights 
between 8 and 11 p.m. on the National TV 1 channel, which 
means the maximum peak time – is Andreea Marin’s 
Surprize, surprize (Surprises, Surprises), followed by 
Teo Trandafir’s Teo and Mihaela Radulescu’s Duminica 
in familie (Sunday in the Family). Surprize, surprize is 
described on its website as “a dynamic show addressed 
to a large audience, trying to unite people under the 
symbols of love and solidarity, despite differences of age, 
sex or social stratus. It has won the title of best social 
entertainment show for five years in a row awarded by 
the VIP Magazine for its ‘Cherish Life’ campaign.”8 Teo’s 
show started in 2001 and up until her departure from 
PRO TV in 2007 she had the highest ratings on her hour 
segment. One of the reasons for this was the fact that it 
was placed right before the prime-time of all channels, 
namely just before the interval 7 p.m. to 11 p.m. Duminica 
in familie, on the other hand, started in 1998 and took 
a break on account of the host’s maternity leave. Then 
in March 2004, Mihaela Radulescu returned to host the 
show, which from that moment has been an audience 
market leader for its hour segment. 

Despite some differences, their shows share certain 
elements that ensure the predictability I was mentioning 
above, on which audience success largely counts. Among 
them it is worth mentioning the hosts’ sharing their 
personal lives with their audiences. The model was set 
by international TV-show hosts of whom Oprah Winfrey 
is probably the most famous as she prides herself on 
the fact that her audience is always the first to know 
the important things that happen in her life. Whilst Teo 

Changes and Challenges in Gender Stereotypes in Romanian TV Shows



Journal for Politics, Gender, and Culture Vol. 6 / No. 1 / Winter 2007

11
�

Identities

sekoga{ prva gi doznava va`nite ne{ta koi{to se 
slu~uvaat vo nejziniot `ivot. Dodeka Teo otsekoga{ 
zboruvala za svoite problemi so te`inata i die-
tite i probuvala da gi prebrodi vo emisijata, Mi-
haela Radulesku pak postojano vo nejzinoto {ou gi 
spodeluva svoite semejni iskustva i radostite koi 
& gi nosi odgleduvaweto na nejzinoto devoj~e. Taa 
za koja li~nite raboti se nerazdvoen del od sami-
ot nejzin biznis e Andrea Marin, koja{to zna~aen 
del od nejzinoto {ou bazira na „sreduvaweto” na 
li~nite problemi na publikata, taka taa smeta deka 
zna~aen del od dogovorot e taa da go vklu~i i sop-
stveniot `ivot.  Zatoa nejzinata romansa so slavni-
ot akter Stefan Banika, pomladiot - koja{to ja 
pretvori vo Anrea Marin – Banika vo 2005 godina 
- pretstavuva{e zna~itelen del od ispovedniot ma-
terijal vo nejzinoto {ou. Sli~no, vo dobriot stil 
na Opra, nejzinata publika be{e prvata koja{to gi 
dozna dobrite vesti za nejzinata bremenost, {to ne 
samo {to ja postavi na pozicija na vistinska maj-
ka - po devetgodi{no igrawe na ulogata na dobra 
gri`liva maj~inska figura na celata nacija - tuku, 
isto taka go ispolni i stereotipot na uspe{na `ena 
koja{to ima s$, no koja{to ne e vistinski ispol-
neta s$ dodeka ne rodi deca. Site tri voditelki go 
ispolnuvaat baraweto da bidat dobro oble~eni i 
privle~ni - drug element na stereotipnoto razmis-
luvawe koe go promovira tradicionalnoto sfa}awe 
deka nema uspeh za edna `ena koga ne e ubava i semej-
no ispolneta. Duri i Teo, koja{to se ~ine{e kako 
da ima namera da gi izbegnuva ovie {emi so godini, 
stana sre}na majka preku posvojuvawe dete i neodam-
na otkri deka potkleknala na petata ponuda za brak 
na nejziniot „taen qubovnik” Marijan Konstanti-
nesku, bidej}i be{e stanala mnogu pretpazliva i 
ranliva po propa|aweto na nejziniot prv brak.9

always discussed her weight problems and the diets 
she tried to overcome them on air, Mihaela Radulescu 
constantly shares her family experiences and the joys 
of raising her baby girl in her show. The one for whom 
personal matters are an inseparable part of her very 
business is Andreea Marin, who bases an important part 
of her show on “fixing” the audience’s personal problems, 
hence she sees it as a fair part of the deal to also bring 
her own life in. Thus her romance with the well-known 
actor Stefan Banica, Jr. – as a result of which she became 
Andreea Marin-Banica in 2005 – made the substance 
of a significant amount of confession material in her 
show. Likewise, in good Oprah fashion, her audience 
was the first to learn the good news of her pregnancy, 
which not only placed her in the position of an actual 
mother – after nine years of playing the part of the good 
caretaking mother-figure of the nation – but also fulfilled 
the stereotype of the successful woman who has it all but 
who is not actually fulfilled until she has children. All 
three hosts meet the requirements of being well-dressed 
and good-looking – another element of stereotypical 
thinking which promotes the traditional thought that 
there is no success for a woman in the absence of beauty 
and family fulfilment. Even Teo, who seemed intent 
on breaking these patterns for years, became a happy 
mother by adopting a child and was recently revealed 
to have given in to the fifth proposal coming from her 
“secret lover” Marian Constantinescu, having become 
very careful and vulnerable after the failure of her first 
marriage.9
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Iznenaduvawe, iznenaduvawe e romanskoto televi-
zisko {ou koe ima najbrojna publika. Ova se dol`i, 
me|u drugoto, na faktot {to konkretnite slu~ai 
na koi se gradi {outo ne se samo pretstaveni, tuku 
vo {outo navistina se slu~uva iznenaduvaweto od 
stvarnoto re{avawe na problemot. Site znaat deka 
dokolku nekoj slu~aj se prika`e na Iznenaduvawe, 
iznenaduvawe, toa zna~i deka ekipata zad {outo 
nekako }e go re{i i spektakularniot ishod }e bide 
prika`an na televizija. Ova {ou se prika`uva od 
1998 godina i pokraj kritikite upateni kon sapuno-
vidnite sentimentalni pretstavi na srceparatel-
nite slu~ai, obi~no potkrepeni so soodvetna muzi-
ka koja{to go potencira ova ~uvstvo kaj publikata so 
ne`no srce, {to mo`e da go potpomogne sobiraweto 
sredstva koe ~esto se praktikuva, se ~ini deka ni{to 
ne mo`e da zastane na patot na negovata golema 
privle~nost za publikata. Pridonesuva i negovoto 
emituvawe vo udaren termin, vo sabotnite ve~eri 
na nacionalnata televizija, bidej}i vo Romanija 
sè u{te ima delovi kade {to se dostapni samo kana-
lite na nacionalnata televizija. Drugo zna~ajno 
„za” e vrskata na {outo so realnosta. Pokraj detali-
te okolu privatniot `ivot na voditelite - konven-
cija po~ituvana od strana na site televiziski {ou 
programi, osobeno od onie koi imaat voditelki – na 
poedine~ni lica navistina im se pomaga da dobi-
jat pomo{ vo re{avaweto na problemite povrzani 
so zdravjeto, semejstvoto, `ivotnite priliki itn. 
Pritoa, {outo, koe{to deklariralo dobrotvor-
na orientacija, be{e del od pogolemi kampawi. 
Eden takov primer e sobiraweto pari~na pomo{ 
za `rtvite na poplavite vo letoto 2006 godina, za 
vreme na koi Andrea Marin be{e mnogu aktivna, 
iako ima mnogu gluma vo nejzinata poddr`uva~ka i 
za{titni~ka uloga polna so razbirawe i so~uvstvo 
za lu|eto na koi im treba pomo{, koja{to taa ja iz-

Surprize, surprize is the one Romanian TV-show which 
enjoys the largest audience. This is due, among other 
things, to the fact that the concrete cases on which the 
shows are built are not just presented, but the surprise 
of actually fixing the problem does occur. Everybody 
knows that if a case is shown on Surprize, surprize 
it means that the crew behind it is going to solve it 
somehow and the spectacular outcome will be shown on 
TV. This show has been going on since 1998 and, despite 
criticism surrounding its soap-opera-like sentimental 
presentation of heart-breaking cases, usually backed up 
by matching music that increases its appeal to tender-
hearted audience members that might consequently 
contribute to the fund-raising often involved, it seems 
that nothing can get in the way of its large audience 
appeal. Its Saturday night peak time on national 
television contributes to this, as there are still areas of 
Romania where only national television channels are 
accessible. Another important pro is the show’s reality 
connection. Apart from details about the host’s private 
life – a convention observed by all TV-shows, especially 
women-hosted ones – individual people are actually 
helped to solve problems related to health, family, and 
life opportunities and so on. Moreover, the show, which 
has declared charity orientation, has been involved in 
larger campaigns. One example would be fund-raising 
for victims of floods in the summer of 2006, during which 
time Andrea Marin has been very active, even though 
there is a large amount of performance in her supportive 
caretaking role full of understanding and compassion for 
people in need, which she performs in a way that meets 
the expectations the audience has of a woman. After 
all, even though her Levintza-designed outfits are the 
insignia of a social status which is far above the level of 
the cases presented in the show, one cannot deny the fact 
that they are very persuasive elements of a body rhetoric 
that serves the cause of “the people” very effectively. 
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veduva na na~in {to gi zadovoluva o~ekuvawata koi 
publikata gi ima za edna `ena. Kone~no, duri iako 
nejzinite par~iwa obleka dizajnirani od Levinca 
se znak za socijalniot status koj{to e daleku nad 
nivoto na slu~aite prezentirani vo {outo, ne mo`e 
da se negira faktot deka tie se mnogu ubedlivi ele-
menti na telesna retorika koja{to mnogu uspe{no 
mu slu`i na „narodot”.  
 
Ovaa retorika funkcionira na na~in {to vnima-
telno gi potvrduva barawata koi gi postavuva ek-
stremnoto patrijarhalno razmisluvawe, bidej}i e 
del od ona {to tradicionalno e poznato kako „dobra 
`enska strategija”: dobriot izgled, dobrata toaleta 
i prepredenoto odnesuvawe se izvori na `enskata 
mo} vo patrijarhaloto op{testvo. Kako {to poka`a 
istra`uvaweto napraveno od Florina Braideanu 
(Florina Bradeanu), edna od moite kandidatki za magi-
sterska rabota vo 2007 godina, lu|e od site vozrasti, 
rodovi i socijalni pozicii ja gledaat Iznenadu-
vawe, iznenaduvawe poradi sposobnosta na Andrea 
Marin da pravi dobro i da ja igra ulogata na „dobra-
ta vila”. Ra{ireno e veruvaweto deka najgolem del 
od nejzinata publika se lu|e od ruralnite delovi, no 
toa ne e vistina bidej}i niz razgovor so lu|e od ur-
banite delovi otkriv deka golem del od niv go gleda 
{outo. Faktot deka publikata e del od maratonskoto 
producirawe srceparatelni i pla~livi iznenadu-
vawa im se dopa|a na tolku mnogu Romanci {to {outo 
na Andrea Marin ispa|a najgledanoto vo nejziniot 
termin.10 Neodamne{no priznanie za mo}ta na And-
rea Marin be{e nejzinoto u~estvo vo zapo~nuvaweto 
na u{te edna programa so razgovor vo studioto vo juni 
2006 godina, koja{to go pridru`i nacionalnoto is-
pituvawe na javnoto mnenie za najgolemiot Romanec 
na site vremiwa. Kampawata Golemite Romanci, 
koja{to pak od svojata strana pozajmi format na Bi-

This rhetoric functions in terms that carefully confirm 
the requirements of hard-core patriarchal thinking, 
being part of what is traditionally known as “good female 
strategy”: good looks, smart outfits and feline behavior 
are the sources of female power in a patriarchal society. 
As shown by a survey done by Florina Bradeanu, one 
of my MA dissertation supervisees in 2007, people of 
all ages, genders and social positions watch Surprize, 
surprize because of Andreea Marin’s ability to do good 
and perform the “fairy godmother.” It is widely believed 
that the largest part of her audience is formed by people 
from rural areas, but this is not real, since when talking 
to people in urban fields, I have discovered that a large 
proportion of them watch the show. The fact that the 
audience is part of a marathon of making heart-breaking 
and tears-shedding surprises appeals to so many 
Romanians that Andreea Marin’s show turns out to be 
the most widely watched in its time segment.10 A recent 
acknowledgement of Andreea Marin’s power was her 
involvement in the launching of another studio discussion 
programme in June 2006, which accompanied a national 
survey meant to determine the greatest Romanian of all 
times according to public opinion. The Great Romanians 
campaign, which in its turn borrowed a BBC format that 
was also run in other European countries such as France, 
Germany and the Netherlands, appealed, through the 
voice of its presenter Catalin Stefanescu, to the support 
of Surprize, surprize on the night of its launching. On 
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bi-si koj{to se emituva{e i vo drugi evropski zemji 
kako Francija, Germanija i Holandija, preku glasot 
na nejziniot voditel Katalin Stefanesku, upati po-
vik za poddr{ka od Iznenaduvawe, iznenaduvawe 
istata ve~er koga po~na da se emituva. Vo taa pri-
goda, Andrea Marin dostoinstveno go prifati povi-
kot i ponudi nejzinoto {ou da & pomogne na kampa-
wata koja{to taa ja nare~e najgolemiot za{titnik 
na narodot vo zemjata”. Dodeka so pravo priznaenata 
mo} na Marin se dol`i najmnogu na nejziniot im-
presiven spisok na dostignuvawa, kako {to poka`a 
internet stranicata na Iznenaduvawe, iznenadu-
vawe,11 takvite glamurozni momenti se potvrda na 
faktot deka mo}ta na li~niot imix na eden ~ovek 
igra u{te popresudna vo odnos na privle~nosta za 
publikata.  

   
Zaklu~ok

Za da se povrze vlijanieto vrz publikata i u~estvoto 
na publikata, re~isi i ne postoi somne` deka mode-
lot na `enskost koj{to go pretstavuvaat romanskite 
televiziski {ou emisii vodeni od `eni, za koi se 
rasprava{e pogore, se ni{a udobno pome|u tradici-
jata i emancipacijata i, porado otkolku da donesuva 
odluka vo korist na ednoto ili drugoto, prezema 
rizik na promovirawe na `enski model koj gi zado-
voluva dvete, {to te{ko mo`e da go sledat lu|e od 
realnosta. Televiziskite {ou programi vodeni od 
`eni navistina promoviraat slika na silna neza-
visna `ena, uspe{na vo svojata rabota, no ovoj uspeh 
smeta, barem delumno, na ispolnuvaweto i zacvrstu-
vaweto na ve}e postojnite barawa koi gi postavuvaat 
predrasudite postaveni od stereotipnite patri-
jarhalni pogledi. Popularnata televizija sekoga{ 
povlekuva linija pome|u tradicijata i emancipaci-

the occasion, Andreea Marin gracefully accepted the 
request and offered the help of her show to the new 
campaign, which she called “the biggest tribune in the 
country.” Whilst Marin’s rightfully acknowledged power 
is greatly the merit of her impressive list of achievements, 
as shown by the Surprize, surprize website,11 such 
glamorous moments stand proof of the fact that the 
power of personal image plays an even more crucial part 
as regards audience appeal.

  
Conclusion

To connect audience impact to audience participation, 
there is hardly any doubt that the model of femininity 
proposed by the Romanian women-hosted TV-shows 
discussed above wavers comfortably between tradition 
and emancipation and, rather than making a decision in 
favour of one or the other, assumes the risk of promoting 
a female model that satisfies both, difficult to reach by 
real people as it may be. TV-shows run by women hosts 
do promote an image of the strong independent woman 
successful in her business, but this success counts, at least 
partially, on meeting and reinforcing the already existing 
requirements of prejudiced thinking set by stereotypical 
patriarchal views. Popular television always draws a line 
between tradition and emancipation which is fine enough 
to maintain the interest of as wide a range of audience 
categories as possible. Yet the pressure put on women’s 
shoulders by this new type of double-think that seems 
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jata, {to e dovolno za da se zadr`i interesot na {to 
e mo`no po{irok krug gleda~i i kategorii na pub-
lika. Sepak, izgleda deka pritisokot staven na `en-
skite ple}i so ovoj nov na~in na dvojna-razmisla, 
koja{to se ~ini kako da doa|a vo paket so pristapu-
vaweto kon EU, e prili~no golem, u{te pove}e po-
radi toa {to, so ogled na re~isi celosnoto otsustvo 
na aktivno feministi~ko dvi`ewe so zna~itelno 
op{testveno vlijanie vo Romanija, televiziskite 
{ou programi obi~no go diktiraat trendot.

Prevod od angliski jazik: Rodna Ruskovska
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