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Cunsuja

CoBpemeHaTa xeHa nomery
MNeTtpoBa

theMUHU3MOT U TpaaguuujaTa

JluxoToMujaTa MaIIKO/KEHCKO € TJIaBHAaTa CUMOOJIIYKa
moziesiba BO TpajuIiijaTa HA MOHOTEUCTUIKUTE OIIIIITE-
crBa. CBETOT Beke CO MIJIEHUYMHU € I10/IeJIEH HA OBUE /IBE
KYJITYPHO OIIpE/IeJIEHH TI0JIOBUHHU, KOU CE OTJIEZyBaaT BO
MO/IEJIUTE HA Pa3MUCIIyBarbe U OJJHECYBahe HAMETHATH
O/l CTPaHa Ha JIOMUHAHTHUOT aBTOPUTETUBEH IIPUHITUIL.
BocnocraBeHHTE CTEPEOTUIIN 32 TOA KAKO /I€jCTBYBA Te-
JIOTO ja OTCJIMKyBaaT odHIlMjaIHATa UJIE0JIOTHja, Koja
OMOJIOIIKMTE PA3JIMKU ja IIpaBaT MIPUPOJIHA U JIETUTUM-
Ha. PazjimyHNTE €110XU NMAaT CBOM COIICTBEHU CTAH/IAp-
I 332 KAPAKTEPUCTUYHUTE MAIIKU U JKEHCKU OJUJIUKU U
OIIITECTBEHU yJIoTU. IIpu onpezeyBame Ha OJJTUKUTE
Ha Ma)XKECTBEHOCTA U YKEHCTBEHOCTA, TEJIOTO € €/IUHCTBE-
HUOT MEJIMYM BP3 KOjIITO KyJITypaTa U OIIITECTBOTO I'M
HaMeTHyBaaT HUBHUTe CTaHJApAU. 3a Ja Ouzmat oBue
craHiapay epeKTUBHY, THE MOPA ITOCTOjaHO U PYTUHCKU
Jla ce IOBTOPYBAar, co IITO UM Ce IaBa PEUYHCH MarunyHa
MOK U Hy:kHOCT. Cekoja eroxa uMa CBOM MEXaHH3MU 3a
CIIPOBE/lyBalhe€ Ha HEj3UHOTO PUTYIHO IOBTOPYBAIbE,
KOe, [IaK, OBO3MOJXKYBa J1a GYHKIIMOHUPAAT OIIITECTBE-
HUTE 3aKOHU U, BO KpPaeH CJIy4aj, U BacTra.'
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The masculine/feminine dichotomy is a basic symbolic
division in the tradition of monotheistic societies. For
millennia the world has been divided into these cultur-
ally-determined halves which are reflected in the mod-
els of thought and behaviour imposed by the dominant
principle of authority. The established stereotypes of how
a body acts mirror the official ideology which is made
natural and legitimate by the biological differences. Dif-
ferent epochs have their own standards of the charac-
teristic male and female features and social roles. When
determining the features of masculinity and femininity,
the body is only a medium on which culture and the so-
cium impose their standards. To make these standards
effective one has to constantly and ritualistically repeat
them, thus giving them near-magical power and com-
pulsory character. Every epoch has its mechanisms of
implementing this ritualistic repetition which provides
for the functioning of the social laws and, ultimately, the
authority.!
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Beke momosro Bpeme bubiujaTa ocTtaHyBa KJIIyYHUOT
IIOCPEJIHUK, HO BO JIEHEITHO BPEMe MOXKE /1a ce KaiKe
JleKa OBaa yJIora ja mpe3eMmaar MeauymuTe. Meauymure
(ocobeHO TakaHApEYEHUTE CIICAHU]A 32 JKUBOTEH CTILII)
3aj1dacamaTa Ha c1006071aTa HAa M300D T IITUPAT MOZIETTUTE
Ha JKEHCTBEHOCT Y MAIIKOCT, HEBUJIUBO IIPETBOPAJKU
I'H BO 3aKOHU: 3aKOHH 32 U3TJIEZOT, 32 OJIHECYBAIHETO,
MopasiHocTa. IIpomsieryBa sieka BO IIOCTMOJIEPHOTO
OTIIITECTBO Ha CJIOOOHO BpeEMe M KOHCyMepHu3aM, TOK-
My M3Pa3yBameTO HA JKUBOTHHUOT CTUJI UM /1aBa WJIEH-
TUTEeT Ha rosieM Opoj Jyre.” Ecrerckara unHAmycTpuja
npoduTHpa 0/ BAKBOTO KPEHUPAe, MINPEHE U TaBAHE
comp:kuHa Ha MozenuTe. Kosky e morosiema skeara 3a
camoyieHUPame, TOJIKY € IOCHJIHA MOKTa Ha OBHE
MOJIEJTH.

Bo mOCTKOMYHHCTHYKHOT mepHoJ (KOj CIoOpes HEKOU
HCTPaKyBayH CE YIITe He € 3aBpIleH) jkeHaTa Bo byra-
puja Oemie pactprHara Mery skenbara ja TH UMUTHPA
3amajHUuTe Mojenau (JIyKCy3HH ;o0pa ¢ >KHUBOTEH
CTWJI), OCTAaTOIIUTE OJf TPaJUIMOHAJIHUTE OyrapcKu
HJIEW 3a JKEHCTBEHOCTa (KOW BKJIyYyBaaT HeCEOUUHOCT
U IIeJIOCHA ITOCBETEHOCT Ha JIOMOT U CEMEjCTBOTO) W
HUBHAaTa HHCKA €EKOHOMCKA crocoOHocT. JKeHckuTe
CIMCAaHUja 32 JKUBOTEH CTWJI HYJIAT MOXKHO DeIleHHe
OBO3MO’KYBajKU BJIETYBalb€ BO CBETOT HA COHUIIITATA CO
oMo Ha 61eckaBuTe (poTorpaduu, cpedu co MO3HATH
JIMYHOCTH, COBETU 3a HU3IJIEZIOT U OJHECYBaHmETO, a
IIpU TOA OCTAaHyBaaT BEPHH HA IOApPXaWYHATA CJIMKA
3a JKeHaTa. bujiejKu ceTo oBa ce CIydyyBa Ha XapTHja,
BO 0Oe30e/leH 3aMHUCJIEH CBET, YHTATEJIOT/YHUTaTeIKaTa
MOJKe J1a U30upa 0] HEKOMIIATUOWTHUTE WJIEHTUTETH,
3aI0BOJIYBAjKH ja CO TOA CBOjaTa JKeJl 3a TOA IIITO € HOBO,
MOZIEPHO U PA3JINYHO.

HHTepecHoO e 1ITO, 32 MOJiepHarTa byrapka, KyIyBambeTO
U YUTAETO HAa TAKaHAPEYECHUTE KECHCKU CHI/IcaHI/Ija HE
€ JTUPEKTHO TOBP3aHO CO HEJ3UHUOT COIHjaJIEH CTATyC

The Bible has been the chief mediator over a long pe-
riod of time but nowadays one could say that this role
has been taken over by the media. The media (especially
the so-called lifestyle magazines) behind the facade of
freedom of choice spread the femininity and masculinity
models, intangibly turning them into laws: laws of ap-
pearance, behaviour, morality. It turns out that in the
post-modern society of leisure time and consumerism
it is exactly the demonstration of lifestyle which gives a
large number of people identity®. The esthetics industry
benefits from this creating, spreading and giving content
to the models. The stronger the thirst for self-definition,
the stronger and the more binding the power of these
models is.

During the period of the post communism society (which
according to some researchers is not yet finished) the
Bulgarian woman is torn between the desire to imitate
Western models (luxury goods and lifestyle), the remains
of the traditional Bulgarian ideas of femininity (which
include selflessness and full commitment to home and
family) and their low economic capability. Women’s life-
style magazines offer a possible solution by giving access
to the dream world by glossy photographs, encounters
with celebrities, advice on appearance and behaviour
while at the same time remaining true to a more archaic
image of the woman. Since all of this happens on paper,
in a safe imaginary world, the reader can keep choosing
between incompatible identities, satisfying her thirst for
what is new, fashionable and different.

It is interesting that for the modern Bulgarian woman
buying and reading the so-called women’s magazines is
not directly connected to her social status and income.
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u mnpuxoj. IloHaTaMy, OTKPHEHO € JieKa KEHUTE CO
IIOMAaJTU MPUXOAU Ce ITOTOJIEMH JbYOUTEIKY Ha OBOj BHJL
CIHCaHMja,a OCHOBHUTE MOTHBH 32 TOA CE JOCTAITHOCTA HA
KOPUCHHU U WHTEPECHU WH(GOPMAIUU U PETaKCHPAIHETO
O/1 *KUBOTOT HCIIOJTHET cO cTpec. JKeHCKUTe criucaHuja
ce MPEeTIIOYUTAAT 3aT0a IIITO MOXKE /Ia Ce HAIPAaBU May3a
BO HUBHOTO YHTAIb€ U /1A Ce IPOJIOJIKU Oe3 f1a Mopa Jia
ce cekaBa IITO € MpeTXoAHO mpountaHo. OBOj dakTop,
3acuJIeH co (PaKTOT /ieka He Tpeba MHOTY BpeMe 3a J1a ce
MIPOYHTA CIIMCAHUeE, TH ITPABU IIOOMUIJIEHU 32 UUTAIHE OF
kHUTH. KHUTUTE HMaaT [oroJieMa colijajHa BpeIHOCT,
3a YWTAETO KHHWIa MHOTpeOHM ce MHpP W THIIHHA.
CopoTHBHO Ha TOa, CIIUCAHUjaTa JOOPO ce BKJIOITyBaaT
BO BpeBa, He 0OBP3yBaarT, CO HUB IIOMUHYBa BPEMETO U
He Oapaar mpeMHOTy BHUMaHue. TuHe ce yCIelleH JieK
MIPOTUB 3/I0ZIEBHOCTA, TO HAMAaIyBaaT CTPECOT U YECTO
ce cMeTaar 3a HajepUKaceH HAUMH 32 UCKIYIyBarbe Of
CeKojaHeBHUTEe MpoOieMu. UntameTo crucaHue Oyau
MMO3UTHBHU €MOIMM U uMa oj0paHOeHa (yHKIHja cO
KOja ce O3HAaYyBa JIMYHATA TepuTopuja: Yurarenmre
cMeTaaT Jieka € JieJ1 O/ HUBHUOT JINYeH CTWI, KOj, MaK,
€ ¥ HUBHA JINYHA Of/IyKa U meuat. CrucaHujaTa BOBEIY-
BaaT BO CBET KOJIITO Ce I0KHUBYBA KAKO JINUEH U HEIOB-
pennuB. BuayBameTo BO TOj CBET TM OTTPIHYBA O] HUB-
HHUTE CEKOjIHEBHU ITPOOJIEMH U UM ja JlaBa eHeprujara
KOjaIlITo MM € TToTpeOHa 3a /1a ce CIIpaBaT CO TEIKOTHUH-
T€e BO CJIEIHUOT paboTeH JieH.>

ITocrou ymTe emHO HemTo Koe Tpeba za ce 3eMe
MIpeABU/I: CIHMCAHUjaTa C€ CO3/Q/IEHN KAaKO H3BOP Ha
3Haeme 3a peayHocTa. KymyBameTo cHucaHuja TH
NedUHUpA YUTATEJIUTE HE CaMO KaKO KOHCYMEHTH Ha
KyJITypaTa, TYKYy 1 KaKo ,,KyJITYpHH JIyTe - KOMIIeTeHTHH
u nuanpopmupanu. bieckaBute ¢ororpadpuu um Oymar
YYBCTBO JIeKa ce JITYHOCTU KO ce TPHKAT 3a cebecu, U
BO KyJITypHA, ¥ BO MaTepHjaJIHA K eMOIIMOHATHA CMICJIA,
T.€. /IeKa o 3T0JIEMyBaaT CBOETO 3HAEHE U CBOjOT CTaTyC
Ha Ky/aTypHU Jiyre. Taka, circanujata Ha HUBHUTE YKeH-
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Furthermore, women with lower incomes are found to
be the greater fans of this kind of magazine, the basic
motives being the availability of useful and interesting
information and relaxation from a stressful life. Wom-
en’s magazines are preferred because they can be left
aside and then taken up again without having to remem-
ber what one has read before. This factor, enhanced by
the fact that magazines do not take a lot of time to read is
probably what gives them preference over books. Books
have greater social value, reading a book demands peace
and quiet. Contrary to this, the magazines fit well in a
noisy environment, create no obligation, kill time and do
not demand a lot of attention. They are a great cure for
boredom, they ease stress and are often considered to
be the most efficient way to tune out everyday problems.
Reading a magazine provides positive emotions and has
a defence function which marks personal territory: the
readers consider it as a part of their personal style which
is also their personal decision and signature. The maga-
zines lead to a world thought of as personal and invio-
lable. Being in this world takes them from their everyday
problems and gives them the energy they need to cope
with the difficulties of the next working day.?

There is yet another consideration: the magazines are
construed as a source of knowledge about reality. Buy-
ing the magazines defines their readers not only as cul-
ture consumers but as “cultured people” — competent
and informed. The “glossies” help them feel like persons
who take care of themselves — in a cultural, material and
emotional way, i.e., they enhance their knowledge and
their status of cultured people. Thus, the magazines pro-
vide their female readers with fantasies of their ideal self
— the idea of being a modern woman with attitude to all
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CKH YuTaTe/ I UM 6y/:[aT Cl)aHTaBI/II/I 3a HUBHUTE UJcaJIHN
CebHOCTH - u7ejaTa /1a ce Ouze MO/IEPHA KeHa CO CTaB
KOH CHUTE€ HOBH IPOU3BO/IU, KEHA KOjalllTO 3Hae Kora 1
Kajie /1a OU U IIITO JIa YUTa, MHTEJIUT€HTHA, MTHOBAaTHUBHA
1 ciocoOHa >xeHa. OBa e ¢aHTa3ujaTa 3a eMaHIUIIHUPA-
Ha JKeHa, crocoOHa /1a IOHECyBa COIICTBEHH O/TyKH. Taa
BHMCOKO T'0 [IeHH MParMaTUYKHUOT aCIIeKT Ha 3HAEHETO CO
Koe ce 371001Ba 1 caKa HelllTaTa ia TH APKH [0/ KOHTPO-
sa. CrrcaHujaTa ce BUPTYeJIHA PEaTHOCT BO KOja sKeHH-
Te ce o0y4yyBaatr cebecH W ja momoOpyBaaTr cBojaTa CIIO-
coOHOCT 3a JoHecyBamwe oyyku. PaHTazujaTa 3a oBaa
CJIMKa M oMara Ha ’KeHaTa Jla ce YyBCTBYBa ITOCHJIHA U
ITOMAJIKy PaHJ/INBA.

On npyra crpaHa, 3a0eJIesKINBO € JieKa JKEHCKUTE UH-
TaTeJIN I'0 cakaaT IIparMaTU4YHUOT aCII€KT, HO HOBeI’(GTO
o0MBaaT /ia ¥ IPHUMEHAT COBETHUTE BO IIpaKca, a ako ce
pelar Toa /ia ro CTopaT, Toa I'o IIpaBaT PEeTKO U CEJIEKTHB-
Ho. Co apyru 300pOBH, CIIHCaHUjaTa Ce 3aMHCJIEH CBET
KOj Cellak e JieJ1 O/ OJTHOCHATa JIMYHOCT, M IToMaraar Jia
ce HOCH CO peaTHOCTa Ha moJieceH 1 moerKaceH HauuH.
OBaa moceGHOCT ITPOBOIHPA, CO3/iaBa U MOIMyIapu3upa
HOB MO/I€JT Ha JKEHCTBEHOCT, KOjIIITO, KOJIKY € IIOKOHTPO-
Bep3€H, TOJIKYy CTaHyBa ITOIPUBJIEYEH, a ITIOHEKOTAIl €
HEBO3MOXKHO /1a ce uMuTHpa. OBa € Mo/IesT KOjIIITO Jiec-
HO TWM KOMOWHHpa CIPOTHBHOCTUTE U HE ce IUIAIIH /1A
eKCIIEPUMEHTHPA CO CTEPEOTUIIH O] PA3IMUHU EITOXHU 32
Jla co371ajie CJIMKA Ha COBPIIIEHATa MOJIEPHA JKeHa.

Bo MOCTKOMYHUCTHYKOTO OIIITECTBO, BJIMjaTeIEH pac-
MIPOCTPAaHyBa4 HA HOBaTa BU3Wja HA JKEHATA € eHO Of
Haj100pOIPOJaBAHUTE U TPECTUKHU JKEHCKHY CITCAHU]ja
3a JKUBOTEH cTWI Bo byrapuja - ,EBa“, koemrro ycnenrao
r'o rPaiil HOBUOT/CTAaPHUOT MO/IEJ Ha MIOCAKyBaHATA YKeH-
ctBeHoct. Criopey ,EBa“, meHenrHara cimka 3a keHarta
e KoMOWHaIja Ha KOHTpOoBep3HU ujien: KeHara e He-

new products, a woman who knows when and where to
go and what to read, an intelligent, innovative and re-
sourceful woman. This is the fantasy about the emanci-
pated woman who is able to make her own decisions. She
greatly appreciates the pragmatic aspect of the knowl-
edge she receives and likes to keep things under control.
Magazines are a virtual reality in which women train
themselves and improve their decision-making ability.
The fantasy about this image helps women feel stronger
and less vulnerable.

On the other hand, it is notable that the female readers
like the pragmatic aspect but most of them deny putting
advice into practice or if they do, it is done rarely and
selectively. In other words, magazines are an imaginary
world which nevertheless is part of the respective per-
son, helping her cope with reality in an easier and more
efficient way. This peculiarity evokes, creates and popu-
larizes a new model of femininity which is made more at-
tractive the more its controversies are and is sometimes
impossible to imitate. This is a model which easily com-
bines opposites and is not afraid of experimenting with
stereotypes from different epochs in order to create the
image of the ideal modern woman.

During the time of the post communism society an influ-
ential disseminator of the new vision for the woman is
one of the bestselling and prestigious women’s lifestyle
magazines in Bulgaria - “Eva,” which successfully builds
the new/old model of the wished-for femininity. Accord-
ing to “Eva,” the female image today is a combination
of controversial ideas: an independent and ambitious
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3aBHCHA U aMOUIIMO3HA KapUEePUCTKA, HO U HeceOMUHA
MajKa, corpyra u oMakuHka. [1okpaj Toa, nma jaceH Mo-
JIeJ1 CTIOpe/] Koj Taa Tpeba Jja TH Ioce/[yBa HajMOIEPHUTE
nmpeaMeTH, o0JieKa, KO3METHKA U /1a JKUBee JIYKCY3€eH
’KUBOT, JIOKOJIKY CaKa /ia € BO YeKOp co BpeMeTo. JKeHa-
Ta rO U3TPaJyBa CBOjOT UJIEHTUTET CO CBOjaTa He3aBHC-
HOCT, a TEXHUKAaTa Ha 3a4yByBambe Ha OBOj UJIEHTUTET €
KOHCYMUPAHETO KaKo Z0Ka3 Ha rojieMaTa (puHaHCHUCKA
CIIOCOOHOCT, a CO TOA U Ha ycmelrHaTa kapuepa. Ho, He-
3aBHCHOCT He 3HAYM U OCAMEHOCT: efHa CpeKHa jKeHa
HMMa COIIPYT U Jiella Ha KOU MM € TIOCBETEHA U JOKOJIKY
caka Jia Ouie COBpIIIeHa, Taa Ke Hay4! /ia TOTBU U KyKaTa
Ke ja Ap>KHU 1O/ KOHETI.

Hamucure Bo cnucanuero ,EBa“ ce opraHusupaHu Bp3
OCHOBA Ha IIPUHITAIIOT Te3a — aHTUTe3a. YecTo ce CIIy-
YyyBa MaTepHjaid CTaBEHH €HH II0 JIDYTH Ja ce 3aja-
raar 3a CIpOTUBHU ujeu. ['o KoprucTaT KOHTPAILyHKTOT
KaKO CTHJI/CpPEeZICTBO 3a CIOpeAyBalbe Ha KOHTPACTHH
1ojaBu - W/IEU, CJIMKU, U T.H. L{esiTa Ha oBaa cropenba
e, 071 €/lHA CTPaHa, Jla Ce UCTaKHE eHAa O] ITO3UITHUTE
CO CIIPOTHBCTaBYBam-€ Ha MCTaTa CO Hej3MHATA CITPOTHUB-
HOCT, U O] ApyTra CTpaHa, Jia ce MPHUBJeYaT IeJTHU TPy-
IIM CO PA3JIUYHHU TJIeAUINTa 1 HHTepecu. MOIKHO e Jia ce
IIOCTUTHAT JIBETE I1eJIH, 3aIITO HH(pOPMAaIfjaTa € ImpeT-
CTaBeHa BO CTUJIOT THUITMYEH 3a CIIMCAHUETO ,EBa“ - To-
JIepaHTeH U YPAMHOTEXKEH.

Bo mpBuTe GpoeBu ce AaseHd TEKCTOBM HAMEHETH 3a
jacHO 3aIpTyBaibe Ha CTABOT Ha HOBOTO CITMCAHHE U 3a
nedUHUpabe Ha [eJIHUTE TPy YnUTaTe/u. Bo mpBHOT
O0poj uMa obpakame J0 YUTaTeJIMTe BO KOoe ce Habpoe-
HY UJHUTe IPUOPUTETHHU TeMu: ,,Ke roBopume 3a mapu,
mpodecru, 3a IOMOT W jAenata.” OBa e HpBIAT Jia ce
3alpTa CJIMKaTa 3a ,BHCTHHCKATa KeHa“, Koja, CIIopes
BH3HjaTa Ha CIIMCaHUETOo ,EBa“ e Oorara, ycrelrHa, co
CEME]jCTBO.
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career-woman but a selfless mother, wife and housewife.
Besides this, there is a clear model, according to which
she needs to have the most fashionable items, clothes,
cosmetics and live a luxurious life if she wants to keep
up with the times. The woman builds her identity by her
independence and the technique for maintaining this
identity is consumption as a proof of high financial ca-
pability and therefore of successful career. But indepen-
dence does not mean loneliness: a happy woman has a
husband and children to whom she is devoted and if she
wants to be perfect, she will learn to cook and keep her
home spick and span.

The articles in “Eva” magazine are organized on the
principle thesis — antithesis. It is very often the case that
consecutive materials defend opposite ideas. They make
use of the stylistic device counterpoint by comparing the
contrasting phenomena — ideas, image, etc. The aim of
this comparison is, on one hand, to highlight one of the
positions by contrasting it with its opposite, and, on the
other hand, to attract target groups with diverse views
and interests. It is possible to achieve both aims since
the information is presented in “Eva” magazine‘s typical
tolerant and balanced style.

The first issues feature texts which aim at outlining clear-
ly the position of the new magazine and define the target
readers. There is an address to the readers in the first is-
sue in which future priority topics are enumerated: “We
will talk about money, professions, homes and children.”
This is the first time the image of the “true woman” as
“Eva” magazine views it is outlined — rich, successful and
with a family.

n
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MopaenuTe Ha COBpeMeHaTa JKEHCTBEHOCT BO ,,EBa“ iecHO
MO2KE JIa ce OTKPHUjaT CO CJIe/Iehe Ha OCHOBHUTE JIUXOTO-
MHH IIPETCTAaBEHH BO ciircaHuero. EqHa o moBoobuya-
€HUTE CIIPOTUBHOCTH BO MHTEPBjyaTa co mo3HaTu byrap-
KH, € CIIPOTUBHOCTA BpaboTeHa KeHa - ;TOMaKUHKa.

Crnope/t HEKOU HCTPaXKyBayH, HIEAJIOT 32 JKeHaTa KaKo
JIOMaKWHKa Ce I0jaBH BO 3aI1aTHOEBPOIICKATA YMETHOCT
Ha 14-0T BeK. Bo Toa BpeMe mpercraBute Ha boropoauma
1 CBETUTEJIKUTE CTaHAA ITOMajuMHCKH, TOHEeKHHU. CHMOH
ntle BoBoap Besn fieka Kako IOMaKWHKA KeHaTta ce apup-
Mupa cebecu U ce CTeKHyBa co Mok.* Bo cmmcanuero
»,EBa“ CTaBOT KOH »keHaTa KaKo JJoOMakHMHKA € IBOeH — 1
OBa MOJKeE J]a ce OTKPHE BO O/ITOBOPUTE HA HeN30EKHUTE
mpailiama 3a JIOMakKUHCKUTE TEMU BO HHTEPBjyaTa.

Op enHa CTpaHa, *KeHaTa Cco Kapuepa ce CTaBa Ha IHe/ie-
CTaJI — Taa e UJI0JIOT KAaKO KOj CUTe JIPYTH caKaaT Jja CTa-
Hat. Oz Apyra cTpaHa, mak, caMo Kapruepara He € JIOBOJIHA
3a e UHUpabe Ha COBPIIEHUOT Mozies. [Ipuka3Hara co
HacJI0B ,,l[eHaTa Ha ycriexoT“ roBopH 3a jkeHaTa Ha 1998
roZIHA — COBPIIIEHATa KOMOMHAIM]a 32 yCIIEeNHA KapH-
epa U IpeKpacHoO ceMejcTBO. Taa e He3aBUCHA, JTAPEKITU-
Ba, IATyBa HU3 CBETOT, CPEKHO TH 33/I0BOJIyBa CUTE CBOU
JKEHCKM Kanpunu. Hej3uHUOT )KUBOT € JUHAMHUYEH, HO
cekoja cBoja ciob0HA MUHYTA ja IIOMUHYBa CO CBOETO
cemejcTBo. Mlako HeMa BpeMe fa Oujie JIOMaKWHKA BO
TEKOT Ha HeJIeJIaTa, Taa 3a BpeMe Ha BUKEH/IUTE MHOTY
caka Jja mo/iIrotByBa xpaHa. Ha ¢ororpadujara Taa Hocu
BHOJIETOBO, CTPYKUPAHO CAKO CO KyCO 3/I0JTHUIITE. [le-
JIOBEH CTHJI, HO CO HOTA Ha CEKCEIHJIHOCT JI0JIOBEHA CO
KyCOTO 3/IOJTHUIITE U €KCIIEHTPUYHUTE YU3MH, J0/IeKa
BHOJIETOBATa 00ja acorupa Ha CEH3yaJTHOCT U POMAaHTH-
ka. [Tokpaj pororpadujaTta, Ma COUCOK HA MAPKUTE HA
obJiekara, yaHTaTa, HAKUTOT IITO TO HOCH BO MOMEHTOT
U IPeTHOYUTAHUTE KO3METUYKU IIPOon3BoAu.> Mapkara e

The models of the contemporary femininity in “Eva”
magazine are easily discernible by tracing some of the
basic dichotomies presented in the magazine. One of the
most common oppositions in the interviews with famous
Bulgarian women is the opposition working woman —
housewife.

According to some researchers the ideal of the woman
as a housewife appeared in 14™-century West-European
art. Then the Virgin Mary and the female saints began to
be shown more motherly, gentler. Simone de Beauvoir
states that by being a housewife the woman asserts her-
self and gains power.* The attitude towards the woman
as a housewife in “Eva” magazine is dual — and this can
be traced in the answers of the inevitable questions about
housewife issues in the interviews.

On one hand, the career woman is put on a pedestal —
she is the idol that everyone else wants to be like. On the
other hand, though, career alone is not enough to define
the perfect model. A story titled “The Price of Success”
features the society woman of 1998 — the perfect com-
bination of having a successful career and a wonderful
family. She is independent, generous, travels all over the
world, happily satisfies each of her female whims. She
has a dynamic life but she spends her few free minutes
with her family. Although she does not have the time to
be a housewife during the week, during the weekends
she loves to prepare meals. In the photo, she is wearing
a violet tailored suit with a short skirt. Business style, yet
with a touch of sexuality hinted at by the short skirt and
the eccentric boots while the violet colour reminds one of
sensuousness and romance. Beside the photo, there is a
list of the brands of the clothes, the purse, the jewellery
she was wearing right then and the preferred cosmetic
products.® The brand is a sign of prestige, a proof of a
successful career and high financial capabilities. The la-
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3HaK Ha MPECTHIK, JIOKA3 34 yCIellHa Kapuepa v ToJIEMHA
¢dunHaHCcHCKM crmocoOHOCcTH. ETMkeraTta mMopa ga Owuze
HWCTaKHaTa, 3aToa IIITO Taa € MOKa3aTes 3a YCIelleH U
CpeKeH KUBOT.

CnukaTa 3a /ieJIOBHATa jKeHa, HaKo Ha IpPB IOTJIE Ce
YUHU JIeKa € MPOU3BOJ] Ha HOBOTO, ITOCTKOMYHHCTHYKO
BpeMe, TOce[yBa MHOIY OJJINKA Ha CyIlep-KeHaTa
o koMmyHucThYKata 706a. Co HCKIyYOK Ha CKAIHUTE
3allaJIHA aJIMINTAa ¥ HAKUTOT, OBa C€ YIITE € »KeHaTa
KOjarmTo paboTH IOJIeTHAKBO MHOTY, AYPU U IOBeEKe
OJT Ma’KOT ¥ BO HCTO BpPeMe Ce TPUKHU U 32 CEMEJCTBOTO.
EnuHcTBEeHA pas3sivKa e IITO Taa TOTBU CaMO 3a BpeMe Ha
HEj3UHUTE CJIOO0THU JAEHOBH, HO TOTAIII TOA T'0 IIPaBH CO
3a/I0BOJICTBO M T KIMITPECHOHUPA POAHUHUTE U TOCTUTE
CO HEj3BUHUTE BEIITHHU. 3aT0a, Ha CIIMCAHUETO, O] €/THA
CTpaHa, IieJIHA Ipyla My ce BpaOOTEeHUTE KEHU KOU He-
MaaT BpeMe 3a HUBHHTE ceMejcTBa U Tpeba Jja To ompas-
JlaaT CBOETO IVIEUIIITE, a O] IPyTa CTpaHa, JOMakUHKUTE
KOW MOZKE /1a HajZlaT MOJIEJI CO KOj Ke ce ueHTU(PHUKyBaaT
1 ke To UCITOJIHAT HEeIOCTATOKOT O] COIICTBEHA Kapuepa.
Bunata co TOAWHH HaMeTHYBaHa BpP3 KEHHUTE KOU
T CTaBaaT CBOUWTE KeJIOM Ha IIPBO, a CEMEJCTBOTO Ha
BTOPO MECTO, cera Beke e 11es1ocHo oTdpJieHa. Cemnak, BO
crucanueTo ,EBa“, hbeMUHUCTHYKATA TTO3UIIHjA CIIOPES
KOja €ZlHa >KeHa COCEM IO 3aIlOCTaByBa CBOJOT COIPYT
U Jleria 3a Jla ce ocTBapu cebecu, € KOMOMHUpAHA CO
TpauIlHOHAIHATA H/ieja 3a CyllepropHaTa BPEIHOCT
Ha ceMmejcTBOTO. JIOKOJIKY enHa »KeHa Kapuepara ja
IpaBu cpekHa, Toraiml Toa € mojobpo U 3a jemnara —
THe Ke OUJIaT MOCPeKHUW U I03a70BOJIHU. Busuwjata Ha
criucanueTo ,EBa“ 3a MmojepHara ,,BUCTHHCKA jKe€HA“ TH
KOMOWHUpA JiBaTa AUCKypca. M1eayioT e ycrelrHa KeHa
CO CPEKHO CEMEJCTBO, 2 OBa UMa HEKAKBO 3a€THUYKO TJIO
CO MOIEJIOT Ha KOMYHHCTHYKOTO Biajeerbe. CeKkako,
Pa3JINKKUTE CO MOJEJIOT O/ KOMYHHCTHYKOTO BJIa/IECEhe
ce MHOTYOpOjHU. Hajrosiemara pasiinka e poKyCcHpameTo
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bel has to be on display for it is the indicator of a success-
ful and happy life.

The image of this business woman, even though at first
glance it seems to be the product of the new post-com-
munist time, has a lot of the features of the communist-
rule superwoman. Except for the expensive Western
clothes and jewellery, this is still the woman who works
as much as, and even more than the man and at the same
time takes care of the family. The only difference is that
she cooks only during her days off but then she does it
with pleasure and impresses relatives and guests with
her skills. Thus the magazine targets, on one hand, the
working women who have no time for their families and
need to justify their view, and on the other hand, house-
wives who can find a model to identify themselves with
and to fill the lack of their own career. The guilt, instilled
for years on end in women who put their own desires
first and the family second, is now completely rejected.
However, in “Eva” magazine the feminist position, ac-
cording to which a woman totally neglects her husband
and children to pursue her self-accomplishment, is com-
bined with the traditional idea of the superior value of
the family. If a woman’s career makes her happy then it is
better for the children as well — they will be happier and
more contented. “Eva” magazine’s vision of the modern
“true woman” combines the two discourses. The ideal
is a successful woman with a happy family, this sharing
some common ground with the ‘communist-rule’ mod-
el. Of course, the differences with the communist—rule
model are many. The major difference is the focus on a
woman’s own needs and wishes coming first. A success-
ful career is of great significance since it enables her to
be financially independent. This is why every sacrifice to
her career is justified. Consumption has openly become
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Ha (AKTOT JIeKa COICTBEHUTE IOTPeOW U KeJIOU Ha
’K€HaTa ce Ha MPBO MeCTO. YCIIEeNIHATAa Kapuepa € Off
roJIEMO 3Hauewe OuejKU IMpeTCTaByBa MOXKHOCT 3a
Hej3uHA (UHAHCHUCKA He3aBUCHOCT. OBa € MpUYMHATA
30IIITO CEKOja JKPTBA BO MMe Ha Hej3WHATa Kapuhepa e
onpapnaHa. KoHcymupameTo Beke OTBOPEHO CTaHAJIO
KYJIT — OHA IIITO € 3HAYajHO He e caMO (PYHKIITMOHATTHOCTA
Ha 00jeKTHTe, TYKy KOHCYMUPAKETO Ha JIYKCy3HH J100pa
camo 1o cebe. Toa e ciM0OOJI HA TIPECTHIK U TEXHUKA HA
3a/Ip3KyBarb€e Ha UJI€HTUTETOT.

MojiepHaTa 3KeHa JKHBee CIIOpPeJ CBOH COIICTBEHH
npaswia. JbyboBTa craHyBa OWTEH /i€ O/ CAMOOCTBa-
PYBambeTo, Taa € Hy»KHaTa OCHOBA 3a JKMBOTOT HA CEKOj
yoBeK. Toa e KOra u J[yXOBHOTO U TE€JIECHOTO, TIATOH-
CKOTO ¥ CeKcyaJHaTa MPHUBJIEYHOCT ce KOMOWHHpaaT
BO eJHO 4yBcTBO. JbyOOBTa € OCHOBAaTa Ha JIMYHUOT
WHAVBUIyaJin3aM 3a IIOCTMOJiepHaTa »KeHa. Maejarta
3a arcoJiyTHaTa morpeba o7 JbyOOBHH HCKYCTBA KOU Ce
MIPOBJIEKYBaaT HU3 *KUBOTOT Ha €[HA JIMYHOCT, 3a€HO
CO CeKCyaJIHaTa aKTUBHOCT, cera m30HBaaT BO IpeeH
mwiaH. Bo ucTo BpeMe He e Ipeo/ipeZieHo Taa JbyOOB
Jla e IoBp3aHa co JbyboBTa. E/fHA eMaHIIUIIIPaHa *KeHA
ITOHEKOTAIIl € TIO/ITOTBEHA /Ia Ce OTKaXKe O] CUTYPHOCTA
Ha CTaOMITHHUOT OpaK BO UMe Ha HEj3MHATA HE3aBUCHOCT U
HoBa Jby00B. EBe kako cnucanueto ,EBa“ja mpercraByBa
non mejaukara Mpuna ®nopun: ,JKeHa onkpykeHa co
JIYKCY3, BO TPIZKJIMBHTE palie Ha 60oraT Mask, Taa IMYH Ha
JIeJIMKAaTeH IBET O] CTaKJIEHHK 0e3 HUKAaKBU MHUCIU 3a
HEeOUYEeKyBaHH OJIJTyKU ¥ HepallnoHaIHU eMonuu. Cemax,
Hpuna Oemre Taa KojaImnTo u3je3e O] JE€CEeTTOJIHIITHA
cTabmTHa BpcKa Koja Oerrie 30oraTeHa U €O JIeTe, U CBPTe
HOBa cTpaHura. MasyOpojHU ce JKeHUTe KOU OJIe/THAII
Ou ce oJTydmJsIe /1a TO HAMyIITaT 0€30eTHUOT KUBOT 3a
HEIIO3HATOTO, JIypy MPUYHHATA 32 TOA JIa € U rojieMa
JbyOoB. Jlay e oBa KampHI| Ha eJHA pas3rajeHa KeHa
I € YMH Ha eiHa Oe3HaIe’KHO POMAHTHYHA JTUYHOCT
Koja ja 6apa Toj — EquHCTBEHHOT ?

a cult — what is important is not only the functionality of
the objects but the consumption of luxury goods in itself.
It is a symbol of prestige and a technique for maintaining
an identity.

The modern woman lives by her own rules. Love has be-
come a major part of self — accomplishment, it is the nec-
essary basis for the life of every person. It is spiritual and
carnal, the platonic and the sexual attraction combine in
one feeling. Love is the basis of personal individualism
for the post-modern woman. The idea of the absolute ne-
cessity of love experiences which, alongside with sexual
activeness, continue throughout one’s life now comes to
the fore. At the same time, it is not a prerequisite that
this love has something to do with marriage. An eman-
cipated woman sometimes is ready to give up the secu-
rity of a stable marriage for the sake of her independence
and a new love. This is how “Eva” magazine presents the
pop singer Irina Florin: “A woman of luxury, cared for by
a rich man, she looks like a delicate greenhouse flower
with no thoughts of unexpected decisions and irrational
emotions. However, it was Irina who ended a ten-year-
long stable relationship which had resulted in a child as
well and turned over a new leaf. Very few are the women
who will suddenly leave a secure life to pursue the un-
known even if they make it out of great love. Is this the
whim of a spoiled woman or is this the act of a hopeless
romantic who looks for the One?”
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[TejaukaTa e OTeIOTBOpPEHHE HAa HIEAIOT HA MOJEpPHA
eMaHIIUIIMPaHa JKeHa, KOja Ha MPBO MECTO ja CTaBa
cBOjaTa cpeka, 6e3 orJieJi Ha TPaJUIIMOHATHUTE UIEH 3a
TOa KakBU Tpeba s1a bugaT paborture. Taa e koMOMHaIMja
Ha UJIeaJIOT Ha yOABUIA CO JIYKCY3€H »KUBOT U CO HATOH
3a He3aBUCHOCT. Taa ja HamyinTa 6e30e/1HOCTa KOja 1 ja
JlaBa COIPYTOT U J[ypU HU HEJ3UHOTO JIeTe He MOJXKe /1a ja
CIIpeYH BO OCTBAPYBAWETO Ha Hej3uHUTE 1esTu. CeTo oBa
He € 3aToa IIITO Taa € JlaJlHa WU HEUyBCTBUTEIHA, TYKY
TOKMY CIIDOTHBHOTO - HeKHa WU POMaHTH4Ha. Toa mITO
€ Ba)KHO e IoTparata 1o Jby6oB. OBa € e/ileH acIeKT Ha
MOJZIEPHUOT UHAUBUIYyAJIN3aM.

TpaguioHaHaTa Hjieja 3a CEMEJCTBOTO € HWCTO TaKa
cmeHeta. IlejaukaTa Toa ro M3jaByBa CO CHUTYPHOCT:
,CyIIITHHATa Ha OpPakKoT He e Jla ce Oujie BEpeH HEKOMY.
QOpMaJHHOT acleKT Ha OpakoT HeMa BpCKa CO
yyBcTBaTa... Cakam sa pazbepaM Kako € /ia TO MUHEI
CHOT CBOj JKUBOT CO €/IeH YOBeK, mpudakajKu T CUTE
HErOBU/HEj3MHU IO3UTUBHU U HETaTUBHU CTPaHU".
~,DPaKOT He e MOBeKe MHCTUTYI[Mja Ha BEYHA BEPHOCT.
Toa 1ITO € MOBA’KHO € BHATPEIIHOTO YyBCTBO, /ia ce Oujie
CUTYpPEH BO COIICTBEHHTE UyBCTBa. HUIIITO He MOXKe /Ja
ja 3a/Ip;Ku MOJlepHaTa KeHa IMOKpPaj COMPYTOT JIOKOJIKY
Taa pelunsia Jieka Toa He e Hajaobpo 3a Hea“. Jlomeka
ujiejata 3a CeMEjCTBOTO JIPACTUYHO C€ MMa CMEHETO,
Cermak OCTaHyBa TPAJUIMOHAIHUOT €JIEeMEHT BO CTABOT
KOH MakuTe: ,)KeHaTa e 3aBHCHA O/ MaXKOT HAQjMHOTY
€MOTHBHO, T1a TOTO0A (PUHAHCHUCKU WIH 1O OOPAaTHHUOT
penocien. IIpudatinBo e T0KOJIKY IOCTOU PAMHOTEKA.
BepyBam jieka e/ieH Max ce YyBCTBYBa CPEKEH U CUTYPEH
KOTa MOJKE /Ia U Jajie ce€ Ha JKeHaTa KOjalllTo yMmee Jia
JbyOu. MajkeCTBEHO € Ma)koT Jia TH IOMOTHe 0e3 jJa
BpIIU THPaHuja Bp3 Tebe... Ho, Bo cyIITHHA - HEMa TaKBU
Maku. Jac camara, OTcekorami cyM Omia puHAHCHUCKH

He3aBucHa. Paboram, 7o6po 3apaborysam”.®
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The singer embodies the ideal of the modern emancipat-
ed woman who puts her happiness first disregarding the
traditional ideas of what is appropriate. She combines
the ideal of a beauty with a luxurious life with the drive
for independence. She leaves behind the security which
the man with her gives her and even a child cannot stop
her from pursuing her goals. All this is not because she
is cold or senseless but just the opposite — gentle and
romantic. What is important is the quest for love itself.
This is one aspect of the modern individualism.

The traditional idea of the family is also changed. The
singer states with certainty: “Marriage is not about being
faithful to someone. The formal aspect of marriage has
nothing to do with the feelings... I want to understand
how you can spend your whole life with one person, ac-
cepting him with all his positive and negative sides.”
Marriage is no longer an institution of eternal faithful-
ness. What is more important is the inner feeling, be-
ing sure of one’s feelings. Nothing can keep the modern
woman at her husband’s side if she has decided that this
is not what is best for her. However, whereas the idea of
the family has changed so drastically, there is still a tra-
ditional element in the attitude towards man: “A woman
is dependent on a man mostly emotionally, then finan-
cially or the other way round. It is acceptable if there is
a balance. I believe that a man feels happy and confident
when he can give everything to a woman who can love.
It is masculine for a man to help you without tyranniz-
ing over you... Basically, there are no such men. I my-
self have always been financially independent. I work, I
make a good living.”®
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OBa ry1eJINIITE TO IIPEeTCTaByBa MOZEJIOT Ha CITMCAHUETO
,EBa“ KOe e THIIMYHA KOMOHWHAIIMja Ha eMaHI[UIaIfja
u Tpagunuja. [Ipamame Ha YecT 3a efHA KeHa 3HAYH
caMaTa Taa Jia 3apaboTyBa 3a »KUBOT, HO ,,BACTUHCKHOT
Max“ Mopa Jila e GuHAHCUCKH criocobeH. Taa He caka
Jla Oujie ,IJ1aBa Ha CEMEjCTBOTO® BO OBaa CMMCJIA, Taa
MPETIIOUYNTAa HEKOj Jla ce TPIDKU 3a Hea, AypHU U Jia €
eMaHIUITHpaHa.

Jlypu u Kora ’keHaTa He e IOCBeTeHAa Ha CBOjaTa Kapuepa
U ce TPUIKHU 3a JielaTa U COIPYTroT, TOBTOPHO Ce CMeTa
3a MOHIIKYBAayKHU 3a Hea /la Ce YyBCTBYBa (DMHAHCHUCKH
3aBHCHA. Hacj0BOT Ha WMHTEPBJyTO CO CIIMKEpKaTa Ha
kaHaioT BHT, Bjapa AxkoBa,* koja Bo Toa Bpeme Oelire
IIOCBETEHA CaMO Ha CBOETO CEMEjCTBO, e: Jac He cym
domakuHka xojawilio Ha conpyea0ili My bapa neti nesa
3a kage. ,Jac u cera paboram, jac CyM JIONMUCHUK Ha
BHT u co Toa He CyM I1eJIOCHO 3aBHCHA O] MOJOT COIIPYT.
HaBucrtrHa € TOYHO JileKa IapuTe KOU TH JI0OMBaM
He MOJKe Jia TH MOKpHjaT cute Mou Tpomornu. Ho, jac
He TpoIllaM MHOTY... YCIIeBaM Ja H3je3aM Ha Kpaj co
MapuTe KOU MU 'l I1aka TB kaHaIoT ¥ co MaJIKy ITOMOIIT
O/l TpaJie’kHaTa KOMIIaHMUja HAa TaTko MH... Cekoramr e
MIPaBUJIHO JKeHaTa Jla € €eKOHOMCKH He3aBHCHa. Taka
Taa ce YyBCTBYBa IMOBeKe KAaKO JKeHa... ,Jac He CyM THII
Ha JIMYHOCT KojamTo ceau Aoma. Toa e amcypauo! He
MOKaM Jia 3aMHCJIaM Jia TO IMpallyBaM MOjOT COIPYT
JlaJii ke MU J1aJie 5 jieBa 3a GruIaH kade co IprjaTesim...
bu cakana ;a Mo)kaM Jla MUHyBaM IIOBeKe BpeMe CO
MOWTE Jiella U Jja paboTaM BO MCTO BpeMe, Toa 01 OHJIO0
COBPIIIEHO, HO 3a KaJ - HepearHO... CeMejcTBOTO e
Ha MPBO MECTO BO cropenba co Koja OG0 kKapuepa...
Cnopesr MeHe, OBa € OCHOBHaTa IIPEOKyIaIldja Ha eHa
»keHa. Taa Moxxebu nMa nmpodecruoHaseH ycrex, HO Kora
Ke ja mpe3eMe OATOBOPHOCTA HA parambe, Taa UCTO TaKa
Mopa /ia ja Ipe3eMe U OATOBOPHOCTA Ha BOCIIUTYBAHE U
pacrerme Ha Hej3UHUTeE Jiela. 3aToa IITO CAaMHUOT YHUH Ha

This view shows “Eva” magazine’s model; the typical
combination of emancipation and tradition. It is a mat-
ter of honour for a woman to earn her living herself but
a “true man” has to be financially capable. She does not
want to be “head of the family” in this sense, she prefers
to be taken care of, even though she is emancipated.

Even when a woman is not devoted to her career and
takes care of her children and husband it is again consid-
ered degrading for her to feel financially dependent. The
title of an interview with the BNT channel newsreader
Vyara Ankova’ who at that time was devoted to her family
only reads: I am not a housewife who asks her husband
to give her five levs for a coffee. “I work now as well,
I am a BNT correspondent so I am not wholly depen-
dent on my husband. It is true indeed that the money I
am paid cannot cover all my expenses. But I don’t spend
a lot... I manage with the money the TV channel pays
me and with some assistance from my father’s construc-
tion company... It is always the right thing for a wife to
be economically independent. Thus she feels more of a
woman... I am not the kind of person who stays at home.
This is absurd! I cannot imagine asking my husband to
give me 5 levs for a cup of coffee with friends... I wish I
could spend a lot of time with the children and work at
the same time, this would have been perfect but unfortu-
nately — unreal... Family comes first to any career... For
me, this is a woman’s main calling. She might have pro-
fessional success but when she undertakes the responsi-
bility of giving birth she must undertake the responsibil-
ity of raising her children as well. Because giving birth is
not what makes a woman a mother alone... Now I miss
the work stress, back then I missed the children. Every
situation has its advantages.”
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parame He ja YiHU KeHaTa Majka... Cera Mu HeZocTacyBa
pabOTHHOT cTpec, a TOrall MH HeJIOCTacyBaa Jerara.
Cekoja cuTyanyja UMa CBOHU IIPETHOCTH .

duHAaHCHUCKATa HE3aBHCHOCT € YCJIOB 3a »KEHCTBEHOCT.
JIOKOJIKY eKOHOMCKaTa 3aBUCHOCT O] MaKOT Oellre HOp-
Ma BO TPAJUIIMOHAIHOTO OIIITECTBO, BO HCTO BpEME,
U 32 BpeMe Ha KOMYHUCTHYKOTO BJIaJle€ibe, JKeHaTa
Mopallle MCTO Taka Jila paboTu 3a Jla MpUJIOHECE KOH
ceMejHUOT OyTIeT, T.e. 3a I00poTo Ha cemejcTBoTO. Cera
paboTu 3a HEJ3MHO COIICTBEHO J100pO, 3a Hej3WHATa
’KeHCTBeHOCT. Jlypy ¥ 3a JKeHa €O TPaJUIMOHATHU
CEMEJHU KPHUTEPUYMH, KOja TH CTaBa CBOUTE Jela W
COIIPYTOT HA IIPBO MECTO, CPAMHO U Henpu(aTIUBO € Ja
ce O6uze 1eI0CHO (PUHAHCHUCKU TOZAPKYBAH O CTPAHA
Ha IJyIaBata Ha ceMejcTBOoTO. OBa /BOyMEHmE HOMEry
MOJIEPHUTE U MTATPHjaPXATHUTE BPETHOCTH JIOBEYBA JI0
BHaTpellleH KOH(PIUKT. JKPTBYBameTO Ha COICTBEHUTE
WHTEpPECH Ha »KeHaTa 3a Jlerara, c€ YIITe ce CMeTa
3a HY:KHOCT U BO JIEHEIITHO BpeMe, HO cera Toa YMHU
moBeke — TO TOJApPWBA JIUTHUTETOT Ha »keHata. OBaa
aMOHMBAJIEHTHOCT, JBOYMEHETO MHPU H300pOT momery
eMaHITUIIalFjaTa u TPaJIuI[hjaTa, € U3BOP Ha IIOCTOjaHO
HEe3a/I0BOJICTBO.

CnemyBa nexka MojepHaTa *KeHa € KOMOWHaIMja Ha
ekcrpemu: Taa e ofBakHa, a HeXkHA, xpabpa, a becrio-
MomrHa. OBa € HajJIECHO BOOWIMBO Kaj KE€HH CO
TUIUYHO MaImky npodecuu. Ciopen cnucanuerto ,EBa“,
Muposbyba beHaToBa e TakBa *keHa: ,,|aa ©ma 26 TOTUHMU.
Kaxko u3BecTyBau Ha I[pHATAa XPOHMKA 3a KaHAIOT BTB,
Taa ycrea 3a KycO BpeMe Jia HAIllpaBU MHOTY YZapHH
HOBHUHCKH PETIOPTAKU 32 KDUBUYHU JI€JIa, CE CPETHA U CO
Tagadu u Gerre eAMHCTBEHUOT MEAUYMCKH U3BECTYBaY
KOJIIITO HAITPABU UHTEPB]jY CO CEPUCKH yOHeI 01 HeroBaTa
Kesmja, BeHAII 110 ancemeTo”. Mupa benarosa e cuiHa
KOHKYPEHIHja, ¥ TaKBa KOja OJJaMHA CTOH Ha I[BPCTH
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Financial independence is a condition for femininity. If
economic dependence on a man was the norm in the tra-
ditional society, at the same time, during communist rule
the woman had to work as well in order to contribute to
the family budget, i.e., for the good of the family. Now
she works for her own good, for her femininity. Even for
a woman with traditionalist family values, who puts her
children and husband first, it is shameful and unaccept-
able to be fully financially supported by the head of the
family. This hesitation between modern and patriarchal
values leads to inner conflict. Sacrificing a woman’s own
interests for the sake of the children is still considered
as a must but today it costs more — it undermines the
woman’s dignity. This ambivalence, the hesitation when
choosing between emancipation and tradition is a source
of constant discontent.

Thus, the modern woman is a combination of extremes:
she is bold but gentle, brave but defenceless. This is most
discernible in women with typically male professions.
Such a woman, according to “Eva” magazine is Miroliu-
ba Benatova: “She is 26.The criminal reporter from the
BTV channel managed to make in no time a lot of break-
ing news reports on crimes, she met with Kadafi and she
was the only media reporter who took an interview from
a serial killer from his cell after he was arrested.” Mira
Benatova is a competitor, and a long-standing one, in the
discipline criminal reporting which worldwide is prac-
ticed mostly by men. “®
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HO3€e BO JUCIUIINHATA Ha W3BeCTyBame 3a I[PHUTE
XPOHHKH KOja TJIaBHO ja MPAaKTUKyBaaT MaXKu .5

OmacHocra e MarHeT 3a Mo/iepHaTa *keHa. Taa e mogobpa
BO MallKUTe Ipodecuut AypU U OJf CAMUTE MaKHU.
Muaziocta He 3HaYU HEHUCKYCTBO, TYKY MOTOJIEMa Keyiba
3a pabora, moBeke ujeH, noBeke enaH. [IpercraBara 3a
KpOTKaTta u OecroMOIlIHA JKeHa € 3aMeHeTa CO TpeT-
cTaBaTa 3a JUHAMHUYHOCT 1 IIDOBOKATUBHO OJJHECYBalbheE.
Konky e mobsimcka omacHOCTa, morojieMa e skejabara
Jla ce mobeau BO HATIPEBApOT MPOTUB MakuTe. Baka
cTojaT paboTuTe BO OAHOC Ha mpodecujaTta. Bo omHOC
Ha TMPUBATHHUOT KUBOT, IAK, CHUTyaIdjaTa e, Cemak,
TOKMY CIIPOTHBHA: ,Jac He CyM arpecHBHa BO MOjOT
mpuBaTeH KUBOT. He cMmeTam feka arpecHBHOCTa €
BUCTHHCKHOT IPHCTaIN, 0cOOEHO He 3a efHa jkeHa“. 3a
J1a Gujie ycrelHa, ;keHaTa CeKOTalll Mopa Jia BOJY JIBOEH
’)KMBOT — Taa Mopa Ja Ouje mBpcra BO jaBHarta cdepa,
a HexkHa BO mpuBaTtHarta cdepa. Taka, ox egHa cTpaHa,
Taa ja 3a7piKyBa CBOjaTa TPaJAUIMOHAJIHA yJOra, HO
U Mpe3eMa MalllKi KapaKTEPUCTUKU 3a JlJa MOKe J]a ce
HOCH BO KOHKYPEHIIHjaTa co MaskuTe. TpauiinoHaTHUTE
KapaKTEPUCTUKH Ha >KEHCTBEHOCT He ce OT¢pJIeHH,
HO KOH ITOCTOJHUTE Ce JOAaZleHu HOBH, TaKBH KOH
MopaHo 1 Oea MPUMHUIITYBAaHU Ha MakecTBeHOcTa. OBaa
KOMOWHAIMja pe3yTHpa CO YYAHU U KOHTPOBEP3HH
rJIeuIlnTa: ,Jac cakaM MHTEJIUTeHTHH Makid KOU 3HaaT
IIITO cakaaT O JKUBOTOT, I'O IIOCTUTHYBAaT TOA, 1 JOKOJIKY
UM ce JylHe TyMaTa cpeje IyCTHHA, ja MeHyBaart.
Haxko, ce YHHHM, UMa MHOTY MaXi KOH ce CIIOCOOHH /1a
CMeHAaT TyMa cpefie IyCTHHA, HO He MO’KaT /Ja CMeHaT
cBeTmwika. OjlaMHa UMaM JI0jA€HO /10 3aKJIYIOKOT JleKa
Tpeba camara /ia 3HaM Jla CMeHaM ryMa, HO He MOKaM.“
CTpeMeKOT KOH allco/IyTHA HE3aBUCHOCT € KOMOMHUPaH
co ,JKeHCTBeHaTa“ ’kesiba 3a 3amrtuta. Ha TOj Ha4uH,
MO3UIIMjaTa OCTAaHyBa Marm4yeH KpyT, OCTAaHyBa MaTHA U
HejacHa.

Danger is a magnet for the modern woman. She is bet-
ter at men’s professions even than the men themselves.
Youth does not mean inexperience but more desire for
work, more ideas, more drive. The idea of the timid and
defenceless woman has been replaced by the idea of dy-
namicity and provocative behaviour. The closer the dan-
ger is, the greater the desire to win the competition with
men is. This is the situation professionally. In terms of
the private life, however, the situation is the exact op-
posite: “I am not aggressive in my personal life. I do not
think that being aggressive is the right approach, espe-
cially for a woman.” To be successful, a woman has to
always live a dual life — she must be assertive in the pub-
lic sphere and gentle in the private sphere. Thus, on one
hand, she keeps her traditional role but she also takes
on male characteristics so that she can be competitive
against men. The traditional characteristics of feminin-
ity are not rejected but new are added to them, such as
were associated with masculinity before. This combina-
tion results in strange and controversial viewpoints: “I
like intelligent men who know what they want from life,
achieve it, and, if they puncture a tyre in the desert, they
will change the tyre. Though it seems that there are plen-
ty of men who can change tyres in the desert and cannot
change a light bulb. I have long ago come to the conclu-
sion that I should be able to change tyres by myself but
I cannot.” The aspiration for absolute independence is
combined with the “feminine” desire for protection.
Thus the position remains a vicious cycle, it remains
vague and unclear.
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On gpyra crpaHa, U IOKpaj HEZIOCTATOKOT OJf Bepba BO
crIocOOHOCTA HAa MAYKUTe /1A Ce CIIPaBaT CO KOMILJIMKYBaHU
CUTyall, U3BeCTYBAUOT HAa KPUBUYHH JeJIa HarjacyBa:
~CMeTaM Jieka KeHUTe He MOXKaT Jla OMAaT BUCTUHCKU
ycIlemHu 6e3 IesIocHaTa MoAJpIIKa Ha Maxkure. CaMo
JIOKOJIKY JKeHaTa MMa Mak ITOKpaj cebecu Koj MpaBy Taa
Jla ce 4yBCTBYBa Kako JKeHa, Taa MOXKe /1a TO JJOCTUTHE
yCIIEXOT Ha efieH Mak Ha/IBop oJi chepara Ha HEJ3UHUOT
IIpUBATEH KUBOT .

PonoBaTa efHaKBOCT € MOXKHA BO jaBHaTa cdepa camo
IIO/1 e/leH YCJI0B — IPUCYCTBOTO HA MaK BO IIpUBATHATA
cdepa. Mzerysa /leka eHa JKeHa IOCTUTHAIA cpeka
JIOKOJIKY € >KeHa BO CBOjOT /JIOM, a Ma)k BO Hej3MHAaTa
npodecuja. Kako pesysraT Ha OBOj JIBOEH CTaHAAP/,
KpUTepUyMHUTE BO mpuBaTHaTa cdepa ce 6ienu: ,Mmam
MOMUe, ce YyBCTBYBaM ZI00po co Hero, u Toa e Toa. He
pasMucIyBaM 3a Toa Kora Ke obseuam Ges dycraH co
I[eJIOCEeH TJIOT, Jla ja 3aMOTaM KocaTa BO IIyHIIA, Kafie
ke ja 3akakeme cBazibaTa M KOro ke mokanume. Cakam
Jla UMaM Jielja, HO OBa He 3aBUCH Of] OTUYKYBaWHETO Ha
MOjOT OMOJIOIIKY YacOBHHUK. Bo ofHOC Ha mpodecujara,
3a JZleceT TOJIUHU ce TJiefjlaM ce0ecH Kako o IpaBam
HCTOTO”.

JKenata mo Tepk Ha chnucaHuero ,EBa“ mMa MHOry
JINIA: TIOHEKOTalll € COCEM He3aBHCHA, eMaHIUIIUpaHa
U HApPIUCTUYKU PAaCHoJIO’KeHa, THU o0ja0uBa CHUTE
TpagUIIMOHAJIHU BpeAHOCTH. [ToHeKorain Taa e HeXXHa
U CEH3UTHBHA, BHUCOKO TO IIEHM Ma)KOT IIOKpaj cebe
U CeMejCTBOTO ro cTaBa Ha IpBo Mecro. CoBpleHaTa
EBa e xomOuHaInuja Ha oBUe /iBa eKcTpeMa. BeymiHocr,
CIHCAHHETO apryMeHTHpa JeKa ceKoja KOjIITO My
mpumara Ha ,y0aBHOT MOJ“ THU IOCEAyBa OJIJIMKHUTE
Ha JiBaTa €KCTpeMa U TOKMY TOa ja YMHU BUCIUUHCKA
>keHa. Taa mopa /1a T KOMOUHUPA CIIPOTUBHOCTUTE, /14
BOCIIOCTaBU PaMHOTEKa Mely HUB 3a /Ia Ce UyBCTBYBa
3a/I0BOJIHA CO cebecH.
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On the other hand, despite the lack of trust in men’s
ability to cope with complicated situations, the criminal
reporter emphasizes: “I do not think that women can re-
ally be successful without the support of men. Only if a
woman has by her side a man who makes her feel like the
Woman can she manage like a man outside of the sphere
of her private life.”

Gender equality in the public sphere is possible only un-
der one condition — the presence of a man in the private
sphere. It turns out that a woman has attained happiness
if she is a woman at home and a man at her profession.
As a result of this double standard the criteria in the pri-
vate sphere are vague: “I have a boyfriend, I feel good
with him and that’s it. I do not wonder when I will put
a white dress with full skirt on, put my hair up in a bun,
where exactly we are going to have the wedding and who
we will invite. I want to have children but now this does
not depend from the ticking of my biological clock. Pro-
fession-wise, in ten years I see myself doing the same.”

The woman of “Eva” magazine has many faces: some-
times she is totally independent, emancipated and nar-
cissistic, rejecting all traditional values. Sometimes she
is delicate and affectionate, values highly the man by her
side and puts family first. The perfect “Eva” woman is a
combination of these two extremes. In fact, the maga-
zine argues that every one belonging to the “fair sex” has
features of both extremes and this is what makes her a
true woman. She has to combine opposites, to find the
balance between them in order to feel satisfied with her-
self.
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N3zBectyBaukaTa Cepaa IllumimaHoOBa, OTKAKO TU HaBe-
JlyBa Hej3UHUTe OpOjHHM MeryHapOAHH Harpagu BO
HOBHHAPCTBOTO U IO OIMIIMPHOTO MPUKAXKYBAE 32 TOA
KOJIKaBa IOCBETEHOCT HaJiara HejsuHaTa paboTa, Besu:
»~JaC CyM CHUTYpHA JieKa JJOKOJIKY MOpa /ia ja HaImyIITaM
MojaTa paboTta 3a Mak, Ou ro ctopusa toa. [lopacHas BO
CEMEjCTBO BO KO€ MajKa MU CEKOTaIll HU Oellle MoCBeTeHa
MeHe, Ha MOjOT OpaT 1 Ha TaTKo HU .’

JKenara koja y>krBa IOYHT U KOja MMa yCITeNIHA Kapuepa
e JKeJIHa 3a JioMalrHa arMocdepa U u3jaByBa /eKa O6u
M HANyIITHJIa CUTE CBOM HPOGECHOHATHU OOBPCKH
3apasi HEj3BUHOTO ceMejcTBO. Hekow keHu ce MHOTY
yCIIEIIIHU BO KOMOMHHPAETO Ha THE IBE CIIPOTUBHOCTH
(emaHnmIanujaTa ¥ TpaguIMjaTa) BO HUBHUTE BPEI-
HocHU cucteMu. CoBpllleHaTa ’KeHa € BOCIIUTYBaHa BO
maTpujapxajieH ayX, HO TO IIOCeyBa U AyXOT Ha HOBOTO
BpeMe. TokMy Iopajzi OBa HAjIIO3UTUBHUTE OIHCU CE
THe Ha KeHU momery 30 U 40 TOAWHU, OUEjKu nMaaT
3aIP’KAHO J1eJ1 /1 IyXOT HAa BpeMHUbaTa Kora JkeHaTa Oerre
I[eJIOCHO TIOCBETEHA HA CEMEJCTBOTO, HO ja MOCEAyBaaT
1 JUHAMUYHOCTA U aMOHUIIMO3HOCTa HA COBPEMEHHUETO.
OBaa >xeHa Ma COIICTBEH CTaB, Taa ja HanwIa ¢popmysiaTta
3aycrex: ,Ha HeKOJIKy HaBpaTH 3a BpeMe Ha pa3roBOpPOT,
ounte Ha CeBia ce HacondyBaar. Ho, HEMOjTe HUKAKO
Jla ja 3aMHCJIyBaTe KaKo IpeuyBCcTBUTeHA. HejsmHaTa
PaHJIUBOCT € 3a4yyBauyKN MCKOMOWHHpPAHa CO CTyZeHa

<« 10

pesepBUpaHOCT”.

Mopgenor Ha UAEHTUTET IITO cnucauuero ,EBa“ um ro
Hy/IU Ha CBOUTE KEHCKH YUTATEJIU € TOKMY OBaa dyaHa
KOMOWHaNMja KOJjallITO TO COYHMHYBA BPEIHOCHUOT
CHCTEM Ha eTHAa MOJIepHa JKeHa.

VYirTe efieH mapasioke e Toa IITO U II0KPaj OUUTJIeTHOTO
MIPUCYCTBO HA jaCHO BUJJIMBO IIPOBEjYBArb€ HA HHUIIKA
Ha eMaHIUIIaNyja BO HAIIMCUTe, CIHCAHUETO CO TojieMa

The reporter Sevda Shishmanova, after listing her nu-
merous international awards in journalism and talking
at length about the commitment her job demands, says:
“I am positive that if I have to give up my job for a man,
I will do it. I grew up in a family in which my mother was
always devoted to me, my brother and father.”

The respected woman with successful career yearns for
domestic atmosphere and states that she will leave all
professional commitments for the sake of her family.
Some women can very well combine the two opposites
(emancipation and tradition) within their system of val-
ues. The perfect woman was raised in a patriarchal atmo-
sphere but has the spirit of the new times as well. This is
why the most positive depictions are of those women be-
tween 30 and 40 years of age since they have kept some
of the spirit of the times when the mother was completely
devoted to the family and they also have the dynamicity
and ambition of contemporary times. This woman has
a stand of her own, she has found the success formula:
“A couple of times, while we talk, Sevda’s eyes brim with
tears. Do not imagine her a ball of nerves, though. Her
vulnerability is strangely combined with cool reserve.”*

The identity model offered by “Eva” magazine to its fe-
male readers is precisely this strange combination which
comprises the modern woman’s system of values.

It is yet another paradox that despite the obvious pres-
ence of a clearly outlined emancipation thread in the ar-
ticles, the magazine firmly brands feminism as a position
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YBEPEHOCT TO O3HauyBa (PEMUHU3MOT KAaKO IO3UIHja
KOja TpEeAN3BHUKYBAa HETaTHBHU YYBCTBA, WJIH BO
HajMasia paka, 6apeM ucMeBame. CIIMCAHUETO YIIOPHO
MpUKaXKyBa MOJieJl Ha MojlepHaTa bByrapka KojmTo
ro uckiyudyBa ¢pemuHusmMor. Kako morBpaa Ha Toa ce
HMCTaKHyBaaT NaTpPUjapXaJHUTE OJJINKA Ha JbyOOBTa
U TIOCBETEHOCTa Ha ceMejcTBOTO. M 1OKpaj Toa, BO
IpakKca, CIIMCAHUETO TH pasryiacyBa TOKMY HJEUTE Ha
(beMUHUCTKUTE OZ1 IOC/IETHATA TeHEPAIH]a - ,,&THAKBOCT
BO pasyimkuTe“. OTHOCHO - CeKoja jKeHa uMa IIpaBo Jia
v apupMuUpa CBOUTE JINYHU UHTEPECU U MOTPEeOU KOU
ce, BO KpajHa JIMHUja, Pa3JINYHU U 3aBUCAT O] IMOBEKe
(akTOpPU KaKo IITO Ce COIUjaJTHUOT CTaTyc, oOpa3oBa-
HUETO, peJIUrro3Hara ompenenda u T.H. Cropes oBaa
Te3a, MaTpUjapXaJHOTO Mpudakame HA MaXKOT KaKO
CTaH/Ap/] HACIPOTH KOj KeHaTa ce JAedUHUPA KaKO
pasyinKa, € o0esekje Ha OIITECTBEHUTE OJHOCHU Ha
Mokrta. CTaBOBUTE M BPEJHOCTUTE HA JOMUHAHTHATa
rpymna ce npudaTeHd KaKo HOpMa U Tpyliata Koja He TO
HCIIOJIHYBa CTaHapAoT (T.e. ’KeHaTa), € ceKorarl Map-
TMHAJIU3UPAHA 3aT0A IITO HEJ3UHUOT UJEHTUTET HE TO
WCIIOJIHYBA YHUBEP3IHUOT Mojiel. Taka, GMHApHUOT
MO/IeJI TIOCTOjaHO CO3/]aBa UIEHTUTET U HEj3UH KOHTpA-
uneHtuteT. OBa € MpUYMHATA 30IIITO HOCTCTPYKTYPAJIHC-
TUYKUOT (HEeMUHU3aM HWHCUCTHPA HA JIEKOHCTPYHPAhe
HAa IMpoOCTaTa CIPOTHUBHOCT YHUMOPMHOCT-pas3andje
M Ha HampeJyBarbe KOH T0OJIEMO MHOIITBO PAa3JIUKH.
[Tpu3HABaETO HAa IOCTOEHETO HA CHUTE PA3JIUKUA U
PEKOHCTPYHMPAHETO HA €TUYKOTO, O UM JIaJI0 €JHAKBA
BPEZTHOCT 3a KEHUTe U THe O6um Omie mpudaTeHu Kako
camoortpesiesieHu cyojektu. ETnukoTo mpamame Ha de-
MUHHU3MOT Ce O/THECYBA Ha 33/IP>KyBAHETO Ha JKEHCKUTE
KapaKTEPUCTHKHU O] CTPaHa Ha JKEHUTE, a BO UCTO BPeMe
IpeTBOpame BO KOMILJIETHU MOPaJIHU areHTypu." [leHec
€ OYHUIJIEJTHO JleKa ceKoja ’KeHa 3a cebecu W 3a CBOUTE
WHTEpeCH U TPOoOJEeMH MHCIU Ha PAa3IMYeH HaYuH.
OBa e HampezyBame BO HCTOpHjaTa Ha (HEMUHU3MOT,
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which evokes hostility, or, at best, ridicule. Time and
again the magazine shows that the model of the modern
Bulgarian woman rules out feminism. To prove this, the
patriarchal characteristics of love and commitment to
the family and the home are pointed out. Despite that,
in practice, the magazine disseminates exactly the ideas
of last-generation feminists — “equality in differences.”
That is to say, that every woman has the right to assert
her individual interests and needs — which are, after all,
different and depend on various factors such as social
status, education, religious beliefs etc. According to this
thesis the patriarchal acceptance of the man as the stan-
dard against which the woman is defined as a difference,
marks social relations of power. The attitudes and the
values of the dominating group are accepted as the norm
and the group which does not comply with the stan-
dard (i.e., the women) is always marginalized because
its identity is incompatible with the universal model.
Thus the binary model constantly creates identity and its
counter-identity. This is why poststructuralist feminism
insists on deconstructing the simple opposition unifor-
mity/diversity and proceeding to many multiple diversi-
ties. To admit the existence of all the differences and to
reconstruct the ethical would give equal value to women
and would recognize them as self-determined subjects.
The ethical issue of feminism is about women keeping
their female characteristics and at the same time becom-
ing full moral agents."” Today it is obvious that different
women think of themselves and their interests and prob-
lems in a different manner. This is a step up in the his-
tory of feminism since now the relations between women
themselves are the object of research.
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OuJejKU cera caMUTe OJHOCU Mery >KeHUTEe CTaHyBaaT
IIpeMeT Ha UCTPaXKyBaibe.

Co wuHTepBjyMpameTo Ha mo3HaTH byrapkw, cmuca-
Huero ,EBa“ ja HarracyBa BpeZHOCTAa HA JIMYHATA
WHAUBUYAJTHOCT HA ceKoja »keHa—0e3 orjieJl Ha KOH-
KpeTHaTa Ipodecuja Uy COIUjTHUOT CTAaTyC. SBE3TUTE
Ha Oyrapckuot Oyimmvn (Exrap Mopen (Edgar Moren))
ce MOJieJ T Ha KOW YHTATeJIuTe CJI0O0AHO MOXKe J1a
n3bupaar za ce orsiesryBaar. [lokpaj pusnukara yoaBuHa
Ha MOJIEJIUTE, CJIAaBHUTE JIUIA HYAAT U KUBOTEH CTHUJL.
CnaBHHUTE JIMYHOCTA TH COEAUHYBAaT HMPUHIUIIHNTE HA
IIpOeKTHpame u uaeHTuduKamnuja. Tue r'a CHHTETU3H-
paar cBeToT Ha (aHTas3wjaTa W CTBAPHHUOT CBeT. Bo
MOZIEPHOTO OIIIIITECTBO, MOZEJIUTE 32 OTJIe/TyBarbe (KaKo
CTBapHH, TaKa ¥ U3MHUCJIEHN) UMaaT rojieMO 3Hauerbe,
OuJejKU Ha JIMYHOCTA M JlaBaaT MOXKHOCT Jia ce obwuje
BO Pa3JIMYHHU YJIOTH WX KUBOTHH CTHJIOBH 0e3 /a TH
HCKYCH IIOCJIETUITUTE Ha U300POT BO CTBADHHUOT KUBOT.
Tue HyzaT MOAes M Ha OJHECYBame O/ KOW JIMYHOCTA
MOJKe J1a TO 3eMe JIEJIOT KOjIITO HajaoOpo My ojiroBapa
Ha HEJ3UHUOT KUBOT. Celak, He € 3J1aTO Ce€ IITO Cjae.
CraBHHUTE IMYHOCTH, Ha KO eTHA INYHOCT, OTJIeZyBajKku
ce Ha HUBTO TEMEJIH CBOjOT U/IEHTUTET, CE IIOBEKE U IOBEKE
CTaHyBaaT MUHJINBA KaTteropuja. [locTojaHOTO MeHyBatbe
Ha MOJIEJIUTE PE3YJITHPA BO HECUTYPHOCT, HEJOCTATOK
Ha CTa0MJIHOCT, TEUIKOTUH BO OIPEJEIYyBAETO Ha
COIICTBEHUOT KWUBOTeH cTwi.” Bo uHTEpBjyara, cru-
caHueTo ,EBa“ UM I'M HyIu HA YATATETUTE TOKMY OBHE
Moziesd Ha ujeHTuTeT. OBUE KEHH T'0 IPEeTCTaByBaaT
MOZIEJIOT Ha COBPEMEHAaTa J>KEHCTBEHOCT, INTO € U
TeMeJIHATa WU/Ie0JIOTHja Ha crucaHuero. JKeHcTBeHOCTa
KaKo KyJITYpHA U COIlMjaJTHA KOHCTPYKIHAja ce U3pas3yBa
HU3 Pa3IudyHu (POpMHU Ha OJHECYBakhe, HaMETHATH Of
CTpaHa HAa OMIITECTBOTO. MeamyMmuTe ce MeaujaTOpOT
KOJIIITO ©UMa MOK Ha HEBW/JIUB HAUWH Ja TH IIUPU U
HaMeTHYBa Ha OIIIITECTBOTO OBHUE IIIEMHU.

Interviewing famous Bulgarian women, “Eva” magazine
stresses the worth of every woman’s own individuality —
regardless of the particular profession or social status.
The stars from the Bulgarian Olympus (Edgar Moren)
are the role models the reader has the freedom to choose
from. Apart from models of physical beauty, the celebri-
ties offer a lifestyle. The celebrities unite the principles
of projection and identification. They make the synthesis
between the fantasy world and the real world. In modern
society the role models (real and imaginary alike) have
great significance since they give a person the opportu-
nity to try on different roles or lifestyles without experi-
encing the consequences of a real-life choice. They offer
models of behaviour from which a person can take the
best for one’s own life. However, everything that glit-
ters is not gold. The celebrities on which a person bases
one’s own identity are more and more transitory. The
frequent change of models results in insecurity, lack of
stability, difficulty in determining one’s own lifestyle."
In the interviews “Eva” magazine offers its readers these
exact identity models. These women outline the model of
the contemporary femininity which underlies the ideol-
ogy of the magazine. Femininity as a cultural and social
construct is expressed in certain forms of behaviour, im-
posed by the society. The media are the mediator who
has the power to spread and impose these schemes on
society in an intangible way.
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ITokpaj cIpOTHBHOCTA >KeHa O Kapuepa-IOMaKWHKA,
JIpyra CIPOTHBHOCT KOJallITO ja OMHUIIyBa CJIMKaTa
Ha MoJiepHaTa JKeHa € H300WICTBO-CHpOMAIIITH]a.
Bunejkun MoAesoT Ha ycHelnrHa jKeHa € I[eHTpaJieH,
TOTAIll JIOTMYHO Ce HarylacyBa BPEAHOCTA HA TOJIEMUTE
¢dunaHCcHCKU ciocoOHOCTH. [ToKpaj camopean3anujaTra
U CaMO3a/IOBOJIHOCTAa, Kapuepara Tpeba /la 3HAYU U
mobap duHaHCHUCKH TpUX0oA. TOKMy €KOHOMCKATa
HE3aBHUCHOCT IIPABU KEHATA BO IEJIOCT Jla Ce UyBCTBYBa
ycIlelHa v He3aBUCHA. TOKMy 3aT0a, HajBayKHUOT JI0KA3
3a YCHEIIHUOT NpodecroHaeH pa3B0Oj HA e/IHA KEeHa,
a Co TOA W HEJ3MHUOT COIHjaJIeH CTAaTyC BO OUHUTE HA
jaBHOCTa, OTEJIOTBOPEH € BO H€jaTa 3a KOHCYMHUPAE.
Camopeasin3anyjaTa ce CMeTa 32 OCHOBHA BPEHOCT,
HO TOA IITO € BaXXHO HE Ce CAMUTE JIOCTUTHYBama BO
Kapuepara, TyKy Kako eJHa JIMYHOCT TU TPOIIH HapUTe
U Y)KHBa BO JKUBOTOT. BJIncKka e moBp3aHOCTa MOMery
HE3aBHCHOCTA HA JKEHaTa KaKO OCHOBHA I[PTa HA HEj-
3UHUOT MOJIEPEH HJIEHTUTET W KOHCYMHUPAHETO KaKO
TEXHUKA Ha 33/IP3KyBatbe Ha TOj u/ieHTUTeT. HeMoxkHOCTa
Ha eJ[HA ’KeHa Jila TPOIIW MHapW U Ja ce 3abaByBa, ja
HaMa/IyBa Hej3MHaTa caMo/ioBepO0a BO COIICTBEHUTE
OYH, KAKO M BO OYWTE HA jaBHOCTA. boratcTBoTO O3HA-
yyBa IPECTHK, HO KaKO CPEICTBO KOe JlaBa YBUJ BO
KOHCYMUPAHETO, IPETCTaByBa U CUMOOJI 32 YCIIEX.

Bo MOmEepHOTO OMINTECTBO, MUHUMYM >KHUBOTEH CTaH-
Jlap7l BKJIy4yBa KOHCYMUPAHe Ha OZIPe/IEHO KOJIMUECTBO
croka. OBa e KOHCyMal[fja HaMeTHATa O/ CTPaHa Ha OIl-
IITECTBOTO M CEKO] TOEAMHEI[KOJIIITOHETO CIEANU TEMIIOTO,
ro TyOU CBOETO COIMjaTHO ITOCTOee. OIIITECTBEHHOT
CUCTEM ETOjKOJIITOHAMETHYBa HY>KHOCT3a KOHCYMUPAEHE
— COLMjaJTHO TIPUCUJIyBakhe, KOe HAaBUJYM € Pe3yJITaT
Ha cyjobomata Ha u300p. BceymrHocT, BO MOAEPHOTO
OIIIIITECTBO, ,,cJT000/1aTa“ Ha KOHCYMHPAKETO € e/THAaKBa
Ha ,cimobomata“ Ha paboremero. KoHcymupamero Ha
CTOKA He Ce I0XKHUBYBa KaKO TPOIIIOK, TYKY KaKO pa3yMHa
WHBECTUIIHja, TPEAYyCJI0oB 3a u300miucTBo.” Bo oBaa
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Alongside the opposition career woman/housewife, an-
other opposition describing the image of the modern
woman is affluence/ poverty. Since the model of the suc-
cessful woman is central, it is only logical to emphasise
the value of high financial capabilities. Apart from self
— realisation and self-satisfaction a career should mean
good financial returns. It is economic independence that
makes the woman feel successful and independent as a
whole. That is why the most important proof of a woman’s
successful professional development and therefore of a
social status in the eyes of the public is embodied in the
idea of consumption. Self-realisation is thought of as a
basic value but what is important are not career achieve-
ments in themselves, rather — how a person spends
money and enjoys life. There is a close relationship be-
tween the independence of the woman as a basic feature
of her modern identity and consumption as a technique
for maintaining this identity. A woman’s incapability to
spend money and have fun lowers her esteem in her own
eyes, as well as in the eyes of the public. Affluence means
prestige not in itself but as a means which gives access to
consumption and thus, a symbol of success.

In modern society, the minimum living standard includes
the consumption of a certain amount of goods. This is a
consumption imposed by the society and every individu-
al who does not keep up with it loses his/her social exis-
tence. The social system is what imposes the necessity of
consumption — a social compulsion which is seemingly
the result of the freedom of choice. In fact, in modern
society, the “freedom” to consume is equivalent to the
“freedom” to work. Consuming goods is not thought of
as an expense but rather, as a sensible investment, a pre-
requisite for affluence.” In this sense, consumption and
affluence are closely bound.
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CMUCJIA, KOHCYMHPAIETO U H300MUJICTBOTO CE€ TECHO
IIOBP3aHU.

Cnopep, cimcanueTo ,EBa“, oBa ce OCHOBHHUTE KapaKTe-
PUCTHKU KOU ja ONUIILyBaaT HeaaHaTa CJINKa Ha MOJlep-
HaTa >KeHa. YCIelIHa Kapuepa 3Haul W300UJICTBO,
HAYMHOT HAa KOJIITO Ce IMOKAaXKyBa yCIIEXOT € TPOIIEHEeTO
mmapu, a KOHCYMUPameTo ce IpeTBopa Bo KyiT. OBaa
Te3a € HacoKa 3a IIOrOJIEMHUOT JieJl O COAPIKUHATA,
KaKO TeKCTyaJIHaTa, Taka U BusyesHaTa. Cekoja keHa co
CaMOIIOYUT MOpA T'0JIeEM JIeJI 07 CBOETO BpeMe /1a O/1/1eJIN
3a ,,IIMONUHT" (elHa O/ PETKUTE CTPAHCKHU 3a€EMKU KOU
ce KopucTaT BO cmucaHueto ,EBa“). Emen mamuc of
MapT 2001 TofuHa ro JepUHUpaA 3HAUEHETO Ha OBaa
aKTUBHOCT Ha MojlepHaTa keHa: ,lllonuHr Tepanujara
e Tepanuja OpoOj elleH BO JKEHCKaTa CTpaTeruja Ha
IpeXuByBame... EDeKTOT Ha MajoTo mapue >KEHCKa
CTOKa KOjaIlITO CMe ja KyIuje Ha ray3aTa 3a pydyeK WiIu
mocsie pabora, UMa HeBepojaTHa Mok. Cekoj Ge3HaUaeH
IpesMeT - ceKoe Iapye CTOKa KOe r'o KyllyBaMe - UMa
3Haueme. 3aToa IITO MOXKe Jla MpeIu3BHUKa HacMeBKa
KOja UMa 3Haueme. 3aToa ILITO ceKoja Ballla HacMeBKa
MO2Ke /1a HacMee HeKOj IpYT, U Taka Hatamy" .t

[lonuHroT e maroT kKoH cpekara. Ce JOKaXKyBa JieKa
CTEKHYBameTO HOBHU JI0Opa Mopa Jila ce IPeTBOPU BO
HEIIPEKUHAT IPOIEeC KOjJIITO CBETOT K€ IO HAIPaBU
IocpekeH U  UCIOJIHET €O IIOBeke HACMEBKHU.
KoHcymupameTo e elTHaKBO Ha J00po Jiesio 3a Tebe u
3a gpyrute. KoHcymupameTo BHeCyBa ITO3UTHUBHOCT
BO CBETOT, TOa € W3BOp Ha J00pu emoruu: ,Cepuu
apoMaTUYHU CPEJICTBA 32 Kallehe, CIIPEjOBU 32 €HEPTH]a,
Cp€eCTBA IPOTUB IETYJIUT U 32 IIOJUTHYBakb€e Ha TPAIUTE
- He 3abopaBajTe CEKOjIHEBHO Ja My TH IPYKUTE
cuUTe 33aJI0BOJICTBA Ha CBOeTO Tejo. Tue ce emHAKBO
3a/I0JKUTETHU 32 BaC KaKO IITO Ce U IO3UTHBHUTE
eMonuu“,"” TMHUITyBa Ha CTPAHUIIUTE HA CIHCAHUETO
»y0aBruHa u 3apaBje“. Bo morparata mo mpomarupame

According to “Eva” magazine these are the main charac-
teristics which describe the ideal image of the modern
woman. A successful career means affluence, the way to
demonstrate success is spending money and consump-
tion turns into a cult. This thesis is the guideline for the
largest part of the content, textual and visual alike. Every
self-respecting woman has to spare a large part of her
time for “shopping” (one of the few foreign language bor-
rowings used in “Eva” magazine). An article from March
2001 defines the meaning of this modern-woman activ-
ity: “Shopping therapy is the number one therapy in a
woman’s survival strategy... The effect of a small piece
of women’s goods we have bought during lunch break
or after work is incredible. Every insignificant thing — a
piece of goods we buy — matters. Because it can effect
a smile which matters. Because each of your smiles can
make someone else smile and so on.”

Shopping is the way to happiness. It is argued that ac-
quiring newer and newer possessions must turn into
an incessant process which will make the world happi-
er and full of more smiles. Consumption equals a good
deed for you and for others. Consumption provides
a positive attitude to the world; it is a source of good
emotions: “Aromatic bath products series, energizing
sprays, cellulite — killers and breast-lifters — don’t for-
get to indulge your body daily. These are as compulsory
for you as positive emotions are.”*> the magazine’s pages
“Beauty and health” state. In the pursuit of propagating
the ideology of consumption even new words are coined
— the rule for pure and proper language which the edi-
tors of “Eva” magazine generally hold in high priority no




Identities )

Ha WJIe0JIOTHjaTa Ha KOHCYMHUPAHETO, Ce KOBAaaT JAyPHU
¥ HOBU 300POBH - MPABUJIOTO 32 KOPUCTEHE HA YHCT U
IIpaBUJIEH ja3UK, KOj YPEAHUIINTE Ha CIcaHueTo ,EBa“
rO CMETaaT 3a MPUOPUTET, Beke He BAXKU 3a 0BOj 1e. Ce
CTaHyBa BTOPOCTEIIEHO BO O/THOC HA HlejaTa Ha ,,CBETOTO
HabaByBarbe HOBU IPOU3BOIM KOU IO 3rOJIEMyBaaT
Y>KUBAIbETO BO JKUBOTOT.

IIpeqmernTe 3a KOHCyMHpame My /JdaBaaT 3HAYEHE
Ha JKUBOTOT. Twe HyzaT OercTBo o7 3107 €BHUOT
CEKOj/THEBEH KUBOT, THE M OBO3MOXKyBaaT Ha ’KeHaTa
Jla Y>KMBa BO JKUBOTOT M BO cebech. ,3a HEKOW Jyre
’KHBOTOT € €JHOCTaBHO WJIU caMo LpH mwiau Oen. OBa
MaK, € JO0TPaeHO, IEeCUMHCTHYKO H CTApPOBPEMCKO
BepyBamwe. Ociobozere ce on cute comHexu: Kupo-
ToT e mpekpacen! 1 pasnoboen! TpeHmoBure BO Je-
KOpaTMBHATa KO3MeTHKa IO IOTBpAyBaaT Toa.”®
JKuBotoTt ro pediekTrpa CBeTOT Ha 00jeKTUTE — THE TH
JIUKTUpAaT mnpasmiata. CTBapHOCTA € TaKBa KaKBa IITO
ja mpeTcTaByBaaT CTOKHTE.

PasHosiMKOCTa Ha IIPEAMETUTE 3a KOHCYMHpAame €
MHOTY Ba)KHa 32 U3BJIEKYBaIbe Ha IEJI0CHO 3a/I0BOJICTBO.
Croucanmero e 6oMOapAupa YUTATEIUTE CO OTPOMHH
KoJinuecTBa MHQOpMAIUK 3a I[eJId MaJIeTH Ha KO3Me-
TUYKA TPOU3BOAM U objeka. CuTe MOAETHAKBO Ce
mperopavyyBaaT, Ce HMCTaKHyBaaT CcaMO IO3UTHBHUTE
crpanu. Hamucure sudYaT Ha COBETH, HO BCYIIHOCT
cé ImperopauyBaaT ITO/IEIHAKBO CTpacTHO. KpajHHOT
BIIEUATOK HA YUTATEJIUTE € JIeKa Ha MOJepHaTa ’KeHa
1 Tpeba IMMpOKa TmajieTa IMPOU3BOAU 3a Ja HU3TJIe/a
U 3a Jma ce uyBcTByBa A00po. Ilpen ce, HensOexkHO
ce HarylacyBa JieKa HajHOBUTE MPOW3BOAU MoOpa ja
ce mpobaar, 3aroa IITO ,HOBO“ 3HAYM U TOA00PO,
noepukacHo ¥ nocoducTUIpaHo. Bo wucro Bpeme,
MOTpeOUTE KOU Ce CO37I[aBaaT CO IPONardpamero Ha
M300MJICTBOTO HOBH IIPOU3BO/M, HE CMee HUKOTall a
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longer applies in this section. Everything comes second
to the idea of the “sacrosanct” supply of new products
which increase the enjoyment of life.

The objects of consumption give meaning to life. They
provide an escape from the dreary daily life, they help
the woman enjoy life and herself: “For some people, life
is black or white only. This, though, is a trite, pessimis-
tic and old-fashioned belief. Get rid of all doubts: Life
is wonderful! And colourful! The make-up trends prove
it.”*¢ Life mirrors the world of objects — they dictate the
rules. Reality is what goods present it to be.

The diversity of the objects of consumption is extremely
important for deriving full pleasure. The magazine show-
ers its readers with an enormous amount of information
on the whole range of cosmetic products and clothes.
All are equally strongly recommended, only the positive
sides are underlined. The articles look like pieces of ad-
vice but in fact they recommend everything equally pas-
sionately. One is left with the impression that the mod-
ern woman needs a wide range of products to look and
feel good. Above all, it must be stressed time and again
that the newest products must be tried on because “new”
means better, more efficient and more sophisticated. At
the same time, the needs which are created by propa-
gating the abundance of new products should never be
completely satisfied. The articles and the photographs in
the magazine are a never-failing source of temptations,
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6umaT cocem 3azoBoJsieHu. Hammcure u dpororpadumnre
BO CIIMCAHHUjaTa ce HEHCIPIIEH U3BOP Ha HCKYIIEHHja,
CO IITO Ce MOTTUKHYyBa HempeKuHAT mporec. Cekorar
MMa HaBeCTyBalbe JieKa HEIITO YIITe NoZo0po Hu
IIOTIIPUMaMJIMBO IIOCTOH, MOJKE /Ia ce Haj/le Ha 1as3apor.
OBa e HAaYMHOT HA KOJIITO Ce CO37[aBa IOTPOIIYBAY KOj
caka ga Ouze uckymryBaH. OBa e CyIITHHATa Ha efHA
071 HAjrOJIEeMHTE IEJIU: JIy[eTO KUBEAT BO OUYEKyBAIbe
Ha CJIeTHOTO 33JI0BOJICTBO, KOe Ke Ou/ie yIITe I0CIaTKO
U O]l MPETXOJHOTO. IIPUTHUCOKOT 3a KOHCYMHUpPAme €
IIpeTCcTaBeH KaKo U3Pas U I0Ka3 Ha cy10bozaTa Ha u360p.
WNupycrpujata u cnucaHujaTa Kou paboTaT BO HEj3MHA
10J132a IeJIaT Jla CO3/1a/1aT KOHCYMEHT KOJIITO He MOXKe
Jla ’KrBee IOMHAKY, T.e. 6e3 IOocTojaHaTa e/l 32 HOBU
3a/10BOJICTBA KOU HACKOPO Ke Jtozear."”

Bo cmmcaHmero, KyIyBalmbeTO € IIPETCTaBEHO KaKo
ceondarHa, IeHTpPaJIHa aKTUBHOCT, OCHOBHO 3HaUeHe
Ha >KUBOTOT. Kako HHINTO Apyro Ja He IIOCTOH.
Toa mTO € BaKHO € CaMUOT YMH Ha KyIlyBarbe, a He
IoHATaMoIlIHaTa ynorpeba Ha mpousBoauTe. JKeHa co
CaMOIIOYHUT MOpPAa BO MOMEHTOT J]a TO KYITH ITOCJAETHUOT
U HajMozepeH mpeaMet. Crioco6HOCTA /1a ce KYIH Ce, ce
YMHU KpajHO mpuiedyHa. [IpeTcraBaTa Ha oBaa KeHa
MpeIN3BUKYyBa TOYUTYBalkhe M 3aBHCT, ja IPETBOpaA
BO MOJEJ Ha WJIEHTUTET. YMEpPEeHOCTa CO37[aBa CaMoO
KOMUYHU CUTyaIlH U 3aT0a He Cce Mperopavysa.

OcBeH Kako criaceHue 3a Jyliara, cuucaHuero ,Ea“ ja
IIpeTCTaByBa KOHCyMallfjaTa KaKo MPEAyCJIOB U, BO UCTO
BpeMe, JI0Ka3 3a yCIellHa Kapuepa. Bo efHO UHTEDB]y,
nejaukara Mpuna @sopun (koja aBamartu Oele Ha
HACJIOBHATa CTpPaHWIA) Benu: ,Jac CyM KJIHEHT Ha
HEKOJIKY BOZIeUK: MOHY npoaaBHunu Bo Codpuja — Re-
play, Miss Sixty, Pamela Megan, Contradiction. Co apyru
300pOBH, jac cekoraim ja umMam Taa c¢aobo/a, 3a cekoja
IPIIMKA Ja HocaM o6Jieka Off HOBaTa KOJIEKIHja...

enticement is a never-ending process. There is always
the hint that something even better and more tempt-
ing remains on the market. This is how a consumer who
wants to be tempted is created. This is what one of the
major goals is about: people live with the anticipation of
the following pleasure which will be even sweeter than
the previous one. The pressure for consumption is pre-
sented as an expression and proof of freedom of choice.
The industry and the magazines which work for its ben-
efit aim at creating a consumer who cannot live his/her
life in any other way but with the constant thirst for new
and soon-to-become-boring pleasures."”

In the magazine buying is presented as an all-consum-
ing, central activity, a main meaning of life. As if nothing
else existed. What is important is the act of buying itself,
not the use of the products afterwards. A self-respecting
woman has to acquire the newest and most fashionable
item in every moment. The ability to afford to buy every-
thing seems highly attractive. The image of this woman
evokes respect and envy, thus making her a model of
identity. Frugality causes only comical situations and
that is why it is not recommended.

Except as a rescue of the soul, “Eva” magazine presents
consumption as a prerequisite and at the same time as
a proof of successful career. In an interview the singer
Irina Florin (who has appeared on the magazine cover
twice) mentions: “I am the client of a few leading fashion
shops in Sofia — Replay, Miss Sixty, Pamela Megan, Con-
tradiction. In other words, I always have the freedom to
wear clothes from a new collection for every event... It
is a great pleasure for me to leaf through a good fash-
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T'osiemo 3a/10BOJICTBO MU MPETCTaBYBa MPEJINCTYBAETO
Ha 100pO MOJTHO CIIMCAHHE KOTa UMaM MAaJIKy CJIOO0HO
BpeMe. Taka MokaM 7ja TH IIpOBepaM TPEHIOBUTE U /1A
ro TMOYYBCTBYBAM JIyXOT Ha BpemeTo... CMeTam JieKa e
MHOTY Ba’KHO €/THA jaBHA JIMYHOCT /1a 3HAE IITO U KOTA
Jla HOCH... Jac oaM BO cajia 3a BexkOame TPHUIIATH BO
HeJleJlaTa, a IOpPaHo, OJIEB U CEKOj JIeH Ha Macaka.
BuuMmaBam 1mTo jagam — puba, 6eji0 Meco, 3eJIeHUYYK,
OBOIIIje, MHOTY BO/Ia — TOA € MOETO MeHH... Bo ;omor, jac
CYM Majka Ha MOjOT CMH B MaMHuHa kepka. Cemnak, akt
€ ZleKa HaIlluTe OHOCH 3aBHCAT OJT IOTpeOUTe Ha MOjaTa

» 18

jaBHa mpodecuja”.

Enna ycremHa keHa 3aBHCH OJf CTOKMTE KOW I'M KOH-
CyMUpa — MHOTY € Ba’KHO THE /Ia ce IN3ajHUPAHU U CKATIIH.
OBa e HajBasKHUOT cUMOOJI Ha TpecTHK. [IpuCycTBOTO
BO jaBHaTa cdepa e eTHAKBO Ha KOHCYMHPAIHETO Ha
OZIpeJIeHH IIPOU3BOAHU. PaclmyIITeHOTO KOHCYMHUPAarhe
Ha CKara U JIYKCy3Ha CTOKAa 3Hauu MpOodecrOHATHOCT.
Ce, BKJIYYUTEJTHO M CEMEjCTBOTO, € Ha BTOPO MECTO
BO OJHOC Ha Kapuepara, Koja HajMHOTY B3aBUCH Of
MpeIMETUTE 3a KOHCyMUpalbe KOU ja OOJIHUKyBaar
COIlMjaJTHAaTa CJIMKA 3a elHa JUYHOCT. OBUE MpeaMETH
BHeCyBaar 7joBepba uiu HeZloBepOa KoH Toa utie. Tue ce
IoKazaTesIu Ha mpodecHoHaATHUTE KBamuTeTH. OTTamy,
KOHCYMHUPAIETO € Pe3yJ/ITaT Ha ycIellrHa Kapuepa (IITo
ja ;maBa crocoOHOCTa 3a KyIyBaibe), KAKO U IIPEIyCJIOB
3a Hea (BO OZHOC Ha MOYUTYBAHETO KOE IO JUKTHUPA BO
OIIIIITECTBOTO).

KoHcyMupameTo, Kako IeHTPasIeH JeJ1 Ha ITOCTOEIHhETO,
HCTO TaKa ja MeHyBa M HJ€jaTa 3a MajunMHCTBO: ,bu
Jakejaa Kora OM pekyia JleKa HajMHOTY YKHBaM BO
KYIIyBalb€TO UTPAdyKH 3a MojaTa Kepka. Ce YHHHM JeKa
cyM mo0pa Majka, HO He BJIOJKyBaM IIPEMHOTY BO TOA...
Cemnak HajMHOTY y?KMBaM KOTa TPOIIIaM ITapy Ha cebecH. ..
CakaM 1a OujiaM pas3jIddHa CeKoj IeH U 00JieKaTa MHOTY
BJIMjae Bp3 MoeTo pacnosioxkenue. (CunBuja Jlymuesa,
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ion magazine when I have some free time. So that I can
check the trends and feel the spirit of the time...I think
it is very important for a public person to know where to
wear what... I go to the gym three times a week, I used
to go to a massage parlour every day. I am careful about
what I eat — fish, white meat, vegetables, fruit, lots of
mineral water — this is my menu... At home, I am the
mother of my son and my mother’s daughter. It is a fact,
though, that our relationships depend on the demands of
my public profession.”®

A successful woman depends on the goods she consumes
— it is very important that they are designer and expen-
sive. This is the most certain symbol of prestige. Pres-
ence in the public sphere is equivalent to consuming
certain products. The ostentatious consumption of ex-
pensive and luxury goods means professionalism. Every-
thing, the family included, comes second to the career,
which largely depends on the objects of consumption
which form a person’s social image. These objects make
one trust or distrust the respective person. They are the
indicator of professional qualities. Thus, consumption is
the result of a successful career (which gives the financial
capability of buying) as well as a prerequisite for it (due
to the respect it commands from society).

Consumption as a central part of existence alters the
idea of motherhood as well: “I will lie if I say that I de-
light mostly in buying toys for my daughter. I seem to be
a good mother but I don’t invest in this that much... After
all, I delight mostly in spending money on myself... I like
to be different every day and clothes determine my mood
to a great extent.” (Silviya Lulcheva, an actress, dubbing
the main character in “Sex and the City” TV series)."
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aKTepKa, IO M03ajMyBa IJIAaCOT HA IVIABHUOT JIUK BO
TeJieBU3UCKaTa cepuja ,,CekcoT u rpagoT)."”

dotocecuuTe BO CIIHCaHUjaTa Ce CO37laBaaT BO COIVIa-
CHOCT CO HUCTUTEe NMPUHIUIU. 3a pas3jiuKa Of JKEHCKUTE
CIHCaHMja Of] BpEMeTO Ha KOMYHUCTHYKOTO BJIJIeehe,
KOra IIpeTCTaByBameTO Ha obsekaTa Koja ja Hocea
MO/IEJIUTE, ja KCTaKHYyBallle Ipes c€ PYHKIIMOHATHOCTA,
crucaHueTo ,EBa“ He ce 3aHMMaBa CO IMPAKTHYHHOT
acnekt Ha obsekara. boapujap (Baudrillard) 3a6enexysa
JleKa UMa IoBeKe IUMEH3HUH BO IIPeMETHUTE O/ HUBHATA
(PYHKITMOHATHOCT, JleKa CeKorall UMa HeHITO IITO UM
JlaBa TPEeCTHK U IO IOKaKyBa COI[UJAJTHUOT CTaTyC
Ha HUBHHTe corncTBeHUIu. OBa e nmopazu (paxToT IITO
IIpeIMETOT 32 KOHCYMHUPAHE I'0 CTEKHYBA CBOjOT CTATyC
BO KOH(IMKTOT mOMery MOpPaJIOT Ha apUCTOKpaTCcKaTa
nzieja, MOBP3aH CO CJI0O0HOTO BpeMe, U IypUTAHCKATA
pabotrHa eruka. JleHec, CTaTycOT Ha INPEAMETOT Of
W3MHUHATH BpPEMHUIbA Ce 3aCHOBA HA OIMyIITEHOCT U
ekcTpaBaranuuja. @yHKIHMOHAJIHOCTAa TO 0CJI0007yBa
IIpeIMeTOT O/ BUHATA U TOKMY 3aTOa, 0eCKOPUCHHUTE
IIpeIMeTH YECTO JeTyBaaT MPAaKTUYHO, a KOPUCHHUTE
— yKpacHo. PesysataToT o oBaa urpa ce MHOIITBOTO
3HaUema KOU 'Y UMa €JIeH NpeaMeT.>°

Crnucanuero ,EBa“ He ce obuayBa ma ja Harjgacu
¢ysknuonanHocra. Hanportus, dorocecuure He IOC-
BeTyBaaT INPEMHOTY BHHMMaHHEe Ha IIPAaKTUYHOCTA HA
objylekaTa KojamITo ja mpercraByBaaT. OBaa 3amwucia
HajBEpPOjaTHO ce JIO/DKKM Ha (PAKTOT IITO TOoa IITO €
JIN3aJHUPAHO U CKallo, ce CMeTa U 3a KOPHUCHO U 3a
KBaJIUTETHO. Toa e W NMpUYMHATA 30IUTO CIHCAHUETO
He TY HaBeJlyBa IPETHOCTUTE HA CTOKUTE, TYKy CaMo
IIPO/IABHUIUTE O] KOU THE MOXKe Jia ce KynaT. Ha oHue
KOU yMeaT Jila ro NPOYUTaaT KOJOT, He UM Tpebaar
JIONIOJTHUTEJIHU nogaTonu. Ckamara cToKa e CTaH/Iap/lHO
(yHKIIMOHATHA, MaKO MOXe Ja ce NPUYUHU JieKa €
1[eJIOCHO OeckopucHA. VICTOTO BaXKU U 32 KO3METHIKUTE

The photo sessions in the magazine are shot in accor-
dance with the same principles. Unlike the women’s
magazines from the time of Communist rule when the
presentation of the clothes worn by the models stressed,
above all, functionality, “Eva” magazine has done away
with the practical aspect of the clothing. Baudrillard
notes that there is more to the objects than mere func-
tionality, that there is always something which gives
them prestige and demonstrates the social status of their
possessors. This is due to the fact that the object of con-
sumption receives its status in the conflict between the
morals of the leisure time, related to the aristocratic idea
and the Puritan work ethic. Today, the status of the ob-
ject of former times is based on ostentation and extrava-
gance. Functionality comes to free this characteristic of
the object from guilt and this is why often the useless
objects look practical and the useful ones — decorative.
This game results in the abundance of meanings carried
by an object. *°

“Eva” magazine does not try to stress functionality. To
the contrary, the photo sessions pay no attention to the
practicality of the clothes they display. This, though, is
probably due to the fact that what is designer and expen-
sive is considered to be also useful and of good quality.
This is why the magazine does not list the advantages of
the goods, only the shops from which they can be bought.
Those who can read the code need no further details. Ex-
pensive goods are functional by default even though they
might seem utterly useless. The same is valid for cos-
metic products — the higher the repute of the brand and
the higher the price, the more miraculous the effect of
the product. What is expensive is also useful and of good
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IIpou3BOAN — KOJIKY € IIorojieMa penyTaquaTa Ha
MapKaTa, a IOBUCOKa II€eHaTa, IIOYyJE€CEH € e(l)eKTOT Ha
IIPpOU3BOAOT. IIITo e CKaIl0o, HCTOBPEMEHO € 1 KOPHCHO
U KBaJIUTETHO - TOAa € JIOTUKaTa Ha COBPEMEHHOT
KOHCyMEpH3aM. Toa e TOJIKY CTaHJapAaHO, IIITO HE Ce
HOTpe6HI/I HHUKAKBH JOKaKyBarba.

MojHuTe TPEHJ0OBU CE€ OCHOBHHOT (POKyc Ha
dorocecuute Ha crnucanuero ,Ea“. Mojara e Taa 1ITO
IpUoHecyBa HeDYHKIMOHATHUOT HU3IJIE[ Ja JeayBa
IIPUBJIEYHO U ITOCAaKyBaHO. MoiaTa HaBU/IYyM € CJIydajHo
IIPOM3BE/IyBaibe Ha 3HAUEIhE - Taa IIPOU3BE/YBa ,,y0aBo”
10 MPUHIMII Ha paJyKajHa Heramgja, coO CTaBaibe Ha
3HAK Ha €THAaKBOCT moMery yb6aBoTo u rpaoto. OTramy,
HEIIITO INTO € HajHENMPAKTHUYHO, EKCIEHTPUUYHO HJIN
CKaH/AJI03HO, MOKe /1a OHie IMPOIJIaceHo 3a y0aBo - Toa
e JIeTUTUMHOCTAa Ha HepanuoHaiaHocTa. IIpeamerure
KO Ce YyJHU WIH HEOOHWYHHM, IPy»KaaT 3aJ0BOJICTBO
IpeKy MNpeaAu3BUKyBaibeé Ha BHHMaHue. Tue 10
IIPUBJIEKYBAaaT BHUMAHUETO CO HUBHOTO IIPETEHUPAHE
KOH allCOJIyTHOCTa.”' Bujiejku MOiepHHUTE IPEIMETH Ce
cUMOOJI Ha CcOIldjajieH IPECTHK, CJIAaBHUTE JIUYHOCTH
IIOCTOjaHO TH EKCIIOHWpaaT, MOTBPAYBajKU ja €O Toa
cBOjaTa MPHUIIaHOCT BO ITOBUCOKUTE COIHjaTHU CJIOEBH.
OmcemHaTocTa CO MOJlaTa BO ITOCTKOMYHHCTHYKOTO
Oyrapcko OIIITeCTBO MOKeOH € pe3yJITaT Ha keyibara 1a
ce IoKarke PUHAHCHCKA CTaOMJTHOCT U ,HOpMaJinu3anuja“.
Croucanuero ,EBa“ TBpAW JleKa Ha YWUTATEJIUTE UM
JaBa nHGOpPMAIUKX 3a HOBUTE MOJHM TpeHAoBH. OBa
cemak JIoHeKazie cTaHyBa OeCI[eTHO MOpajif Toa IITO Ce
M3eIHavYyBaaT MOJIEPHOTO U CKaroTo. Bo kpajHa inHuja,
Te3aTa Koja e monpudaTInBa, € leKa CEKOj CKall IIpeaMeT
€ MOJIEp€eH, KOJIKY € IIOBHCOKA [IeHaTa, TOJIKY € IIOroJIeM
IIPECTHIKOT KOjIIITO My T'O /laBa Ha COIICTBEHUKOT.

Kako mro Beke 360pyBaBMe, KOHCYMHPAKHETO Ha CKaIlH,
JIn3ajHEpaHu /100pa e yCJIOB 3a, pe3yJiTaT U J0Ka3 3a
MIOBHUCOK COIIMjaJIeH CTaTyC. 3aTOa, JAaBHOTO KOHCYMH-
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quality, this is the logic of modern consumption. It is so
by default, no arguments are necessary.

Fashion trends are the main focus of the photo sessions
of “Eva” magazine. Fashion is what makes the dysfunc-
tional look attractive and desired. Fashion is a seemingly
random production of meaning — it produces “beauti-
ful” by the principle of its radical negation, by putting a
sign of equality between the beautiful and the ugly. Thus,
what is most impractical, eccentric or scandalous can be
declared beautiful — this is the legitimacy of irrational-
ity. Those objects which are strange or unusual please
by provoking the attention. They attract the attention
by their pretension to absoluteness.** Since fashionable
objects are a symbol of social prestige, celebrities show
them off all the time, thus re-asserting their belonging
to the higher social strata. The obsession with fashion
in post-communist Bulgarian society is perhaps the re-
sult of the desire to prove financial stability and “nor-
malizing.” “Eva” magazine claims to provide its readers
with information about the newest fashion trends. This,
though, is made pointless to an extent by the equality
they put between fashionable and expensive. In the long
run, the thesis which gains the upper hand is that every
expensive item is fashionable, the bigger its price, the
bigger the prestige it gives to its owner.

As we have already discussed, the consumption of ex-
pensive, designer goods is a condition for, result and a
proof of a high social status. Therefore, public consump-
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pame UM JlaBa MOKHOCT Ha JIyT'€TO O/ IOHUCKUTE CJIOEBU
jaBHO /1a ce IpeTcTaBaT KAaKO /Ja Ce O MOBUCOKHUTE
c1oeBH. JIYKCy30T 3HAUM IPECTHK U BUCOK COIMjaJIeH
pasxr. Bo corsacHOCT co oBaa JIOTUKA, OHUE KOU KUBEAT
JIYKCY3€H KUBOT, BO CIIFICAHUETO Ce IMPETCTaBEeHU KAKO
MIPETCTAaBHUIIA HA HAJBUCOKUTE COI[UjATHU CJIOEBU, TIPHU
IITO HAMEPHO Ce UTHOPHpA MOTEKJIOTO Ha TOj JIYKCY3,
KaKO U JIeTAJIM OFf MUHATOTO HA OJHOCHUTE JIWIIA.
TunuyeH mpuMep 3a OBOj MIPOIIEC € HHTEPBjyTO co Jlopa
Buaunimesa, corpyraTta Ha IOYUMHATHOT COTICTBEHUK HA
~Mobwn Ten“, Bmagumup I'pamHoB.> Taa e keHa Koja,
criopey crircanueTo ,EBa“, ru koMOMHMpPa HajrJIaBHUTE
O/UUIMKH Ha MOJIEpHATa KEHCTBEHOCT. Taa € BUCTUHCKO
OTEJIOTBOPEHHE HA MOJIEJIOT: JKeHa 4YHjallTo paborta
HampeayBa, Koja mMa OOraTCTBO, KMBee BO HE3aMUCIIUB
JIYKCYy3 W, BO HCTO BpE€Me € CEeH3WTHBHA, COBPIIEHA
JIOMaKMHKA cO COQUCTHIUPAH BKYC U CO BpOJEHA
npedunerocT. Baka e mperctaBeHa BO HMHTEPBjYTO
HampaBeHO O] CTPaHA HA IJIaBHATa ypeJHUYKA Ha
CIHCAHUETO, KOja PETKO IIPaBH MHTEPBjya U caMaTa He
o06jaByBa HUKAKBH CTaTHU.

»~Jlopa ce Halu MAaJIKy O] CBOETO KaIlydnHO, oOjieueHa
BO (papMepKH U BO MauIla CO KpPAaTKU pakaBW, 06e3 HU
tpomka mMuHKa. Kora [leku KosmHe 61 ja mo3HaBasna,
6m ja 30oraTmia Hej3WHATA rajiepuja Ha CHJIHU KEHH
KOU ce IEHTPAJIHU JINKOBU Ha HEj3UHUTE XOJIUBY/ICKHU
caru. Jlopa e TOKMy Kako (pUKTUBHHTE JINKOBU Ha [lekn
KosuHc — mypu v kora cya0uHaTa ja ppsiv Bo UCKyIIIEHHE
JIO KpajHUTE TPAHUIIUTE U ja HATEpa /1a IOMUHE HU3 CeTa
00JIKa Ha CBETOT, Taa ycriea /ia ce mpubepe, 1a He ce OTKaXKe
U /1a TIOYHE Off OTIOYETOK. YIIITe IMOBEeKe — Taa u3Jie3e
Kako Mo0OeTHUK, CO3/1aJie JIeJIOBHA UMIIEpHja U UMe, 0e3
Jla TO 3aTyOU CBOjOT BKYC 32 JKMBOTOT WJIM BEIIITUHATA Ja
y’KHMBa BO HETO U /Ia TO UCKOPUCTH JI0 Kpaj. Huty emHa
JIpyra skeHa ol OyrapckaTa JieJIOBHA eJIUTa He MOKe J1a
ce MepH CO IMUPOYNHATA HA Hej3nHUTe BU3uu. Jlopa numa
JIeJIOBHA UMIIEpHja KOja € TOJIKY KOCMOIIOJTUTCKA KOJIKY

tion gives people from the lower social strata an oppor-
tunity to declare themselves as such from a higher social
stratum. Luxury means prestige and a high social rank.
In accordance with this logic, those who live a life of
luxury are presented by the magazine as representatives
of the highest social strata, while deliberately overlook-
ing the origin of this luxury and the details of the past of
the respective people. A typical example of this process
is the interview with Lora Vidinlieva, the wife of the late
owner of “Mobil Tel” Vladimir Grashnov.>* She is the
woman who, according to “Eva” magazine combines the
most central features of modern femininity. She is the
true embodiment of the model: a woman whose business
prospers, who has a fortune, lives in unimaginable luxu-
ry and at the same time is sensitive, a perfect housewife
with sophisticated taste and innate finesse. This is her
depiction in the interview taken by the magazine’s edi-
tor-in-chief who rarely takes interviews and publishes no
feature stories of her own.

“Lora takes a sip of her cappuccino, clad in jeans and a T-
shirt with no trace of make-up. If Jackie Collins had the
chance to know her, she would have enriched her gallery
of strong women who are at the centre of her Hollywood
sagas. Lora is just like the fictional characters of Jackie
Collins — even when fate tested her to the limits and put
her through all the pain in the world she managed to pull
herself together, not to give up and to start over. Even
more — she has won the day, she has created a business
empire and a name without losing her taste for life or
the skill to enjoy it and make the most of it... No other
woman from the Bulgarian business elite can match her
breadth of vision. Lora has a business empire as cosmo-
politan as herself... she radiates such energy and passion
for life that can exhilarate a convent full of depressed
nuns. At the same time she has sensitivity, vulnerabil-
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¥ Taa camara... Taa 3pa4yd CO TOJIKY MHOTY €Hepruja u
CTPACT 32 JKUBOT, IIITO MOKE /Ia Pa3TaIu IieJI MAaHACTHUP
CO JeNpUMHUpAaHU Kaayrepku. lcroBpemeHo, Taa e
YYBCTBUTEJIHA, PAHJINBA, UMa COMUCTHUIUPAH BKYC 3a

MIpeIMETUTE U Kesiba 3a pyKerme”.>

OBa e BUCTUHCKHOT MO/IeJ Ha JKEHATa Ha JIeHEeITHUIIATa
— CWJIHA, HO CEH3WUTHUBHA U coducTUIpaHa. [y1aBHaTa
ypelHMYKa Ha crucaHuero ,EBa“ ja mpercraByBa Kako
HEJIOCTIKEH MOJIEJ 32 YTJIE, - OJ1 IEBOjU€ OF] YUMJIHIIITE-
MHTEpHAT /0 JieJIOBHA JlamMa Koja IToceZyBa JIYKCY3HHU
Bwin Bo Utanmja, Abpuka u Byrapuja. ’Kena co crun
co ,copuCTUIMPAH BKyC 3a HIpeAMeTH.” ABTOpKAaTa
Ha UHTEPBjyTo ja BocmeBa Jlopa Kako eIMHCTBEHA
smgHocT. Taa nma Hekoja xapusMa... I[IpusHaBam sieka
He MOKaM HeIIPUCTPACcHO Jia IUIIyBaM 3a Hea, 3aToa
IIITO MU IIPETCTaBYBA YECT IIITO CyM €JHA O] HEj3SUHUTE
MIpUjaTeTKH.

EBe kako oBaa ’xeHa IIPETCTaBEHA KAKO AaIlCOJIyTeH
HJieas, ce OIUIIyBa cebecH. ,Jac cyM CHIHA, HO jac CyM U
MHOTY paHJIMBA KOTa CTaHyBa 300p 3a JbyOOBTa, /Ierara,
npujaTtesnuTe... VI camara MUHYBaM HU3 CEHTUMEHTATHU
kpusu. CTpasaM Kora HEKOj IpujaTes Ke Me U3JIaKe
WiIn Ke Me HaBpenu. He e Temko 7a Me MOBPEUILL...
Ymeam nma rorBam. OfjIMyHAa TOTBAdKa CyM, 3HaAM Ja
MIOZITOTBAM CE€ W TOa ro IpaBaM co JbyOoB. ADpUKaHCKA
KyjHa, UTAJIIMjaHCKa, KUHECKA, Oyrapcka — HUIITO He MU
e Temko... He mymam. PeTko nmujam; MHOTY CIIOpTyBaM.
[lnuBam, omam Bo casa 3a Bexkbamwe. 1 megutmpam.”

OBa e ’XeHa KOjalllTO Ce YMHU COBPIIEHA BO CEKOj
norsiei. Taa mMa U3rpajzieHo /eJI0BHA UMIIEPH)A; Taa €
CUJIHA, paboT/IMBa U HE3aBUCHA, )KUBEE BO PACKOIIEH
JIyKCy3, HO 37ApaBo. lcTOBpeMeHO, Taa T IOYUTYBa
U TPAJUIMOHAIIHUTE BPEJHOCTH, CEHTHMEHTAJHA €
¥ HEXHA, CEMEJCTBOTO IO CTaBa HA IPBO MECTO U €
COBpIIIeHA IoMakuHKa. OyTnyeH BKyC U papUHIPAHOCT
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ity, a sophisticated taste for objects and a keen taste for
friendship.”?

This is the true model of the woman of today — strong
but sensitive and sophisticated as well. The editor-in-
chief of “Eva” magazine presents her as an unattainable
role model — from a boarding-school girl to a business
lady owning luxury houses in Italy, Africa and Bulgaria.
A classy woman with a “sophisticated taste for objects”,
Lora is greatly admired by the author of the interview.
“Lora is a unique person. She has a kind of charisma...
I admit that I cannot write about her with impartiality
because I flatter myself that I am one of her friends.”

This is how this woman represented as the absolute ideal
describes herself: “I am strong, but I am very vulnerable
when it comes to love, children, friends... I go through
sentimental crises, too. I suffer when a friend lies to me
or offends me. I can be hurt easily... I can cook. I am an
excellent cook, I can prepare anything and I do it with
love. African, Italian, Chinese, Bulgarian cuisine — noth-
ing is too difficult for me... I don’t smoke. I rarely drink;
I do a lot of sport. I swim, I go to the gym. And I medi-
tate.”

This is a woman who seems perfect in every aspect. She
has built a business empire; she is strong, hard-work-
ing and independent, living in ostentatious luxury, but
healthily. At the same time she upholds traditional val-
ues, she is sentimental and tender, she puts her family
first, and she is a perfect housewife. Excellent taste and
refinement are revealed in the abundance of extravagant
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Ce OTKpHBAaT BO M300WJIMETO HA €KCTapaBaraHTHHUOT
JKUBOTEH CTUI. HEj3UHOTO IIMPOKO CBETCKO 3HAEHE €
MPUAPYKEHO CO MyAPOCT: ,, YoBeK He Ou Tpebasio /1a sKajiu.
Mopa ia ce IpOAOIIKY J1a ce YeKOpH, Jia ce 6opu, 1a ce
BJbYOYBa M 0/1/byOyBa... Mopa 1a ce PO I0JI?KH ITIOHATaMy
Y HUKOTAII He Tpeba Jja ce Kake ‘He MoXKaM .

He e 4ymo mTo TOKMy IJIaBHaTa ypeaHUYKa Ha
ciucanueTo ,EBa“ ja 3ampryBa oBaa CjIMKa KOjallITO
€ W3BOJ[ OJT WJleaJIOT Ha MOj/iepHaTa >KEHCTBEHOCT Ha
CIIMCAaHHUETO — CPEeJIOBEUHA JKEHa CO yCIIellTHA Kapuepa
Y TPAJUIIUOHAHY ceMejHU BpeiHOoCcTH. OTHINaHa Taka,
CIMKaTa ce YHUHU IeJIoOCHO HepeasrHa. CiraHUKaBHOT
CTWJI HA MUIIYBamke BO HAIKMCOT, TOKMY BO CTHJIOT Ha
poMmanwuTe 3a keHu Ha [ leku KostrHce, KojarTo aBTopKara
ja CIOMHYyBa Ha IOYETOKOT HAa WHTEPBjyTO, BO rojieMa
MepKa IIPUIOHECYBA BO CO3/IaBameTO Ha caukara. Jlopa
BunuHineBa ce YMHU NOHEpeasHA AYPU U Off U3MHU-
CJIEHUTE JIMYHOCTU BO poMaHuTe. EJUHCTBEHOTO HEIITO
IIITO ja BO3HEMHPYBa BeJIMYECTBEHOCTA Ha Hej3WHATA
carKa e paKTOoT IIITO OBaa JKeHa OOMYHO ce ITOBP3yBa CO
COMHHUTEJIEH JIEJIOBEH KPYT, YUH (PUHAHCUCKHU CPEJICTBA
ce O] HEmO3HATO MOTeKI0.** VMHTPUTAaHTHO € 30IITO
TOKMY TaKBa jKeHa Omsa m30paHa Ja ro IpeTcTaByBa
WJIeasI0T Ha CIIMCAHUETO 32 JKEHCTBEHOCTa BO HEj3WMHATA
Hajurcra ¢opMa; 30IITO TOKMY 3KEHAa CO TaKOB YIJIE
e IpeTBOpeHa BO Mojes Ha upeHTtureTr? llpercraBeHa
Ha TO] HAUYWH, WJieaJTHaTa CJIUKA € IIPOYHCTEeHa Of
HeraTuBHaTa atMocdepa. OcTaHyBaaT camMO ITO3UTHUB-
HHUTE KapaKTEPUCTUKH, TaKBUTE KOU MPEIU3BUKyBaaT
BOCXHUT, CO KOHW JKEHUTE O] CUTE COIIUjaJTHU TPYIIH
O0u cakaime ga ce wumeHTUdUKyBaaT. 300MICTBOTO,
JIYKCY30T W €JIETAHTHUOT J>KUBOTEH CTWJI, KOHIIITO
ce 3HAK Ha IMPECTHK, I'O IMPUKPUBAaT HETaTUBHHOT
yIjlel W ja TPOYHCTYBaaT CJIWUKara. Pesysnrator e
HEj3UHO JIEKPUMHHAJIU3UPAke, O03aKOHYyBame U
pexabmnTHpame BO jJaBHUOT ITpocTop. OJ1 0Ba JIOTUUKH

lifestyle. Her vast worldly knowledge is accompanied by
wisdom: “One should have no regrets. You must keep
walking, fighting, falling in and out of love... You must
keep walking and you should never say ‘I can’t.””

It is no wonder that the editor-in-chief of “Eva” magazine
is the person outlining this image, which is the epitome
of the magazine’s ideal of modern femininity — a middle-
aged woman with a successful career and traditional fam-
ily values. Described as it is, the image seems absolutely
unreal. The sugarcoated style of the article, exactly in the
style of the novels for women by Jackie Collins, who the
author mentions in the beginning of the interview, con-
tributes to the image to a great extent. Lora Vidinlieva
seems more unreal even than the fictional characters of
these novels. The only thing disturbing the calm gran-
deur of her image is the fact that this woman is usually
associated with the shady business society whose finan-
cial means are of unknown origin.** It is intriguing why
exactly such a kind of woman was chosen to represent
the magazine’s ideal of femininity in its purest form; why
exactly a woman with such reputation was turned into a
model of identity. Presented like that the ideal image is
purified of its negative air. Only the positive, admiration-
evoking characteristics, which women from all social
groups would love to identify with, remain. Affluence,
luxury and the elegant lifestyle which is a sign of prestige
conceals the negative reputation and purifies the image.
The result is decriminalizing, legitimating and rehabili-
tating her in the public space. From this it logically fol-
lows that all people with questionable social reputation,
who, though, have high financial capabilities and dem-
onstrate extravagance, can be declared paragons. The
only criterion for this is luxury. The moral side of things
is totally left behind. The identity models don’t need to
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cIeu JieKa CeKoja JIMYHOCT CO COMHHTEJIEH COIUjaieH
yTJIe/], Koja CTEKHAJIa ToJieMu (PUHAHCHUCKH MOKHOCTH U
ITOKa’KyBa eKCTPaBaraHTHOCT, MOKe /ia Ou/ie ImporJiaceHa
3a MozieJ1. EIMHCTBEHHOT KPUTEPUYM 32 OBa € JIYKCY30T.
MopayiHaTa cTpaHa Ha HeITara € I[eJIOCHO CTaBeHa Ha
cTpaHa. MojesiuTe Ha WJIEHTHTET He Mopa Jia ouaar
eTUYKy npumMepu. Toa IITO € BakKHO - € 6OraTCTBOTO,
MIPUJIPYKEHO CO PACIYIITEHO KOHCYMUPAThE.

IIpeky coszaBameTO HAa OBOj MOJEN, CIHCAHHETO TH
W3HEeCyBa ,Ha BHEIWHA“ TaKBUTE JIyre U TH IIpeTBOpa
BO JIMYHOCTH Ha JIeHOT. MeXaHU3MOT 3a HUBHA
pexabmnTanyja TH MMPETBOPAa BO SBE3/IH, BO MOZEH
3a ymien. On He TOJIKY HPECTHKHOTO MeCTO KOe To
3a3eMaaT BO OIIIITECTBOTO, THE ce TpaHchopMHpaar
BO WJIOJIM W €JWHCTBEHaTa OCHOBA 3a OBa € JIEMOH-
CTpUpaHaTa eKCTpaBaraHIHja, MPEeTCTaBeHa O] CTpaHa
Ha CIMCAHUETO KaKO 3HaK 3a CO(QUCTHIUPAH BKYC.
Op JIMKOBHM CO HENO3HATO MHHATO, OBHUE ITOEIUHITH
OmBaaT MpeTBOpPAHU BO apuUCTOKpaTtH. Ha oBoj HauuH
MeIUYyMUTEe MaHUITyJIUPaaT, HW3BPIIyBaaT oleparyja
Ha O3aKOHyBame€ MPEeKy Koja T IIPeTBOpaar JIyreTo
Kou OM TpebayIo /a CIIy’KaT KaKo HeraTUBEH IPUMED,
BO OTEJIOTBOPEHUE Ha /o0JsecT U ennTa. Kako pesysrar
Ha TOa, BO MIOCTKOMYHUCTHYKOTO OyTapCKO OIIIITECTBO,
MOJIeJINTE Ha WJIEHTUTET TH IPETCTaByBaaT JIHIA CO
COMHHUTEJIEH YTJIeJl, KOU OJi Apyra CTpaHa HACTOjyBaaT
Jla IMHUTHpAaT OJipe/ieH (3arajieH) CTHUJI Ha JKUBEEIHE,
HO YeCTO T'o IIpaBaT TOA HEBEITO, a IIOHEKOTAIIl Iypu 1

KOMHYHO.
*%¥

MoiesloT Ha KEHCTBEHOCT, KaKO 30Up Ha KYJITYPHO
HaMeTHaTH KapaKTEePHUCTHKU, BO CHIHUCcaHUeTo ,EBa“
e 3alpTaH co rosieMa jacHotuja. Toa e mapajokcaaHa
KOMOWHanuja Ha MaTpUjapXaJHU u (HEMUHUCTHIKHI
KapakTepUCTUKU. MoiepHaTa JKeHa € MH/IUBU/IyaJIICTKA,
He3aBHCHA U aMOUIIMO3HA, YECTO IIPe3eMa MAIIKH YJIOTH.
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be ethical examples. What is important is abundance, ac-
companied by ostentatious consumption.

By creating this model, the magazine takes out “in the
open” such people, turning them into the person of the
day. The mechanism for their decriminalization turns
them into stars, into role models. From the not so pres-
tigious place they hold in society, they are transferred
into idols and the only base for this is the demonstra-
tive extravagance presented by the magazine as a sign of
sophisticated taste. From characters with unknown past
these individuals are transformed into aristocrats. In
this way the media commit a manipulation, a legitimacy
operation through which they turn people, who should
rather serve as a negative example, into the embodiment
of virtue and elite. As a result, in the post-communist
Bulgarian society the identity models are set by people
with doubtful reputation, who on the other hand also
want to imitate a certain (Western) lifestyle, but often do
it clumsily and at times even comically.

Kx*

The model of femininity as a sum of culturally imposed
characteristics is outlined in “Eva” magazine with utmost
clarity. It is a paradoxical combination of patriarchal
and feminist characteristics. The modern woman is an
individualist, independent and ambitious, often taking
over man’s roles. She has achieved success both in her
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Taa nma ycnenrHa kapuepa U nIpuBaTeH XuBoT. Celak,
e€MaHIIUIMPAaHaTa CJIMKA € YCIENTHO KOMOWHUpaHa Co
TPaAUIINOHAJIHY UJIed — Hej3UHATa UJleTHa Bep3uja Ha
»KEHCTBEHOCT BKJIyUyBa IBPCTHU CEMEJHU BPEAHOCTU. Bo
TPaAUIINOHAJIHUTE MATPUjaPXaJTHU HUJIEH, JKEHCTBEHOTO
ce rpagu TpeKy Heranyja Ha MaXKeCTBEHOTO U Ce
neprHMPA eIMHCTBEHO KAKO MTO3UIIHja Ha HETIPUCYCTBO.
TpaguuOHATHUTE KApPaKTEPUCTHUKH, KOW OOWMYHO
UM ce IpUNUIIyBaaT HA MaKWTe, BKJIydyBaaT U
MpeTHPUEeMHUIITBO, PAa3yMHOCT, CHJIa, arpecUBHOCT,
JIOMHUHAHTHOCT U TaKa HaTaMy. YKeHuTe ce iujaMmeTpaiHo
COPDOTUBHU — TIACUBHM, CEH3UTHUBHU, TPUKIIUBY,
MOKOPHU.*® Bo maTpujapxaJHUOT AUCKYPC, CIUKATa HA
’KeHaTa € YHUBEep3aJIHA — HEJ3UHOTO MECTO € BO JIOMOT,
a Hej3MHATA YJIoTa € J]a ce TPIKU 34 JIOMaKUHCTBOTO,
3a OAIJIEyBameTO U O00pa3oBaHMETO HaA lenara.
CKkpoMHOCTa U IOKOPHOCTA ce Mery IJIABHUTE JIUYHU
KBJIUTETH KOWIITO M C€ MPUIUIIYBAaaT M OCHOBHATA
Te3a e JIeKa JKeHUTe IpuraraaT KOH IIpuBaTHarta cdepa,
JloZleKa MajKWTe Tpuraraar KoH jaBHarta cdepa. Bo
paMKHTe Ha OBaa BU3Uja, HA JKEHCKATa eMaHINTIaIHja ce
IJIe/la KaKO Ha CUMIITOM Ha Ipomnarame.?® 1, Moxe6u oBa
e IpUYMHATA 301ITO MOJiepHUTe byrapku ro uctakHyBaar
CBOETO HecoIJIacyBame CO (PEeMUHUCTUUKUTE UJEU.
Hexou ucrtpakyBaum 3abesieskyBaar JeKa >KEHUTE BO
MTOCTKOMYHHUCTHYKHUTE 3€MjH, U MOKPAj HUBHATA JIOIIA
MO3UIIMja, HE Ce MPHUAPYKYBaaT KOH JBIDKEHATA U
JIOKTPUHUTE 3a eMaHnumnanuja. Hamportus, mnocrou
HEJIOCTAaTOK Ha WHTEpeC U jacHO Hu3pa3eHa HeTpIe-
JIMBOCT KOH deMuHUCTHYKUTEe uzen.”’ Bo Byrapwja,
aHTU(HEMUHUCTUIKUTE YYBCTBA CE JaCHO U3PA3EHU U CE
MOKaXKyBa I€JIOCHO HecorjacyBame co (heMUHU3MOT.
Co MHOTY MaJKy UCKIy4donu (IJIABHO O aKa/JIEMCKUTE
KpyroBu), Ha (HEeMUHU3MOT ce IJleZla KaKO Ha IIpH-
BWIETUPAHOCT HA JXEHUTE BO OJIHOC HAa MaKUTe, a
JIUCKPUMUHHPAETO HA MAXKUTE KECTOKO o 010uBaar
CaMHUTe JKeHU. YIIITe I0BEKe, Ce CMeTa 32 HaBpeZja HEKOTO
Jla To Hapeuen! ,(eMUHuCT/Ka“.

career and in her personal life. Still the emancipated im-
age is combined successfully with traditional ideas — in
its ideal version femininity includes sound family values.
In traditional patriarchal ideas the feminine is built up
as the negation of the masculine and is defined solely by
means of absence. The traditional characteristics which
are usually attributed to men include activity, reason,
strength, aggression, domination and so on. The women
are diametrically opposed — passive, sensitive, caring,
and submissive.* In the patriarchal discourse the image
of the woman is universal — her place is at home, and
her role is to take care of the household, the upbring-
ing and education of children. Modesty and submission
are among the main personal qualities ascribed to her
and the main thesis is that women belong to the private
sphere, while men belong to the public sphere. Within
the framework of this vision, women’s emancipation is
seen as a symptom of decline.*® And maybe this is the
reason why modern Bulgarian women make a point of
disagreeing with feminist ideas. Some researchers have
noticed that in post-communist countries, despite their
bad position, women do not join emancipation move-
ments and doctrines. On the contrary, there is a lack of
interest and clearly expressed hostility towards feminist
ideas.” In Bulgaria anti-feminist feelings are clearly
expressed and a total disagreement with feminism is
demonstrated. With very few exceptions (mainly among
academic circles) feminism is seen only as a privilege of
women over men, and discrimination of men is strong-
ly rejected by women themselves. What is more, to call
someone a “feminist” is considered an insult.
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Cemak, BO IIpakca, MOJIEPHUOT »KEHCTBEH KUBOTEH CTHJI
BKJIyuyBa U (HPEMHUHUCTHYKUA HJIEW, BO MaJIKy MOJH-
¢dbunupan o6iMK: cHIHATa, HE3aBUCHA M CaMOYBEpeHa
’KeHa MCTOBpeMeHO Tpeba /1a Ouje HelKHA U IOJIHA CO
Jpy0OB keHa U JoMakuHKa. OBOj WIEHTUTET yCIIeBa
Jla ce 3auyBa IpeKy KOHCYMHPAHETO - TapaHIfja 3a
CpeKeH TpHUBATeH W NPO(dECUOHAJIEH KUBOT, BHCOK
collFjaJieH CTaTyc, pu3ndka ybaBuHA U 3/IpaBje U eTHIKHI
nobsiectu.
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In practice, though, the modern lifestyle model of femi-
ninity includes feminist ideas as well, with a slight modi-
fication: the strong, independent and self-confident
woman at the same time has to be tender and loving,
a wife and a housewife. Keeping this identity is accom-
plished through consumption — a guarantee for a happy
personal and professional life, high social status, physi-
cal beauty and health, and ethical virtues.

Notes:

1. IIuep Bypawuiio, Mexckomo 2ocnoocmeo (Codus: JIuk,
2002), 16-39.

2. Anthony Giddens, Modernity and Self-Identity: Self
and Society in the Late Modern Age (Cambridge: Polity,

1991).

3. J. Hermes., Reading Women’s Magazines (Polity Press:
1995), 34-59.

4. Cumon apo BoBoap, Bmopuam noa, tom 2 (Codwus:
Kosuuc 5,1996), 198.

5. Eva magazine (January 1999), 34.

6. Eva magazine (September 2000), 35.
7. Eva magazine (December 2001), 30.
8. Eva magazine (June 2002), 33.

9. Eva magazine (January 2003), 58.

229 |




230 |

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22,

23.

24.

25.

Silvia Petrova Contemporary Woman between Feminism and Tradition

Ibid.

Maprur Huwigpuk, Cybexmesm Ha gemunusma: Mopan,
pasauxu u pazauuua (The Subject of Feminism: Ethics,
Difference and Differences) (Codust: COrrosornaecKu
mnpobsiemu, 1995), 50-58.

Aneun Todursp, Ilox om 6sdewemo (Codus: Hapomua
KyJITypa, 1993), 107.

Jean Baudrillard, For a Critique of the Political Economy
of the Sign (Codusa: Kputuka u XyMaHusbM, 1996), 77-
78.

Eva magazine (mapt 2001), 22.

Eva magazine (anipwi 2004), 166.

Eva magazine (beBpyapu 2004), 100.

3urmyna Bayman, Iobaausayusma: Ilocaeduyume 3a
yogexa (Codus: JIuk, 1999), 108.

Eva magazine (mapt 2003), 24.

Eva magazine (Maj 2004), 108.

Kan bogpuap, KpMm kpuTuka Ha mNOJIUTHYECKATa
nkoHoMmus Ha 3Haka (Codusa: Kputuka m XymMaHU3bM,
1996), 77-78.

Ibid., 74-75.

Eva magazine (OKTOMBpH 2003), 42.

Eva magazine (OKTOMBpH 2003), 42.

For example see www.bulpress.net/article/6261.

Koprenust CnaBoBa, @emuHucmku pasHopevus M3mox-
3anad (Feminist Dissension East-West), B: Maiiku u

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22,

23.

24.

25.

Ibid.

Maprur Hlungpuk, Cybexkmesm Ha demunusma: Mopan,
pazauku u pazauvus (The Subject of Feminism: Ethics,
Difference and Differences) (Copus: Corposioruuecku
npobJsiemu, 1995), 50-58.

Asieu Todurwp, Ilox om 6sdewemo (Codusa: Hapoana
KyJITypa, 1993), 107.

Jean Baudrillard, For a Critique of the Political Economy
of the Sign (Codwus: Kpurtuka u XyMaHHU3bM, 1996), 77-
78.

Eva magazine (March 2001), 22.

Eva magazine (April 2004), 166.

Eva magazine (February 2004), 100.

3urmynz Bayman, Imobarusayusma: ITocaeduyume 3a
yogeka (Codusi: JIuk, 1999), 108.

Eva magazine (March 2003), 24.
Eva magazine (May 2004), 108.

Kan Dbogpuap, KpMm kpuTMka Ha IOJIUTHYECKATa
nkoHoMus Ha 3Haka (Codusa: Kputuka um XymMaHHU3BM,

1996), 77-78.

Ibid., 74-75.

Eva magazine (October 2003), 42.

Eva magazine (October 2003), 42.

For example see www.bulpress.net/article/6261.

Kopuenus CrnaBoBa, @emuHucmku pasHopeuus U3mox-
3anad (Feminist Dissension East-West), B: Maiixu u




26.

27.

Identities )

OJowepu. ITokoaeHus u nocoxu 8 6va2apckus eMuHu3 oM
(Mothers and Daughters. Generations and Directions in
Bulgarian Feminism)) (Co¢us: ITosuc, 1999), 9.

Kpacumupa lackasnosa, bsazapckume dceHu 6 COyUaIHU
dewxceHus, 3axoHu u duckypcu (1840 — 1940) (Bulgarian
Women in Social Movements, Laws, and Discourses
(1840-1940)), B: Om caHkama Ha ucmopusama: ¥ceHume
8 bv2apckomo obwecmso u kyamypa (From the Shadow
of the History: Women in Bulgarian Society and Culture)
(Codus: Jluk, 1998), 33 — 37.

Pyr Jurpux. Tpaucopmayua u emanyunayus Ha
Hsmoxk: anednama mouka Ha 3anad (Transformation
and Emancipation in the East: The West’s View) B:
2Kenume: cnpasedausocm Onec (The Women: Justice
Today) (Codusi: UuctutyT 1o comuosiorusa mpu BAH,
2000), 51.

26.

27.

Journal for Politics, Gender and Culture Vol. 7 / No. 1/2 / Summer 2008/Winter 2009

Ovwepu. IToxoeHus u nocoku 8 6612apcKus peMuHU3 oM
(Mothers and Daughters. Generations and Directions in
Bulgarian Feminism)) (Codwus: ITosuc, 1999), 9.

Kpacumupa Jackanosa, beszapckume sfceHU 6 COYUAIHU
deudxceHus, 3axoHu u duckypcu (1840 — 1940) (Bulgarian
Women in Social Movements, Laws, and Discourses
(1840-1940)), B: Om caHkama Ha ucmopuama: XceHume
8 bvn2zapckomo obwecmso u kyamypa (From the Shadow
of the History: Women in Bulgarian Society and Culture)
(Codus: Jluk, 1998), 33 — 37.

Pyr Jdutpux. TpaHcopmayusa u emaHyunayus Ha
Hsmox: enednama mouxka Ha 3anad (Transformation
and Emancipation in the East: The West’s View) B:
2Kenume: cnpasedausocm Onec (The Women: Justice
Today) (Codwus: UHCTHTYT MO commosiorus npu BAH,
2000), 51.

231 |




